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Prof. I .P. Tewari fc (- \ ^ ' ^ / 
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Indian Inst i tute of Mass Conmunication, JT^* ^AO '"' 
New Delhi-49. 

Elass Conmuni cation in India is essentially ncn-nass media 

communication in character. Of the total population of 5,46,955,945 

only 29.4 per cent (160,005,048) can read and write. Effective 

literacy in terns of understanding what is read nay be smaller. What, 

therefore, can be communicated through the printed word, is only 

minimal in reach. Again there are 12,772,225 sets of radio receivers 

in India reaching only an infini tely small nunber in proportion 

to the total population. Television in the country is v i r tual ly 

non-existent: A to ta l of 44,000 sets are available in Delhi. There 

is a three-and-half hour transmission every evening covering a radius 

of only 60 kilometres around Delhi. India is the biggest feature film 

producing country in the world. But most of the screening faci l i t ies 

are concentrated in the urban areas where only 20 per cent of the 

population reside. Eighty per cent of the people live in villages 

numbering 600,000,.a large number of which are neither electrified nor 

accessible by road. The mobile cinema shaving faci l i t ies are grievously 

inadequate to reach this vast bulk of population living in rural areas. 

But-mass media communication in India is quantitatively only 

a small part of the total communication, which is continuous and steady. 

Since 1947 when India gained independence and since January 

1950 when the country gave i t se l f a constitution based on democratic 

inst i tut ions, i t has been holding elections every five years, based 

on adult suffrage with every Indian citizen over 21 years of age 

having the right to vote. Adult suffrage has established the equality 

of vote irrespective of economic, religious or social differences. All 

poli t ical offices including that of the President of the Indian Union 

and Prime Minister, Chief Ministers of States and Heads of Zila 

Parishad, which is the lowest unit of Administration, are elective. 

H* 
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The constitution has also guaranteed freedom of expression to citizens 

to propagate ideas and ideologies and during the last 25 years of 

freedom as many as 5G polit ical parties have been competing with each 

other through the ballot-box to secure power at the centre and states 

periodically. The elections are held on the flbasis of freedom to 

pol i t ical parties of a l l denominations and ideologies to reach people 

with their messages and to persuade them for casting votes in their 

favour. The participatory democracy in a country where vast bulk of 

people are i l l i t e r a t e has rested on an inter-personal communication 

with maximum use of oral communication. Frequent mass meetings, group 

meetings, and nan-to-man approaches have been the dominant channels 

of communication during elections in India. Oral communication has 

often been supplemented by traditional forms of communication such as 

use of songs and stage. I t has been total in approach reaching almost 

every voting citizen in the country. There is thus a continuous flow 

of polit ical communication in India despite the inadequacy of physical 

comnunic?.tion as well as the reach of the mass media and also despite 

the overwhelming i l l i t e racy in the country. The phenomenon of 

participatory democracy on the bas's of man-to-nan communication in a 

country of the size of land mass and population India is unparalleled 
A 

in the world. 

Since 1950 there has been another network of inter-personal 

coa-nunication channel created in India. This is commonly described 

as Community Development Programme. I t has mapped out the country 

into 5,265 Blocks each consisting of 60,000 to 70,000 humanjbeings 

under the charge of an officer described as Block Development Officer 

who functions as a multi-purpose development agency in that region. 

He in turn is assisted by village level workers, each one of whom is 

entrusted with the task of reaching 5 to 10 villages with the message 

of change and development. There are today 4,464 Block Development 

Officers with 58,002 village level workers in the country. I t is 
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not surpr i s ing t&at the f i r s t Al l - India Research conducted by the 

Indian I n s t i t u t e of Kass Communication in the year 1967 revealed that 

the v i l l a g e level worker and not the A n India Radio is the primary 

channel in regard to the ag r i cu l tu ra l development news. 

There are other developmental agencies who are now spread 

over the country-side and who are entrusted with the r e spons ib i l i t i e s 

of spreading spec i f ic messages e . g . jjie' family planning, improved 

a g r i c u l t u r a l p r a c t i c e s . There are today 5131 primary health centres and 

36,486 family planning centres in the country. In addit ion 1,908 urban, 

1,044 S ta te Govt. , 286 local bodies and 347 voluntary organizations 

a l so work as family planning cent res . 

*t would thus apnear that mass commtnication in India may not 

confirm to the text-book def ini t ions of communication through mass 

media but masses are being continuously informed of p o l i t i c a l and 

developmental p lans . Any study of mass communication in India , therefore, 

only in terms of mass media communication would f a i l t o por t ray the 

r e a l p i c tu r e . 

MASS M E D I A . 

PRINT MEDIUM : -

Writing was known in the very ear ly stages of Indian c iv i l i s a t i on 

much before the invention of X)f& paper or any other material t o wr i t e on. 

The early wr i t ing was done on palm leaves and on metal p l a t e s . Before 

A 
ewm t b * wri t ing was invented there had developed a t r a d i t i o n of 

passing on her i tage o ra l ly ; there are hosts of lores called ' s h r u t i s ' , 

which were memorised and passed on in the same manner to the succeeding 

generat ion. 

Print ing was however introduced in India by the Chris t ian 

Missionaries . The f i r s t ^Pr in t ing Press was brought to India almost 

by accident on September 6, 1556. I t was or ig ina l ly shipped to help 

Chris t ian Missionaries in Abyssinia.(Ethiopa) .ha±d]SSHxfctsdaaibc±xxflsac. 

fcx2BHtkxSfcsxtxt»x3brfaaDc)a The chief J e s u i t who accompanied the press 

died during the brief ha l t in Gca (South West in India) and the press 

remained t he r e . I t was ins ta l l ed in that part of the country. I t was 

subsequently used to bring out the f i r s t , Ind ian book en t i t l ed "Doutrina 

Chris ta" in the Portugese language. I t was a catechism writ ten by 

ATTENTION: The Singapore Copyright Act applies to the use of this document. Nanyang Technological University Library



- 4 -

\ 
S t . Francis Xavier for the benefit of chi ldren. Students a t the 

J e s u i t colleges of S t . Paul and Rachel received ins t ruc t ion fron th is 

book. 

The second pr in t ing press in India was establ ished in 1578 

a t Punikael,a v i l l age in the Tinnevelly D i s t r i c t , South India and 
— cmJ. fix ^va.-fc" no-n.- m-£w£o-tt^-"-j7' — 

used for the sane purpose. The next pr in t ing press in India and tho 
A 

f-irst non niiaaicmory »»'Jndx>was ^established in 1674 in Bombay. 

I t was se t up by an enterpr is ing Indian business nan fron Gujrat in 

Western India . 

The emergence of the pr int ing press , however, did not coincide 

with the development of newspapers in India . The foreign ru le in India 

had become conscious of the r i sk involved in encouraging the press to 

be used for publication of newspapers. The f i r s t attempt to use 

Press for publication of newspaper was made by an English man named 

William Bolt in 1776 nearly a century l a t e r . He was an employee of 
,r\ 

the East India Company, who on being rereived of his post wanted to 

publish a newspaper to expose the misdeeds by the East India Company 

o f f i c i a l s in India . He could not succeed in his a t tempt . He was 

deported. BaUxxscctka Bol t ' s attempt was the beginning of the press 

in India and i t could a l so be described as the f i r s t voice of protest 

by English nan against the Br i t i sh r u l e . These attempts became t i d a l , 
'JC 

and i t was not possible for the established author i ty to stop any 

fur ther . His tor ica l ly the f i r s t newspaper in India was published in 

1780 by a English nan by the name James Augustus Hickey. The name of 

the paper was " The Bengal Gazette" or the Calcutta General Adver t i ser . 

