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MASS COMIUNICATICM T IMDIA - A PEIRSPCTIVE / 5t
by o RN
Prof. L.P. Tewari‘ ' 8 ! u‘U
Director 1‘ Y e
Indian Institute of lass Cormuni cation, Ay ©

New Delhi-49,
ass Communication in India is essentially non-tmss media
communication in character.‘ 0# the total population of 5,46,955,945
only 29,4 per cent (160,805,048) can rend and write. Effective |
literacy in ternms of .understaﬁdi ng what is read mf be sma_lle;:. Vhat,
therefore, can be communicatéd through the printed word, is only
minimal in reach. Again there are 12,772,225 sets of radio receivers
in India reaching only an iitinitelj small number in prcnportion
to the total population. Television in the country is virtwally -
non-existent: A total of 44,000 sets are available in Delhi, There
is a three-and-half hour transmission every evening covering a radius
of only 60 kilometres around Delhi. India is the biggest feature film
producing country in the world. Bat.most of the screening facilities
are concentrated in the urban areas where only 20 per cent of the
population reside. Eighty per cent of the people live in villages
numbering 600,000, 2 large number of which are neither electr: fied nor
accessible by road. The mobile cinema shaving facihties are grievously
inadequate to reach this vast bulk of population living in rural areas,
But'mass media communication in India is quantitatively only
a small part of the total communication, which is continuous and steady.
Si:‘me 1947 when India gained independence and since January
1950 when the country gave itself .a constitution based on democratic
institutions.- it has been holding elections every five years, based
on adult suffrage with every Indian citizen over 21 years of age
having the right to vote. Adult suffrage has established the equality
of vote irrespective of econoric, religious or social differences. All
political offices including that of the President of the Indian Union
and Prime Ninister, Chief Ministers of States and Ileads of Zila

Parishad, which is the lowest unit of Administration, are elective.
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The gpns;itution has also guaranteed freedom of expression to citizens
to propagate ideas and ideologies and during the last 25 years of
freedon as many as 58 politiéal parties have been competing with each
other through ;he ballot-box to secure power at the centre and states
periodically., The elections are held on the wbasis of freedom to |
political parties of all denominations and ideologies to reach people
with their messages and to persuade them fﬁr casting votes in their
favour, The participatory democracy in a country where vast bulk of
people are illiterate has rested on an inter-personai communication
with maximum use of oral communication. Frequent mass meetings, group
meetings, and man-to-man aporoaches have been the dominant channels
of cormunication during elections in India., Oral commnication has
often been supplemented by traditional forms of communication such as
use of songs and stage. It has been total in approach reaching almost
every voting citizen in the country. There is thus a continuous flow
of political communicaticn in India despite the inadequacy of physical
cormunication as well as the reach of the rmss media and also despite
the overvhelming illiteracy in the country, The phenomenon of
participatory democracy on the bas’s of man-to-man conmunicat.i-on in 2
country of thg size of lanq’mass and populationA;ndia is unparalleled
in the world.

Since 1950 there has been another network of inter-personal
comnunication channel created in India, This is commonly described
as Community Development Programme. It has mapped out the country
into 5,265 Blocks each consisting of 60,000 to 70,000 human}beings
under the charge of an officer descrihed as Block DeveIOpment Cfficer
who functions as a multi-purpose development agency in that region.
lle in turn is assisted by village level workers, each one of whon is
entrusted with the task of reaching 5 to 10 villages with the message
of change and development. There are today 4,464 Block Development

0fficers with 59,002 village level workers in the country. It is
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not surprising tRat the first A11-India Résearch conducted by the
Indian Institute of Mass Communication in the year 1967 revealed that
the village level worker and not the All India Radio is the primry
channel in regard to the agricultural development news,

Th.ere aré other developmental agencies who are now spread
over the country-side and who are entrusted with the responsibilities
"of spreading specific messages e.g. th€ family planning, improved
agricultural practices, There are today 5)131 primary health centres and
36,486 family planning centres in the country. In addition 1908 urban,
1044 State Goyt.. 286 local bodies and 347 voluntary organizations
also work as family planning centres.

It would thus apnear that mss commnication in India 'may not
confdrm to the text-book definitions of communication through mass
media but masses are being continuously informed of f;oliticral and
developmental plans. Any study of mass cmrr,rmn:-ication in India, therefore,
only in terms of mss media communication would fail to portray the
real picture.

MASS MEDTIA.

PRINT MEDIUM : -

Writing was known in the very early stages of Indian civilisation
much before the invention of t}# paper or any other mterial to “’T}E'@ on.
The early writing was done on palm leaves and on metal plates. fB\;?n;e
ceon the writing was invented there had developed a tradition of
passing on heritage orzilly: there are hosts of lores called 'shrutis’,
which were memorised and passed on in the same manner to the succeeding
generation. '

Printing was however introduced in India by the Christian
Nissionaries. The first}’i‘inting Press was brought to India almost
by accident on September 6, 1556. It was ?ri-ginally shipped to help
Christian Nfssionaries in Abyssinia,(Ethiopd) .hmsbdiembrthomsbon i .
£ xSoutiodtextdondndixxkx  The chief ‘]’esuitds:l':ler; accompanied the press
died during the brief halt in Gea (South Vest in India) and the press
rermmined there. It'was installed in that part of the country. It was

subsequently used to bring out the first/ Indian book entitled "Doutrina

Christa" in the Portugese language., It was a catechism written by
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St. Francis Xavier for the benefit of children. Students at the
Jesuit collgges of St., Paul and Rachel reéeived instruction from this
boolk, -

The second printing press in India was established in 1578
at Punikael a village in the Tinnevelly District, South Ind{a and

= oamd TR Lwat non- missionansy —

used for the same purpose. The ngxghprinting press in India and—the
first—non—missionary—ivwindis was established in 1674 in Bombay,
It was set up by an enterprising Indian business mn from Gujrat in
Western India, |

The emergence of the printing press, however, did not coincide
with the development of newspapers in India, The foreign rule in India
had become conscious of the risk involved in encouraging the press to
be used for publication of newspapers. The first attempt to use
Press for publication of newspaper was made by an English ran named :
William Bolt in 1776 nearly a century later. FHe was an employee of
the East India Company, who on being rel@%ved of his post wanted to
publish 2 newspaper to expose the misdeeds by the East India Company
officials in India, He could not succéed in his attempt. He was
deported., Enitomxxtis Boft's attempt was the beginning of the press |
in ;Edia and it could also be described as . the first voice of protest
bffg;alish ‘man against the British rule, These attempts beqiE? tidal,

and it was not possible for the established authority to stop any
A

further. Historically the first newspaper in India was published in

N

1760 by 3 English man by the name James Augustus Hickey, The name of
the paper was " The Bengal Gazette" or the Calcutta General Advertiser.
The voice of protest was SOoon joined in by Indians. The newspapers
continued to grow, With the growth of political consciousness, however,
there developed a cleavage between the newspaners owned by English I
men and those owmed by Indians. The English newspapers generally

deseribed as the Anglo-Indian press, emerged as protoganists of British

rule in India and Indian-ovned press more and more acted as mobiliser

of public opinior and also functioned as a sharp weapon of fight in

the cause of India's freedom, The Anglo-Indian press continued to

cessees 5/-




flourish during the British rule whereas the Indian press strugqled

and suffered both financially and politically. An interesting aspect
.of the growth of newspaper in India is the association of all shades of
political leadership in India with one newspaper or the other ¢
Gandhi, Nehru, Sir Pheroz Shah Mehta, Tilak, C.R. Dass and MNaulana Azad.
Ximost all of them could be mentioned as editors.of‘One newspaper- or
the other, .