The voice of protest was soon joined in by Indians. The newspapers 

continued to grow. With the growth of p o l i t i c a l consciousness, however, 

there developed a cleavage between the newspapers owned by English 

men and those owned by Indians. The English newspapers general ly 

described as the Anglo-Indian press , emerged as protoganists of Br i t i sh 

ru l e in India and Indian-owned press more and more acted as mobiliser 

of public opinion and a lso functioned as a sharp weapon of f ight in 

the cause of India ' s freedom. The Anglo-Indian press continued to 

5 / -
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f lour ish during the Br i t i sh rule whereas the Indian press struggled 

and suffered both f inanc ia l ly and p o l i t i c a l l y . An i n t e r e s t i n g aspect 

of the growth of newspaper in India is the associat ion of a l l shades of 

p o l i t i c a l leadership in India with one newspaper or the other « 

Gandhi, Nehru, S i r Pheroz Shah Mehta, Ti lak, C.R. Dass and Maulana Azad__ 

Almost a l l of then could be mentioned as edi tors of one newspaper or 

the o ther . 

J-fie independence brought a fundamental change in the s i t u a t i o n . 

The Press came to be recognised as an important I n s t i t u t i o n . I t s 

freedom was guaranteed as part of the freedom of expression under 

Ar t i c le 19 of the Indian Cons t i tu t ion . The role played by the news-^ 

papers in the cause of country's freedom was appropriately recognised. 

At the end of 1970, India had 11,036 newspapers comprising 

755 da i l i es ( including tr i-creeklies and bi-weeklies) 3,162 weeklies and 

-7,119 other publications brought out, less frequently. In f i f teen 

languages, the highest number of newspapers was in Hindi witq2694; 

English coming next with 2£47, followed by 898 in Urdu, 707 in Bengali, 

680 in Marathi, 577 in Gujarati and 551 in Tamil. The largest number 

of newspapers were published in the State of Maharashtra - 1,707 followed 

by Uttar Pradesh -1473, Delhi - 1242, West Bengal - 1129, and Tamil Nadu -

770. During the year 1970 the t o t a l c i rcula t ion of newspapers in the 

country was about 29.3 mi l l ions . The highest c i rcula t ion continued to 

be commanded by English language newspaper with a t o t a l of 7.1 mi l l ion . 

English, Hindi and Tamil languages accounted for more than half 

(55.99$) of the t o t a l c i rcu la t ion of- Indian Press . During 1970, " r e 

circulat ion of English Newspapers increased by 10.7%. In the case of 

Hindi and Tamil languages i t increased by 10.6 per cent and 116.6 per 

cent respec t ive ly . 

There are th ree pr incipal Indian news agencies in India : 

The Press Trust of India , the United News of India and the Hindustan 

Samachar. A new news agency called Sanachar Bharati^ has a l so been 

set up to provide mult i - l ingual service in India . In addi t ion , 16 

foreign and 24 other Indian agencies too cater for the d a i l i e s . 

. . . . . . 6 / -
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Of 10,281 periodicals in India in 1970, about l /3rd 

(24.2 per cent) deal t with news and current affairs (3 ,519) . The 

l i t e r a c y and cul tura l group of 1631 (16.35^per cent) cane ne:ct folia-red 

by tha t on re l ig ion and philosophy~1164 (11.36 per cen t ) , conferee 

and industry - 457 (4.44 per cent), medicine and health - 365 

(3 .55 per cen t ) , film -312 (3.02 per cen t ) . Social Welfare - 298 

(2.89 per cent) each. 

NEWSPRINT : -

The country i s short of newsprint. Out of the t o t a l annual 

newsprint requirement of 2,25,000 metric tonnes in the country only 

30,000 metric tonnes is ind^gin^ously.produced. Because of the 

foreign exchange d i f f i cu l ty there is a shortage of the import con-

sequent ly . The newspapers continue to suffer^the handicap due to i t s 

shor tage . During 1969-70, 1,55,100 tonnes of news print, worth 

Rs . 185.7 million was imported. In 1970-71, 144,200 tonnes of newsprint 

wotth Rs. 137.3 million was imported [upto September, 1971, 75,000 tonnes 

of newsprint worth 3 s . 100.3 mill ion was imported. Recently Govt, has 

decided to import about 25,000 tonnes of newsprint from Bangladesh 

mi l l s against Rupee payment. 

PRESS INFORf.aTIOM BHREAD : -

The Press Information Bureau has been established by the Centre 

as a link.between the Government of India and the public through the 

medium of the P ress . ts primary function is to a s s i s t newsmen in 

gathering fu l l information on the Government s working and pol icy . I t 

a l so supplies them factual information on the a c t i v i t i e s of the 

Government and keeps the Government informed about public reac t ion , as 

expressed in the Press, to i t s policies and performance. 

Dissemination of information by the Bureau to the Press is 

done in the following ways in addit ion to issuing handouts, Press notes 

and Press communiques : -

( i ) Arranging Press conferences for Ministers and Secre ta r ies , 
and briefings of Pressmen by Senior Government Officials j 

( i i ) Furnishing information in response to specif ic queries by 
Press representa t ives j 

( i i i ) Issuing a weekly digest of news, special ly for the use 
of per iod ica l s ; 

( iv) Issuing a r t i c l e s and features , many of them i l l u s t r a t ed . ' 

If-
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(v) Releasing news photographs t o the Press; and 

(v i ) Arranging conducted tours for pressmen, espec ia l ly to 
development project area.s. 

The Bureau's Press re leases a re issued in English, Hindi and 

12 major Indian languages from headquarters (New Delhi) and 20 regional 

offices linked with headquar ters by t e l e p r i n t e r to the ' ietropoli tan 

Press in the principle- c i t i e s as well as small newspapers published 

from other towns. Since many of these news papers, spec ia l ly in the 

Indian languages, do not subscribe to the services of the news agencies, 

PIB supplies them fac tua l information on Government po l ic ies and 

a c t i v i t i e s in the regional languages, and offers then ebonoid blocks 

of photographs. Representatives of small newspapers are a l s o included 

in conducted t o u r s . 

During 1970, PIB re leases were supplied t o 4,615 Indian news

papers and per iod ica l s ; photographic services to 861 newspapers and 

periodicals and ebonoid blocks to 1,648. The number of Indian and 

foreign accredited Press correspondents who availed of PIB's services 

in Delhi was 337. The number of accredited TV film and s t i l l Cameramen 

was 80. 

Selected news re l eases , photographs and feature a r t i c l e s 

issued by PIB are disseminated abroad by Indian Missions. 

A weekly wall news paper "Hamara Desh" was s ta r ted by PIB from 

January 20, 1970. Published in Hindi, English, Drdu and Bengali, the 

newspaper highlights achievements in the f ie ld of ag r i cu l t u r e , defence, 

family planning and five-year p lans . 

There are s imilar organisations working a t the headquarters 

of the State Governments catering to the needs of the p r e s s . Some of 
<X 

the State Governments have network of Information personnel working 

even at the d i s t r i c t level but there is no uniformity in the p rac t i ce . 

I t has varied from s t a t e to s t a t e . 
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P3SS5 CCUMCIL : -

Following the recommendations of the Press Commission, which 

was appointed in 1952 to enquire into the s t a t e of Press in India and 

to rake recommendations on i t s present and future development, the 

Press Council of India came in to being on Ju ly 4, 1966 under an Ac t of 

1965. The Council i s intended to preserve: the freedom of the Press 

and maintain and improve the standard of newspapers in the country. The 

functions of the Council, i n t e r a l i a , are to help newspapers maintain 

the i r independence, build up a code of conduct for newspapers and 

jou rna l i s t s and keep under review any development l ike ly to r e s t r a in the 

supply and dissemination of news of public i n t e r e s t and importance. 