Iﬁg.independance brought a fundamental change in the situation,
The Press ca;é to be recognised as an important ¥hstitution, Its
freedéu:was guaranteed as part of the freedom of expression under
Article 19 of the Indian Constitution, The role piayed by the news=-
papers in the cause of country's freedom was appropriately recognised.

At the end of 1970, India had 11,036 newspapers comprising
755 dailies (including tri-weeklies and bi-weeklies) 3,162 weeklies and
74119 other publications brought_out. less frequently., In fifteen
languages, the highest number of newspapers-was in Hindi wit%gp94:
English coming next with 2247, followed by 898 in Urdu, 707 in Bengali,
680 in tarathi, 577 in Gujarati and 551 in Tamil. The largest number
of newspapers were published in the State of Maharashtra - 1707 followed
by Uttar Pradesh -1473, Delhi - 1242, West Bengal -,H129. and Tamil Nadu -
770. During the year 1970 the total circuiation of newspapers in the
country was about 29.3 millions. The highest circulation continued to
be comrmnded by English language newspape£>with a total of 7.1 millionf
English, Hindi and Tamil languages accounted for nmore than half
(55.99%) of the total circulation of Indian Press. During 1970, TAL
circulation of Englis!1}ﬁavspapers increased-ﬁy 10.7, In the case of
Hindi and Tamil lanquages it inereased by 10.6 per cent and 116.6 per
cent respectively,

There are threc principal Indian news agencies in India :
The Press Trust of India, the United News of India and the Hindustan
Samachar, A nev news agency called Samachar Bharati, has also been
set up to provide multi-lingual service in India. In addition, 16

foreign and 24 other Tndian agencies too cater for the dailies.

ses e 6/"‘
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Cf 10,281 periodicals in India in 1970, about 1/3rd

(24.2 per cent) dealt with news and current affairs (3,519), The
literacy and cultural group of 1681 (16,35 ner cent) came next followed
by that on religion and philesophy 1164 (11.36 per cent), conserce

and industry - 457 (4.44 per cent) medicine and health - 365

(3.55 per cent), film =312 (3,02 per cent), Social Yelfare - 298

(2.79 per cent) each.

NEYSPRINT :-

The country is short of newsprint., Out of the total annual
newsprint requirement of 2,?5.000 metric tonnes in the country only
30,000 metric tonnes is ind¥§€i§?usly_produced. Because of the
foreign exchange difficuity there is a shortage of the import con-
sequently. The nenspapers_continue to suffer?:;:f;andicap due to its
shortage. During 1969-70, 1,55,100 tonnes of newsprin§ worth
Rs. 185.7 million was imported. In 1970-71, 144,200 tonnes of newsprint
wotth Rs, 187.3 million was imported???to september, 1971, 75,000 tonnes
of newsprint worth s, 100,3 million was imported. Recently Govt. has
decided to import about 25,000 tonnes of newsprint from Bangladesh

mills against Rupee payment,

PRESS INFCORMATION BUREAU :-

The Pfess Informtion Bureau has been established by the Centre
as a link.betﬁeen the Government of India and the public through the
ﬁediun of the Press, Its primary function is to assist newsmen in
gathering full information on the Government's working and policy. It
also supplies them factual information on the activities of the
Government and keeps the Government informed about public reackion, as
expreséed iﬂ the Press, to its policies and performance.

Dissemination of information by the Bureau to the Press is
done in the following ﬁays in addition to issuing handouts, Press notes
and Press communiques :-

(i) Arranging Press conferences for !linisters and Secretaries,
and briefings of Pressmen by Senior Government Officials.

(i1) TFurnishing information in response to specific queries by
Press representatives;

(iii) Issuing a weekly digest of news, specially for thez use
of periodicalsi

(iv) Issuing articles and features, many of them illustrated,
LRI ?f‘
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(v) Releasing news photographs to the Press; and

(vi) Arranging conducted tours for pressmen, especially to
developnent project areas.

The Bureau's Press releases are issued in English, Yindi and

* {ﬂ‘

12 mjor Indian languages fron Headquaftérs (Newz Delhi) and 20 regional
1 #

offices linked with;heaélquarters by teleprinter to the 'letropolitan
Press in the pﬁncip?f;ties as well as small newspapers published
from other towvms. Since many of these newspapers, specially in the
Indian languages, dolnot Subscribe to the services of the neus ageﬁcies.
PIB suﬁplies them factual information on Government policies and
activities in the regional languages, and offers them ebonoid blocks

of photographs, Representatives of srmll newspapers are also included
in conducted tours. _

Buring 1970, PIB releases were supplied to 4,615 Indian news-
papers and periodicals; photographic services to 861 newspapers and
periodicals and ebonoid blocks to 1,648. The number of Indian and
foreign accreﬁited Press correspondents who availed of PIB's services
in Delhi was 337. The number of accredited TV film and still Cameramen
was‘ﬁo.

Selected news releases, photographs and feature articles
issued by PIB are disseminated abroadlby Indian Missions.

* A weekly wall newspaper "Hamara Desh" was started by PIB from
Janvary 20, 1970. Published in Hindi, English, Urdu and Bengali, the
néwspaper highlights achievements in the field of agriculture, defence,
Iamily planning and five-year plans.

There are similar organfsations werking at the headquafters
of the State Governments catering to the needs of the press., Some of
the State Governments hav%ihet~work of Information personnel working
even at the district level but there is no uniformity in the practice.
It has varied from state to state.

% -
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PRESS COMICIL :-

Following the recommendation§ of the Press Cormission, which
was appointed in 1952 to enquire into the state of Press in India and
to make recommendations on its present and future development, the
Press Council of India came into being on July 4, 1966 under an Act of
1965. The Council is intended to preserve: the freedom of the Press
and maintain and improve the standard of newspapers in the country. The
functions of the Council, interalia, afe to help newspapers maintain
their independence, build up a code of conduct for newspapers and
journalists and keep under review any developrent likely to restrain the
supply and dissemination of news of public interest and importance.

The Press Council consists of a Chairman, noninated by the
Chief Justice of India and 26 members chosen from amongst editors,
working journalists, proprietors and persons engaged in the management
of newspapers or having special knovledge or experience in education,
Science, law or culture and Yiembers of Parliament, The Council
functions as a quasi-judicial body for adjudicating complaints against
newspaners and journalists for violation of the code of journmalistic
ethics or public taste and professional misconduct. The Council also
considers complaints alleging interference with the free functioning of
the press. The decisions of the Council in these ratters cannot be
questioned in a Court of iaw. The Coupcil considered 70 complaints in
1970,

BOOK PRODUCTION:=

vJQjLEE

The early printing activities in India was minly aimed at
propagating religious gospel by the Christian.nissiOnaries and the
presses were mainly established inlﬁoastal cities, where the missionaries
had arrived first, The Indianzﬂétional movement ;ubsequently gave
inpetus to the publishing of political books but for quite some tine,
ti® book publishing was rainly confined to text and allied books.

This scene, hovever, changed after Independence., The greatest fillip

for publishing in India, came with the pos t=-Tndependence explosion

s SR
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in extension of education facility and resultant rise in literacy.

The Indian publishing industry comprises over 10,000 publishing
and book-selling organizations, Of these a hundred publish books in
English only. In addition to these private publishers, every Indian
University and Research organization and various deptts. of Govt.
publish their oawn mte.rial.

India is Oth among the largest book-producing countries in
Asiaj it ranks next only to Japan, Among the developing countries it

occupies the first place.

During 1970, 14,145 books and pamphlets were published. Out
; A~
of these, 13,327 were published for the first time:iremaining were
A
re-editions. The highest number of books are published on literature

(4,509 or 32,04 per cent) followed by.PGIitical gcience-(2.632 or
19,2 per cent), Beligion: Theology £0l7-63b6-66-ner sontl—and—t=mt

[l

Bublic Adainistration-welisre, Socizl-Relief—Fnsuramce—(738—or—bv5
por contls

Although India is ahead of many countries in the field of
book production, there is a serious gap within the country between
the demand and supply of books. It is estimted that India has about
25 book titles per million population as corpared to S0 book titles
per million prmaxximoaommymx for Asia and 418 perlmillion for
Eurorge.