The Press Council consists of a Chairman, nominated by the 

Chief Jus t i ce of India and 26 members chosen from amongst ed i to r s , 

working j o u r n a l i s t s , proprietors and persons engaged in the management 

of newspapers or hating special knowledge or experience in education, 

Science, law or cul ture and ^embers of Parliament. The Council 

functions as a quas i - jud ic ia l body for adjudicating complaints against 

newspapers and jou rna l i s t s for viola t ion of the code of j o u r n a l i s t i c 

ethics or public t a s t e and professional misconduct. The Council a lso 

considers complaints a l leg ing interference with the free functioning of 

the p r e s s . The decisions of the Council in these na t te rs cannot be 

questioned in a Court of Law. The Council considered 70 complaints in 

1970". 

BOOK PRODUCTION:- n<JL-

The early pr in t ing a c t i v i t i e s in India wa* mainly aimed a t 

propagating re l ig ious gospel by the Christ ian missionaries and the 

presses were mainly established in c'oastal c i t i e s , where the missionaries 

had arrived f i r s t . The Indian Rat ional movement subsequently gave 

impetus to the publishing of po l i t i ca l books but for quite some time, 

%*n* book publishing was mainly confined to text and a l l i e d books. 

This scene, however, changed a f te r Independence. The greates t f i l l i p 

for publishing in India , came with the post-Independence explosion 

9 / -
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in extension of education f a c i l i t y and r e s u l t a n t r i s e in l i t e r a c y . 

The Indian publishing industry comprises over 10,000 publishing 

and book-sel l ing organizations. Of these a hundred publish books in 

English only. In addition to these pr iva te publ ishers , every Indian 

Univers i ty and.-Research organization and various d e p t t s . of Govt, 

publish t h e i r am mater ia l . 

India is 8th among the largest book-producing countries in 

Asia', i t ranks next only to Japan. Among the developing countries i t 

occupies the f i r s t p lace . 

During 1970, 14,145 books and pamphlets were published. Out 

of these , 13,327 were published for the f i r s t t i n e ; remaining were 
^ 

r e - e d i t i o n s . The highest number of books are published on l i t e r a t u r e 

(4,509 or 32.04 per cent) followed by P o l i t i c a l Science (2,632 or 

19.2 per cen t ) , HpTigf""' IhttOlogy f n i 7 - m ' 6*45 
t 

P'iMic 'Vdninirt ra t ion wo If V P T Social rtpliof ftmtrance (790 w 6i>5 

jpor cffnt^ 

Although India is ahead of many countries in the f ie ld of 

book production, there is a serious gap within the country between 

the demand and supply of books. I t is estimated tha t India has about 

25 book t i t l e s per mill ion population as compared to 50 book t i t l e s 

per million ^BpniMetHJtxxscxKHjajBac for Asia and 418 per mill ion for 

Europe. 

However, in order to reduce the above gap and a l s o to s tep 
-V A. 

up production - qua l i t a t ive as well as quant i t ive various schemes have 
/\ been i n i t i a t e d . 

To a s s i s t States and Union t e r r i t o r i e s in the mass production 

of primary School text-books three modern pr in t ing presses are being 

es tabl ished by Government of India a t Chandigarh in North, Bhubaneswar 

in East and Mysore in South. The Press a t Chandigarh has already been 

commissioned. 

During 1963-69 a scheme for the mass production of supplementary 

reading was in i t i a t ed by the Ministry of Education in collaboration with 

the National Book Trust an- organization s e t up in 1957 to encourage the 

1 0 / -
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production of good l i t e r a t u r e and make such l i t e r a t u r e ava i lab le a t 

moderate prices to l i b r a r i e s , educational ins t i tu t ions and the publ ic . 

Dnder th i s scheme 100 t i t l e s on various subjects mainly r e l a t i n g to 

National Integrat ion would be produced in major Indian languages. 

So far , fourteen t i t l e s have been published under th is * scheme. 

The National Council of Educational Research and Training 

(N.C.E.R.T.) which was s e t up in 1961 to a s s i s t the Ministry of 

Education in the formulation and implementation of i t s pol ic ies and 

major programmes in the f ie ld of School education, has been assigned the 

task of preparing text-books for Schools. I t a l so evaluate; School 

text-books published by other publishers from the point of/National 

in tegra t ion. 

In addition to the ef for ts to s tep up production of school 

and children books, the Onion Ministry of Education has undertaken a 

whole range of book promotion programme. The Ministry of Education 

proposes to give a Central grant upto Rxx Bs. 10 million to every 

s t a t e Govt, for a period of s i x years for production of books a t f i r s t 

degree level in regional languages. For stepping up production of 

Hindi and Urdu language Universi ty level books, two bodies have been 

const i tu ted. One body would s e l ec t the t i t l e s while the other would 

publish them. 

Besides the languages-*»ise book production, a nat ional programme 
w T* r-of Core books to be wri t ten by ehiment Indian wri ters on various 

subjects has-been chalked out. The core books would be of such standard 

and quali ty that a l l Indian Univers i t ies would accept then. The 

responsibi l i ty for production of such books has been entrusted to •>r ' 

National Book Trus t . But Medical books would be produced by the Al l 

India In s t i t u t e of Medical Sciences. 

The Govt, of India have a l so i n i t i a t ed a scheme to award 100 

fellowships each year of the value of Rs. 500/- plus an annual contingent 

grant of Rs. 2000/- to enable a proportion of outstanding students in 

Sciences, Hunanities, and Social Sciences af ter the i r ros ters degree 

to associate themselves with distinguished University teachers for the 

1 1 / -
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purpose of undertaking wr i t ing of qual i ty books a t the Universi ty l eve l . 

The Union Ministry of Education has a l so formulated a scheme 

to subs id ise the publication of se lected Indian works so as to make 

them economically competetive with foreign text books and a l so to 

bring down t h e i r pr ice to a level which the Indian Students can 

af ford . 

A National Book Development Board was s e t up in 1967 to lay 

down guide-l ines for the development of the Indian book industry and 

t rade in the context of the overall requirement of the country. 

The Board has on i t representa t ives of the di f ferent sec tors of the 

book industryj-publishers, au thors , pr in ters and book-sel lers as well 

as of the various Governmental and non-Governmental agencies dealing 

with the implementation of book programme. 

In order to c rea te t ra in ing f a c i l i t i e s for Indian publishers 

and booksellers which were p r ac t i c a l l y non-existent t i l l recent ly , a 

Training I n s t i t u t e would be establ ished by the Federation of Publishers 

and Book-sellers Association of Ind ia . The In s t i t u t i on w i l l have a 

permanent organisat ional s ta f f to plan and organize such course with 

the help of a Technical Director and Lecturers drawn for the occasion 

from the local experts in the f i e l d . To s t a r t with, too courses a 

year have been proposed. The duration of each course w i l l be about 

two weeks. To begin with, the f i r s t two courses a re proposed to be 

conducted in the cap i t a l c i ty of Delhi so as to gather experience and 

s e t dorm s tandards . In the subsequent years courses w i l l be extended 

to di f ferent regions of the country. These may be conducted in the 

regional languages a l s o . 

BROADCASTING:.. 

There were sporadic attempts to se t up Broadcasting Units in 

some parts of India in the ear ly twent ies . But the Br i t i sh Government 

who were ru l ing India then took over the Broadcasting uni t and central ised 

the organisation in the late par t of the twenties when i t was named as 

All India Radio. 

1 2 / -
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The country had inher i ted 6 s ta t ions and 10 t ransmit ters on 

the eve of Independence in 1947. To-day i t consists of a network 

of 67 (26 in North, 9 in West, 17 in South and 15 in East Zones) 

pr incipal s t a t i o n s , 2 aux i l i a ry studios and 1 recording s t u d i o . The 

number of t ransmit ters covering a l l the cu l tura l and l i n g u i s t i c regions 

of the country are 130. The primary service from medium-wave t r a n s 

mit ters covers about 56.1% of the area and 73.1 per cent population of 

the country while the second grade service from the short-wave t r a n s 

mit ters was avai lable p r ac t i ca l l y throughout the country. 

The Broadcast programme of A.I .R. comprise music, news, talltf 

discussion5, syraposiajrf, interviews, commentaries, reportage, poetry, 

f i c t i on , drama, fea tures , language lessons, comnercial broadcasting, 

special audiences programme, programme for special occasions (Homage, 

v i s i t of d ign i ta r ies e tc , ) e t c . Of t h i s , music takes up roughly 

40-^1 per cent of the t o t a l t ime. 

The planning of spoken word programne i s done a t three 

levels v i z . , local , regional and c e n t r a l . Programmes intended for 

speci f ic audience (women, children, l i s teners in ru ra l a r eas , i ndus t r i a l 

workers) a re planned by each s ta t ion ind iv idua l ly . Programmes- meant 

for the general body of the l i s teners and the se r ies of specia l 

broadcasts directed to schools and Universi t ies are planned j o i n t l y a t 

the regional l eve l . Programmes which go out on the nat ional hook-up 

are arranged cen t ra l ly a t the A.I.R. head-quarters in New Delh i . 

Transmission capabi l i ty has also been accompanied by increase 

in l i s ten ing f a c i l i t i e s . The production of radio receiving se t s in the 

country rose from 3036 in 1947 to 17,38,000 during 1969. Since 1947 

the number of radio licences has increased many folds . They were 

2,75,955 in 1947, while the number rose to 1,27,72225 on 31st torch, 72. 

This figure does not include a large number of unlicensed s e t s . 

COMMERCIAL BROADCASTING;-

A.I.R. introduced Commercial Broadcasting service in November 1, 

1967 in a limited way - only one channel, with Vividh Bhar t i . The 

present t o t a l duration of the Vividh Bharti commercial service is 14 hours 

a day. The commercials are broadcast for 84 minutes. 
1 3 / -
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SPECKL AUDIENCE FROGRAaMES;-

Rural broadcasts deal with a l l aspects of rura"l l i f e and provide 

useful information to v i l l agers through dialogues, d iscussions , p lays , 

news, t a l k s , weather repor t s , e t c . Problems concerning ag r i cu l tu re , 

education, health and hygiene are dea l t with by exper ts . All s ta t ions 

of A . I .B . broadcast rural-curn-urban programmes for about two hours a 

day. Programmes of i n t e r e s t t o both r u r a l and uraBn audiences are 

broadcast including a spec ia l half an hour programme on items of 

agr icu l tura l i n t e r e s t , interviews with experts and topics in which 

rural women and children are i n t e r e s t ed . UnderMinis t ry of Information 

and Broadcasting Subsidy Scheme, 1,42,457 community se t s have been 

supplied to various Sta te Governments for i n s t a l l a t i o n in ru r a l a r eas . 

RADIO RURAL FORUM;-

A country-wide scheme of Radio Rural Forums, providing l is tening 

cum-discussion-cum-action group programmes, in which a two-way 

contact between the broadcaster and the l i s t ener is es tab l i shed , was 

launched on Nov. 17,1959. These are organised in v i l lages which 

regularly discuss the weekly broadcasts and send the i r c r i t i c i sms and 

suggestion to the radio s t a t ions concerned. About 25,800 such forums 

are functioning a t p resen t . 

FARH A*D HOME UNIT:-

In order to give ac t ive educational and other technical 

information to farmers, 27 Farm and Home Units have been s e t up a l l 

over India . 

NEWS SERVICES:-

News cons t i tu te an in tegra l par t of A . I .R . ' s broadcast se rv ices . 

In a l l 207 news bu l l e t ins a»d&y are broadcast d a i l y . In the Home 

Services from Delhi , 72 bul le t ins are on the a i r every day in English, 

Hindi and 16 other languages. Regional Stat ions broadcast dai ly 

94 bul le t ins in Hindi and 17 other languages and 30 t r i b a l d i a l e c t s . 

The News Services a l so puts out da i ly news commentaries in English, 

Hindi, Urdu, Kashmiri and NEFA-Assamese. 

147-
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To acquaint l i s teners with the proceedings of Parliament, 

10-minute commentaries both in English and Hindi are simultaneously 

broadcast every day when Parliament is in Session. Some of the 

regional uni t s have a l s o s t a r t ed broadcast of l eg i s la tu re review in 

the language of the region concerned. 

The News services has i t s own network of correspondents 

throughout India and in West Asia and South East As ia . Besides, the 

monitoring services located in Simla and Delhi monitor 139 transmissions 

in 10 languages from 22 s t a t ions in the world. 

EXTERNAL SERVICES:- • 

External broadcasts a re on the a i r for 46 h r s . round the clock. 

There are regular services in 21 languages v i z . , English, Burmese, Thai, 

Indonesian, Sinhala, French, Cantonese, Kuoya, Nepali, Tibetan, Hindi, 

Gujarat i , Swahili, Pushtp, Arabic, Persian, Tamil, Urdu, Dari and 

Bengali . There i s a l so a da i ly 10 minute news bu l le t in in Konkani. 

A monthly programme journal in English 'India Cal l ing ' carr ies 

de t a i l s of programmes and is d is t r ibuted free to overseas l i s t e n e r s . 

Quarterly programme folders in ten languages, v i z . , Arabic, Burmese, 

Chinese, French, Indonesian, Nepali, Persian, Pushto, Swahili and 

Tibetan,are brought out, besides a programme exchange b u l l e t i n . 

TELEVISION:-

An experimental Television Service of Al l India Radio was 

inaugurated in Delhi on 15th September, 1959. The primary purpose of 

th i s p i l o t project was "experimentation, t ra in ing and evaluation"; 

experimentation with the new medium t ra in ing of the personnel for 

running i t and evaluation of the new medium as a vehicle of communication. 

The service was s t a r t ed as a part of a UNESCO pro jec t . 

To begin with^T.V. se ts were ins t a l l ed a t 21 Community Centres 

of Adult Education and Social '.'lelfare 'A'ork. A Television club was 

formed a t each cent re . 
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In 1961, the T.V. Centre s ta r ted a special service for 

schools in col laborat ion with the local Direc tora te of Education. 

This consisted of progratnr.es on selected subjects to supplement the 

regular class room teaching. Today, more than 4000 schools in the 

capi ta l receive these te lecas t s and over two lakh students benefit 

by them. 

A p i l o t project for popularising be t te r a g r i c u l t u r a l practices 

through the medium of T.V. was inaugurated in Delhi on Jan . 26, 1967. 

These special programmes for ag r i cu l tu r i s t s named "Krishi Darshan" are 

te lecas t t h r i ce a week. I t has a large following in the ru ra l areas 

around Delhi , enabling the growers to learn and adopt new methods 

which are demonstrated and explained to them by a number of experts in 

the f i e l d . There are 80 f a rn - t e l e - c lubs . On% of these 60 are in 

Delhi t e r r i t o r y and other 20 in the v i l lages of D.P. and Haryana. The 

programmes have a receiving audience of COCO of each day. 

The General Service provides a var ie ty of fare to the viewers, 

including news and news reviews, l ight entertainment, folk music and 

folk dances, discussion on topical subjec ts , interviews with v i s i t i n g 

experts and p e r s o n a l i t i e s , l i t e r a r y programmes, quiz programmes, 

programmes for women and children and film Coverage of important events 

a t home and abroad besides feature films and documentor!es. 