However, in order to reduce the aboviLg?p and also to step
up production - qualitative as well as quantﬂ;ive,varioqs schenes have

been initiated.

LY
To assist States and Union territories in the mass production

of prirary échool text-books three modern printing presses are being
established by Goverment of India at Chandigarh in North, Bhubaneswar
in East and Mysore in South. The Press at Chandigarh has already been
cormissioned. -

During 196369 a scheme for the mass production of supplementary

reading was initiated by the Ministry of Education in collaboration with

the Mational Book Trust)an'organization set up in 1957 to encourage the

t--a.a..lﬂ/-
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production of good literature and rake such literature available at
moderate prices to Libraries, educational Institgtions and the public.
Under this scheme 100 titles on various subjects mainly rélating to
Mational I;tegratinn would be produced in major Indian languages.

So far, fourteen titles have been published under this ® scheme,

The National Council of Educational Research and Training
(N.C.E.R.T.) which was set up in 1961 to assist the Ministry of
Education in the formulation and implementation of its policies and
major programmes in the field of School education, has been assigned the
task of preparing text-books for Schools. It also evaluate:Sghool
text-books puhlishéﬂ by other publishers from the point of/ﬁ%tional
integration.

In addition to the efforts to step up production of school
and chi ldren bqoks. the Union Ministry of Education has undertaken a
whole range of book promotion programme. The Ministry of Education
proposes to give a Central grant upfo Bxx BRs, 10 million to every
state Govt, for a period of six years for production of books at first
degree level in regional languéges. For stepping up production of
Hindi and Urdu language ﬂniversity level books, two bodies have been
constituted, One body would select the titles while the other would

publish them, -

Besides the languag;;Avise book production, a national programme

“

of Core books to be written by eEigght Indian writers on various
" subjects has -been chalked out. The core books would be of such standard
and quality that all Indian Uﬁ&varsities would acrept them. The
responsibility for production of suchlbooks has been entrusted. to s
Mational Book Trust, But Medical books would be produced by the All
India Institute of Medical Sciences.

The Govt. of India have also initiated a scheme tO awarﬂ 100
fellowships each year of the value of Rs. 500/~ plus an annual contingent
grant of Rs, 2000/~ to enafle a proportion of outstanding students in

Sciences, Hurmnities, and Sécial Sciences after their rasters degree

to associate themselves with distinguished University teachers for the

asses bt 11/-
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purpose of undertaking writing of quélity books at the ULiversity level,

The Union.Ministry of Education has also formulated a scheme
to subsidise the publication of selected Indian works Qo as to mke
them economically competetive with foreign text books and also to
bring down their price to a level which the Indian;gtudents can
afford,

A Mational Book Development Board was set up in 1967 to lay

down guide-lines for the development of the Indian book industry and
trade in the context of the overall requirement of the country.
The Board has on it representatives of the different sectors of the
book industrf;gﬁblishers, authors, printers and book-sellers as well
as of the vérious Governmental and non-Governmental agencies dealing
with the implementation of book programme.

In order to create training facilities for Indian publishers
and booksellers which were practically non-existent till recently, a
Training Institute would be established by the Federation of Publishers
and Book-sellers Association of India, The Institution will have a
permanent organisational staff to plan and organize such course with
the.help of a Technical Director and tecturers drawn for the occasion
from the local experts in the field. To start with, two courses a
year have been proposed., The duration of each course will be about
two weeks., To begin with the first two courses are proposed to be
conducted in the capital city of Delhi so as to gather experience and
set down standards. In the subsequent years courses will be extended
to different regions of the country., These may be conducted in the
regional languages also.