To s t a r t with the service was limited to 20 minutes twice a 

week. But the present output comprises an evening transmission last ing 

three and a half hours, an addit ional session on Sunday afternoons and 

several day time periods for schools . Extra coverage is arranged on 

occasions of nat ional and topical importance. 

With the exoans ion \e lecas t time and f a c i l i t i e s the TV audiences 

in Delhi and the surrounding areas have been rapidly growing. Today 

there are about 44,000 TV s e t s . 

The next two years wi l l witness the coming up under the Fourth 

Plan Schemes of TV str.tjons a t Srinagar, Bombay (with relaying f a c i l i t i e s 

to Poona), Madras, in South, Calcutta in East and Luckncw in North 
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(with re laying f a c i l i t i e s to Kanpur in North), and extension of the 

Delhi centre to provide re lay f a c i l i t i e s to parts of Punjab and U.P. 

The f i r s t to cone up wi l l be a te levis ion t ransmit t ing s ta t ion 

a t Amritsar. In North th is s t a t ion wi l l for the present t e l ecas t 

programmes prepared spec ia l ly for i t a t Delh i . 

The new te levis ion s t a t ions in Bombaykn West and Srinagar in 

North are a l so coming up very f a s t . The TV s t a t ion in Bombay wi l l 

comprise the TV Studio and t ransmit ter a t Worli, and a r e l ay t ransmit ter 

on Sinhagad wi l l comprise the s tud ios , a TV t ransmit ter viewing centre , 

within the range of th i s s t a t i o n . The TV s ta t ions in Bombay and 

Srinagar are expected to be ready before the end of this year . 

The TV s ta t ion in Madras in South i s expected to be ready by 

December, 1973; and the TV s t a t ion in Culcutta (with relay f a c i l i t i e s 

t o the Durgapur-Asansol area) and Lucknow (with relay f a c i l i t i e s to 

Kanpur) by 1974. On the conclusion of the Fourth Plan schemes for 

te levis ion development, the TV coverage in India is expected to reach 

about 40 million of the country's populat ion. Of th i s considerably 

more than half w i l l be rura l population. 

Alongwith the conventional network system, A.I.R. has been 

giving thought to the pos s ib i l i t i e s inherent in the new space 

technology in i t s application to t e l ev i s ion . The s t a r t i ng point in 

Ind ia ' s acquaintance with th i s new technology wi l l be the experiment 

to be conducted over a period of one year beginning in the middle of 

1974, to measure the effectiveness of a geostationery broadcasting 

s a t e l l i t e in transmitt ing T.V. programmes of educative value. During 

that period, programes DX" simsstxss wi l l be fed to s a t e l l i t e from 

earth s ta t ions to belretransmitted by the s a t e l l i t e for ( i ) re lay by 

T.V. s ta t ions for the benefit of the i r respect ive audiences, served by 

the conventional receivers and ( i i ) for d i r ec t reception from the 

s a t e l l i t e over a cer ta in number of spec ia l ly designed rece ivers , wi th

out the agency of earth-based TV t ransmi t te r . 

The experiment wi l l enable A.T.R to assess the technical 

f e a s i b i l i t y of the s a t e l l i t e broadcasting system and how i t compares, 
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in effectiveness and u t i l i t y , w i t h conventional system. I t wi l l a l so 

help ident i fy the viewing needs of various segcients of the population, 

and wi l l afford a be t t e r evaluation of the education function of the 

medium. ^ 

FIU.1;-

The notion p ic tu re was publicxlw shown to Indian audiences 

in Bombay on July 7 , 1896, that is, within s i x months of i t s f i r s t 

showing in P a r i s . The corner stone of the Indian film industry was 

laid by Dada Saheb Phalke with his film Rajah Harischandra in 1912. 

The f i r s t sound filraAlamAra was released by the Imperial Film 

Company in 1931. Ever s ince the Indian Motion Picture Industry 

has made spectacular progress and in volume of production i s todary 

the larges t in the world. 

The progress over the years is i repressive. In contras t to 

28 films produced in the pr iva te sec tor in 1931, the number of 

feature films in 1970 rose to 396 out of which 254 depicted socia l 

themes. The largest number was of films produced in Hindi (104) 

followed by 76 in Tamil, 71 in Telugu, 43 in I'alayalam, 38 in ICannada, 

33 in Bengali, 19 in Marathi and the remaining in the other 

languages of the country. Millions of people see these films in 

7,140 cinema houses (4,553 permanent and 2,587 touring cinemas) 

in Ind ia . Indian films a re exported to nearly 90 countries in the 

world. The main export demand is for Hindi and Tamil f i lms . The 

t r ad i t i ona l markets for Indian films a re the O.K. , , I ran , East 

Africa, Maurit ius, West Ind ies , Ceylon, Singapore, Malaysi^a, 

Thailand, F i j i , Indonesia, Persian Gulf, West Africa and West Asia. 

FTLM3 DIVISTOPI:-

The Films Division was se t up by the Govt, of India as a 

mass media unit of the Ministry of Information and Broadcasting, 

for producing and d i s t r i b u t i n g newsreels. documentaries and other 
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films required by the Govt, of India to public information, 

education and for In s t i t u t i ona l and cu l tu ra l purposes. I t had 

i t s modest beginning in 1948. In 1949-50, i t produced 33 docu

mentary fi lms, 52 newsreels and 12 compilations. The number of 

p r i n t s for t hea t r i ca l and non-theatr ical exhibition supplied was 

5,408. The Division has expanded s t e ad i l y over the years and i t is 

now geared to produce about 90 documentary f i lms, 52 weekly 

newsreels for the nat ional and regional edi t ions each and s ix 

special newsreels per year . The production is thus four films 

per week on an average. The annual supply of p r in t s is over 

50,000. The pr in ts are supplied in English and 14 regional 

languages. The films are screened in over 7,000 cinema houses and 

a l so exhibited through mobile uni ts and fixed projection points 

throughout the country. On an average each week about 40 million 
Ct 

people see the documentries and newsreels. The Division receives 
A 

30 to 40 c e r t i f i c a t e s , diplomas and awards in national and i n t e r 

nat ional film fes t iva ls each year. The Division is one of the 

la rges t shor t film producing organizations in the world. 

During the period from Apr i l , 1 to Dec. 31, 1971 the films 

Division produced 68 films (119 r e e l s ) , purchased 10 films (15 ree ls ) 

and accepted 4 films (7 reels) as donation. The production of-

newsreels continued according to the schedule of one r e e l a week 

in 15 languages of the country. 

Every cinema is required under the terms of i t s l icence to 

exhibi t with each performance not more than 2000 f t of approved f i lms. 

This provides a steady outlet for Films Division f i lms. Arrangements 

ex i s t whereby the documentaries and newsreels are exhibited a l so 

on the Television Centre a t New Delhi . Prints of the films can be 

obtained on loan by Government, semi-Government and other soc ia l 

I n s t i t u t i o n s . Films are a l so loaned to individuals for non-commercial 

shows. In addi t ion, 77 Indian missions abroad are on the regular 

na i l ing l i s t for the supply of documentaries and newsreels. 
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CHILDREN'S FILM SOCIETY: 'J 

The Children 's F n n Society was s e t up In Flay 1955 to 

undertake, a i d , sponsor, promote and coordinate production, 

d i s t r i b u t i o n and exhibit ion of films suited for children and 

adolescen ts . 

Since i t s inception, the Society has produced 70 films, 

out of which 12 have won national or in te rna t iona l awards and 

recogni t ion^ . The films are exhibited on the commercial and non

commercial con t rac t s . The socie ty a l so exports i t s films to 

foreign count r ies . 

FIELD PUBLICITY;-

Field publ ic i ty is a new dimension to the communication 

In Ind i a . The concept and technique of f ie ld pub l i c i ty involves 

d i r e c t confrontation with the people through multiple media like 

exh ib i t ions , film shows, song and drama programmes, printed posters , 

folders and pamphlets ; gramophones and tape-recorder and word of 

mouth commnication through meetings, d iscussions , seminars and 

symposia. I t s nu l t i -po in t publ ic i ty approach confers a f l e x i b i l i t y 

and manoeuverability which other media do not possess. The mass 

contact i s maintained by the regional and Fie ld pub l i c i ty Units of 

the Direc tora te of Field Publici ty of the Government of India and 

f ie ld unitsfof the State Departments of Information and Public 

Rela t ions . 

Fie ld publ ic i ty functions as a two-way communication 

system between the Government and masses. While i t explains to 

the people plans and pol ic ies of the Government, i t feeds back to 

the Government the reactions of the masses. This feedback helps 

the Government t o design the pol ic ies and programmes in a more 

acceptable and effect ive way. In 1966, a full-fledged Public 

ttelations Service was s ta r ted t o improve the feedback se rv i ce s . 

Under this programme*, the reactions of the people to Government 
i 
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pol ic ies and programme, the i r f e l t needs and grievances, the 

s i tua t ions as they develop in different parts of the country, are 

communicated to the Government. The D i s t r i c t Public Relations 

Officer in the Sta te a l so communicstes the public react ion to the 

Government. 

During 1970, f i e ld publici ty programmes organised by the 

mobile u n i t s of the Direc tora te of F ie ld Publ ic i ty covered more 

than 42 mill ion people. The Units v i s i t ed 27,822 places , organised 

60,052 public meetings and group discussions and arranged film 

shows. The song and drama programmes numbered 8,233. A s t i l l 

more d i r e c t contact Is maintained by the Sta te Govts, through 

t h e i r d i s t r i c t Public Re latloff Offices. Some units have been 

spec ia l ly set up to work along the border areas of the border people 

with the people of the res t of the country and to generate among 

them the desire to pa r t i c ipa t e in the programmes for development 

in t h e i r a r ea s . 30 of the 166 units of the Directorate are 

exclusively devoted to publ ic i ty on Family Planning. 

SONG A I'D D?Af,A:-

During 1970 the divis ion organised 14,906 performances of 

various types such as ballet /drama, poetic symposia, folk r e c i t a l , 

puppet shows, composite programmes e t c . 

TRADITIOrftL t E O K ; . 

The t r a d i t i o n a l media of entertainment, popular in 

different regions, namely drama, dance drama, b a l l e t , folk songs 

and dances, opera, poetic symposium, concert, e t c . , a re being 

employed because of the i r immediate appeal to the people. These 

media are effect ive for they are woven into the cu l tu ra l and social 

patterns of the people and can spread developmental message in 

areas where the more modern and sophist icated media of communication 

have not developed su f f i c i en t ly . Recent studies and seminars have 
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proved that the hold of the traditional media of entertainment on 

the masses is s t i l l so strong that they continue to play a very 

effective role in bringing about social and economic change. 

The song and drama Division of the Dnion Ministry of Information 

and Broadcasting some of the State Directorate of Public Relations 

and non-official organisations are making an effective and 

imaginative use of the traditional live entertainment media. The 

song and drama Division has made several experiments in ut i l is ing 

traditional forms of entertainment for the communication of ideas. 

The Sangeet Natak Academy set up by the Union Govt, in 1953 for the 

promotion of traditional arts in India, has carried out exhaustive 

surveys of folk forms of entertainment and has collected valuable 

l i terature relating to these forms. The Academy has also organised 

seminars and round-tables on folk arts and has given a new life to 

traditional forms of entertainment. The Bhartiya Lok Kala Mandal 

of Udaipur in Rajasthan has done commendable experiments f.n 

popularising the folk theatre. Several State Governments have 

experimented in the use of traditional forms for the propagation 

of ideas of change and development or for plan publicity with 

varying success. The Indian Institute of Mass Communication has 

established separate department to experiment with i t and study 

the role of folk forms of entertainment in. vehicle of ideas after o ' 

change and development. 

A D V E R T I S I N G 

India had attained a high standard of sophistication in 

the production of consumer goods nuch before the Industrial 

Revolution ushered in the era of quality production in European 

countries. Selling of wares through the art of display was quite 

cormon. Vendors had also developed the ar t of sell ing wares by the 
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rou t ine devices in oral comnunication. But the modern adver t i s ing 

can be traced to 1905 when the F i s t Indian agency, B, Dattarara and 

Conpany s ta r ted functioning in Bombay. Between 1907 and 1919, two 

more Indian agencies came in to being. However, adver t i s ing in 

those early days could not a s s e r t i t s e l f as a business; i t was the 

adver t i ser who played the decis ive ro le in the creat ion of adver

tisements leaving l i t t l e i n i t i a t i v e to the agency. Newspaper rates 

varied according to the bargaining paver of the individual adver t i ser 

or agent . Publishers too were averse to s e t t i ng apar t a portion of 

t h e i r advertisement takings as commission to the agent and very 

often encouraged the c l i en t to deal d i r ec t l y with then. Another 

big handicap to the industry was that there was not much to advertise 

except some imported consumer durables, medicines and magic remedies. 

The F i r s t World War brought with i t conditions favourable 

to the growth of indigenous i n d u s t r i e s . Imports from Europe declined 

and home markets were made avai lable to Indian i n d u s t r i e s . For 

s t r a t e g i c and commercial reasons, the ru l ing i n t e r e s t found i t 

expedient to encourage Indian industr ies and even to protect them 

against foreign competition. Indian indus t r i es , however, were 

largely owned by Br i t i sh i n t e r e s t s . 

Another important factor contributing to the g r a i t h and 

indigenous industr ies was the growth of national consciousness of 

the Indian people and the impact of Swadeshi Movement on i t s 

buying hab i t s . Inspi te of these fac tors , not much of i n d u s t r i a l 

development took place in th i s country and the economy remained s t i l l 

agrarian in charac ter . Advertisements in Indian newspapers during 

tha t period reflected intense na t i ona l i s t i c appeal and promoted 

the cause of independence. 

The end of the F i r s t World War saw increased imports of 

goods. The wider markets they opened out in the country encouraged 

the establishment of the offices of some of the leading foreign 
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£> 
adver t i s ing agencies l ike Bomas (S'.H. Bdnson India Uni ted) and 

< 

J . Walter Thompson and Company. The adver t i se rs began to r ea l i s e 

the importance of organised campaigning for t h e i r products and 

a l l oca t e more funds for advertisement. 

The period 1930-39 in the h is tory of Indian advertisement 

could be termed as one of consol idat ion. More foreign and Indian 

adver t i s ing agencies came in to the f ie ld and t h e i r services expanded 

in keeping with the growth of indus t ry . 

Second World War fur ther aggravated the shortages of 

e s sen t i a l consumer goods and there was a set-back in the adver t is ing 

bus iness . Nevertheless, the war proved a blessing to the press 

in many ways. Newspaper-buying public expanded remarkably owing 

to the wide i n t e r e s t in war developments. Government's war-time 

pub l ic i ty expanded in a big way and brought in subs tan t ia l amounts 

to the newspapers. To handle the Government's war publ ic i ty , 

leading agencies volunteered to place t h e i r services in a co l lec t ive 

pool . What was known as the Creative Publici ty Unit,Was organised 

by the foreign agencies . Two Indian agencies, the Press Syndicate 

and the National Advertising Service, were a l so associated with the 

uni t in view of the s t r a t u r e they had obtained in the publ ic i ty 

f i e l d . 

By the time the war ended the p o l i t i c a l as well as 

economic s i t ua t ion in India had changed. The s t ruggle for freedom 

found i t s fulfilment in the t ransfer of power in 1947. Ind ia ' s 

economy had a l so emerged from the war, strengthened in many respects 

by the growth of numerous l ight industr ies although the food problem 

remained as a major element of weakness in the economy. With the 

advent of a National Government, the country marched towards 

i n d u s t r i a l i s a t i o n and sel f -suff ic iency in the matter of food and 

other consumer goods. 

The rapid growth of economy due to enormous development 

expenditure incurred by the State during the th ree Five Year Plans 

period has given a boost to the indus t r i a l and agr icu l tu ra l a c t i v i t i e s . 
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This in turn has contributed to increased a v a i l a b i l i t y of goods 

and a lso the increased a b i l i t y to buy, which gave a shot in the 

arm to the adver t i s ing industry in India . 

The growth of adver t is ing in t h i s country has been, as 

mentioned e a r l i e r , a t par with the growth of b?sic capi ta l goods 

and production of essen t ia l indus t r i a l ma te r i a l s . Green Revolution 

has resul ted in increased standard of l iving of large sect ions of 

r u r a l fami l ies . Consumer goods indust r ies a l so has progressed 

in rapid s t r i des during the las t two decades - the expenditure on 

adver t is ing today (1971) stands a t Ss . 65 crores as against 

Rs. 6 crores in 1951. 

With the growth of adver t is ing expenditure and the number 

of agencies, modern techniques and methods of adver t i s ing have 

been increasingly employed in press and out-door p u b l i c i t y . The 

l a s t e#s decade saw the establishment of largest number of agencies 

and also the "Indianisat ion" of some of the foreign agencies . 

There are more than two hundred leading agencies functioning in th i s 

country today. The following are the agencies who topped the l i s t 
l o YYWJJUCJY* 

in terms of turn-over, each accounting for over ^•'IS&vKW** per annum: 

1 . Clarion - McCann Advertising Services Limited. 

2 . Hindustan Thompson Associates Limited. 

3 . Advertising and Sales Promotion Company Limited. 

4 . L.P.E. Aiyars Limited. 

5 . Grant Advertising In ternat ional Inc . 

6 . Lintas Limited, 

7 . Mass Communication and Marketing Pvt . Ltd. 

8 . H.S. Benson India Limited. 

The above-mentioned eight advert is ing agencies count for 60 per cent 

of the t o t a l adver t is ing business in India . 

Bombay has the largest number of advert is ing agencies 

followed by Calcut ta , Delhi and Madras. 
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MEDIA 

Different media l ike newspaper, cinema', radio , t r a n s i t 

and other out-door publ ic i ty a re being used to reach the diverse 

population of this country majority of which l ive in ru r a l a r ea s . 

With such barr iers as / i l i i t e racy and Uni ted media that go to the 

ru ra l masses, the problem of reaching the comon consumer i s almost 

formidable. Of l a t e , because of the r e a l i s a t i o n that large sections 

of the consumers are le f t untouched by mass media, adver t i sers 

have been t rying to employ t r a d i t i o n a l media l ike puppetry, folk 

entertainments, v i l l age fa i rs and fes t iva l s e t c . 

HEWSMPEBS 

Newspaper adver t i s ing continues to be the larges t s ingle 

adver t is ing channel in th i s country with 66% of the outlay going 

to th i s medium. Advert is ing i s the main s tay of the large as well 

as small newspapers. Some of the large newspapers devote as much 

as 55-60 per cent of space for advert is ing while the medium 

na/spapers se t apart an average of about 30 to 40 per cent . The 

small newspapers have been get t ing more encouragement during the 

l a s t few years because of the policy of the Government to give more 

advertisements to the language newspapers. The recent ten-page 

schedule of newspapers introduced by the Government has not been 

taken l igh t ly by the newspapers and adver t is ing agencies a s , 

according to them, th is has cut down the adver t i s ing flow. 

ciNssa 

With more than 7,000 cinena theat res and an annual 

attendance of about 2,000 mil l ion, cinema is an in f luen t i a l medium 

of advert is ing in this country. This medium has a wider reach 

among the ru ra l population though that too is v^*y re s t r i c t ed than 

newspaper as 80 per cent of the theatres are located in towns with 

less than one lakh population. Only 2 per cent of the t o t a l 

advert is ing expenditure goes to cinema a t present . Cosmetics, 

ready-rade fabrics and government campaigns make large use of film 

adver t is i ng. 
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RADIO 

Connercial broadcasting began in India only in 1967 

through the Bombay Stat ion of Al l India Radio. The serv ice caught 

up so fas t that not only the ta rge t of income was exceeded in 

shor te r period but the s t a t i on found i t d i f f i cu l t to cope v/ith the 
i 

demand for time for a d v e r t i s e r s . The commercial se rv ice have been 

extended to other centres l ike Calcut ta , Delhi , Madras, Trichy e t c . 

The average annual income of AIR from commercial programmes i s 

about Rs.29 million (1970-71). More s ta t ions w i l l carry commercials 

in course of t ime. Although 80 per cent of the population i s ^ , 
t l / T 

covered by the radio net-work today, there are only about 25 million 

licensed radio sets in the country which means that t h i s medium 

can become a be t t e r adver t is ing force as more people possess 

radio s e t s . 

Hoardings, posters , neon-signs, kiosks e t c . are some of 

the other media avai lable to adver t isers in India . Present ly , 

they are confined to big c i t i e s and towns and popularised by 

such out-door adver t i s ing firms like Selvel , Saveil les e t c . 

Transi t adver t i s ing a l so is becoming very popular in 

metropolitan c i t i e s . Most of the pr ivate and State-owned buses 

accept advertisements. 

TRADITIONAL V^DIX 

Due to the l imitat ions in the reach of the mass media 

especinl ly in semi-urban and rura l a reas , adver t isers are r esor t ing 

to t r ad i t iona l media of communication such as puppetry and other 

forms of folk entertainments td reach the i r message to the ru ra l 

consumers. With the growth of disposable income among the farmers 

as a r e su l t of ag r i cu l tu ra l development, manufacturers of consumer 

goods and various kinds of services are trying to reach the r u r a l 
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popula t ion. Government campaigns such as , , family planning, small 

savings, l i f e insurance, f e r t i l i z e r s e t c , , and banking services 

are concentrating more and more on the ru ra l audience. F e s t i v a l s , 

f a i r s and trade exhibitions are a l so being employed for communicating 

X7ith ru ra l masses. 

PRC7SS3I0NM, ORGUiTSVHONS 

Indian and Eastern Newspapers Society s ta r t ed in 1939, 

promotes the common i n t e r e s t of member newspapers and maintains the 

adver t i s ing agency p rac t i ce in the country. I t has prescribed the 

minimum qual i f ica t ion of a b i l i t y , experience and resources required 

for an adver t is ing agency to be accredited by the soc ie ty and be 

e l i g i b l e for a uniform r a t e of commission from the member newspapers. 

Advertising Agencies Association of India /formed in 

1945, i s the representa t ive organisation of the agency profession. 

Today, the association controls over 90 per cent of the t o t a l 

adver t i s ing business in the country and ensures the standard of 

the profession. 

Audit Bureau of Circulat ions formed in 1948, brought 

Indian newspapers in l ine with advanced indus t r i a l count r ies . The 

Bureau has ra t ional ised newspaper c i rcula t ion and supplies 

r e l i a b l e c i rcula t ion figures and other de ta i l s about a l l the 

members of the ABC. 

COMMUNICATION TRAINING 

There was no t r a in ing in Mass Communication e i t he r on an 

academic or technique plane t i l l 1965 when the Indian I n s t i t u t e of 

?!ass Comnunication was se t up in New De lh i . There were (and s t i l l 

a r e ) , however, schools of Journalism in some Indian Universi t ies 

and also departmental t ra in ing I n s t i t u t i o n s , such as Al l India 

Radio Staff Training School or F i l n & Television I n s t i t u t e , Poona. 

But these t r a in ing f a c i l i t i e s concerned themselves with only one 

medium of t h e i r spec ia l i s a t ion . 

28/-
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The Indian I n s t i t u t e of F'ass Communication is the only 

centtre in the country which i s equipped for organising t ra in ing in 

a l l media of mass comunicat ion. The I n s t i t u t e ' s t ra in ing programme 

had been a t t r a c t i n g the a t t en t ion of neighbouring countries in the 

region from i t s early days and to-day there is a regular post

graduate level teaching for personnel seconded to the I n s t i t u t e 

from Asian and African countries under the Colombo Plan and special 

Commonwealth African Assistance Plan. A regular diploma i s awarded 

a t the end of the academic year for t r a i n e e s . So far the In s t i t u t e 

has trained 38 trainees from 16 countries in Africa and Asia . 

There a re a t present seven facul t ies - Developmental 

Communication, Visual Communication, Print~?'edium, Radio and Tele

vis ion , Comnunicntion Research, Advert is ings- Campaign and Tradi t ional 

media. 

The I n s t i t u t e is fully equipped for p rac t i ca l ins t ruc t ion in 

the use of different media of communication. I t lias i t s own printing 

press , a t e l e - p r i n t e r , dark-room, sound s tud io , closed c i r cu i t T.V. 

un i t , film auditorium with projection f a c i l i t i e s and typing sec t ion . 

The I n s t i t u t e organizes regular as well as special ized 

courses in spec i f ic medium or on special problem through various mass 

media a i d . 

Another organization called the Press I n s t i t u t e of India 

organizes per iodical refresher courses for working jou rna l i s t s in 

the craf t of journalism. The courses are normally workshop and 

seminar or iented . 

CO""t!r!ICATIPN RESFARCH 

In India, l ike other Asian countr ies , there lias been a 

l a t e awakening to the support communication can give to the 

developmental a c t i v i t i e s . This rea l i za t ion came in early s i x t i e s . 
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Undoubtedly, departments of Psychology, Sociology and Anthropology 

of various Indian Univers i t ies had been doing researches having 

a bearing on connunication but these researches have been sporadic 

and sought to construct t heor i e s , methodology, tools of measurement 

and in te rp re ta t ion of human communication. Invest igat ions under 

the banner of 'Communication Research' were s ta r ted with the 

r ea l i z a t i on tha t communication could play a very s ign i f ican t ro le 

in the f ie lds of Agr icu l ture development and family planning. To 

understand the communication process a t d i f ferent layers of socie ty 

i t became necessary to make studies of communication process . To 

make s t r a t e g i e s for effect ive communication, to formulate communi

cation pol ic ies and to plan media and budget i t became necessary 

to have media and communication process s t u d i e s . 

Studies in regard to ro le of communication in various fields 

a re conducted by respect ive organizat ions. For example in the f ie ld 

of Agr icul ture Extension, the Extension Departments of various 

Agricul ture Univers i t ies and notably Indian Agricul ture Research 

I n s t i t u t e a t New Delhi have done extensive work. In the f ie ld of 

r o l e of communication in Family Planning, about half a dozen orga

n isa t ions are engaged in communication^ nctiow Jiesearch. The ' 

Indian I n s t i t u t e of Public Opinion i s d«s*6g commendable work in 

the f i e ld of public opinion, while the Indian I n s t i t u t e of Manage

ment i s engaged in focussing the ro le of communication in the f ie ld 

of management. 

The Indian I n s t i t u t e of "ass Communication which was 

establ ished in August 1965 as a centre for advanced study in 

mass communication with r e spons ib i l i t i e s for t r a in ing , research 

ami development of the mass communication media in the country has 

geared i t s research a c t i v i t i e s to the primary requirement of 

developing s o c i e t i e s . The I n s t i t u t e through i t s communication 

researches a l so seeks to provide empirical support t o the teaching 

programmes and feedback to specialised information agencies. 
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The I n s t i t u t e has so far conducted the following s t u d i e s : -

1 . COMf.iUNICATION & FAMILY PLANNING: -

Report on an intensive family planning promotion campaign 
in South Delhi a rea . 

2 . LITERACY 5- t'ASS KSDIA;-

A survey of progress towards l i t e r acy in mdian and other 
developing count r ies , with special reference to the mass 
media of communication. 

3 . ROLE CF DAILY NEWSPAPERS DURING Ef-ECTIOiS:. 

A. content analysis report of the coverage of e lec t ion news 
in s ixteen Indian d a i l i e s . 

4 . AGRO-INFORMATION FLOW AT TIE VILLAGE LEVEL;-

Report of a survey of communication sources in the adoption 
process of high-yielding va r i e t i e s of crops . 

5 . NEWS CONTENTS IN NATIONAL NEWSPAPERS & ALL INDIAj/ 
RADIO BULLETIN; r̂ - c 

A study of assess the content and nature of news coverage 
and approach to news byA.I.R. and National Newspapers. 

6. DNTTAP, PROJECT:r 

An a l l World project of UNITAR fos dissemination of news 
about United Nations and i t s agencies in three specified 
observation periods through newspapers t radio and t e l ev i s i on . 

7 . STUDY OF AUDIENCE RE-ACTION TO DOCU:.£NTARY F I L ' 5 : -

A study of the react ion of rural audience to f ive documentary 
films produced by Film divisions in three language areas -
Hindi, Tamil & Benga l i . " 

8 . A STUDY OF VISUAL PERCEPTION:-

A study in visual perception on the basis of visuals in 
ten posters was undertaken to understand the manner in which 
i l l i t e r a t e and l i t e r a t e audiences perceive the v i s u a l s . 

9 . ROLE OF COKMONICATION IN ELECTION:-

A study of the role of t-5*? communication in the 
Parliamentary elections held in March 1971, was undertaken 
in a ru ra l community in Haryana. The study aimed a t 
invest igat ing the channels and inflow of communication in 
a typical v i l l age during e l ec t ion . 

10. PERCEPTION OF IKDQ-FAKTSTAN WAR AT Tffi VILLAGE LEVEL:-

e 
l i t y 
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. as they perceived during the War. The study also seeks 
to investigate "the sources of information about the war. 

Additionally organizations and^Universities and internal 

research units of the various departments of the Ministry of 

Information and Broadcasting are also engaged in communication 

research. The Listner Research Unit of the All India Radio and 

the Research Unit of the Directorate of Advertising and Visual 

publicity are a couple of internal research units of the Ministry 

of Information and Broadcasting. 

Certain acamedic disciplines have also contributed 

towards the communication research in India. Studies in the 

field of learning and motivation conducted by Departments of 

Psychology of certain Indian Universities are of great importance 

to developmental communication research in India. The field of 

Sociology specially rural Sociology has provided 'feedback' about 

rural audiences to the communication researchers. This will aid 
/** 
( w* 

the researches in his conceptualization of framework and in 

developing underlying assumptions. The disciplines of education, 

anthropology and Agriculture extension have also taught the 

communication researchers not only a scientific approach but also 

provided the methodology for the problem of studying mass communi

cation effects. 

i 
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