BRCADCASTING: -

There were sporadic attempts to set up Broadcasting Units in
sorme parts of India in the early twenties. But the British Government
who were ruling India then took over the Broadcasting unit and centralised
the organisation in the late part of the twenties when it was named as

A11 India Radio.

tetsana 12/"‘
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The country had inherited 6 stations and 10 transmitters on
the eve of Independence in 1947, Tb-day it consists of a network
of 67 (26 in Morth, 9 in West, 17 in South and 15 in East Zones)
principal stations, 2 auxiliary studios and 1 recording studio, The
number of transmitters covering 211 the cultural and linguistic regions
of the country are 130. The primry service frem medium-wave trans-
mitters covers about 56.1% of the area and 73.1 per cent population of
the country while the second grade service fron the short—ave trans-
mitters was available practically throughout the countrf.

The Broadeast programnpfof A.I.R. comprise music, news, talky
discussior, symposiapl, interviews, commentaries, reporfage. poetry,
fiction, drama, features, language lessons, comrercial broadcasting,
special audiences programme, programme for special occasions (Homage,
visit of dignitaries etc.) etc. Of this, music takes up roughly
40-@1 per cent of the total time,

The planning of spoken word program~e is done at three
levels viz,, local, fegional and central. Programnes intended for
specific audience (women, children, listeners in rural areas, industrial
workers) are planned by each station individwlly. Preogrammes” meant
for the general body of the listeners and the series of speéial
broadcasts directed to schools and]Universities are planned jointly at
the regional level., Programmes which go out on the natiomal hook-up‘
are arranged centrally at the A.I.R. head-quarters in New Delhi,

Transmission capability has also been accompanied by increase
in listening facilities, The production of radio receiving sets in the
country rose from 3036 in 1947 to 17,38,000 during 1969. Since 1947
the number of radio licénces has increased many folds. They were
2,75,955 in 1947, while the number rose to 1,27,72225 on 3lst March, 72,
This figure does not include a large number of unlicensed sets,

COIPERCIAL BROADCASTING: -

1.I.R. introduced Commercial Broadcasting service in November 1,
1967 in 2 linited way - only one channel, with Vividh Bharti. The
present total duration of the Vividh Bharti con~ercial service is 14 hours

a day. The conmercizls are broadeast for 84 minutes,
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SPECIAL AUDIENCE PROGRAIDES: -

Rural broédcasts deal with_all aspects of rurdl life and provide
useful information to village;s-through dialogues, discussions, plays,
news, talks, weather reports, etc. Problems concerning agriculture,
education, health and hygiene are dealt with by experts. A1l stations
of A.I.R. broadcast rufal~cum-urban programmes for about two hours a
day. Programmes of interest to both rufal and ur?Bn audiences are
broadecast including a special half an hour prograrme on items of
agricultural interest, interviews with experts q$glfopics in-which
rural women and children are interested, Underfministry of Information
and Broadcasting Subsidy Scheme, 1,42,457 community sets héve been

supplied to various State Governments for installation in rural areas.

RADIO RURAL FORUM:=-

A country-vide scheme 6f Radio Rural Forums, providing listening-
cum-discussion-cum-action group ﬁrogramnes. in which a two-way
contact between the broadcaster and the listener is established, was
launched on Nov, 17,1959. These are organised in villages which
reqularly discuss the weekly broadcasts and scnd their criticisms and
suggestion to the radio stations concerned. About 25,800 such forums
are functicding at present.

FARN AXD EQME UNIT:-

In order to give active educational and other technical
information to farmers, 27 Farm and Home Units have been set up all
over India.

NEWS SERVICES:-

News constitut%:an'integral part of A.I.R.'s broadcast services.
In all 207 ness bulletins a—day are broadcast daily. in the Home
Services from Delhi, 72 bulletins are on the air every day in English,
lindi and 14 other langmages. Regional Stations broadeast daily
94 bulletins in Hindi and 17 other languages and 30 tribal dialects.
The News Serwices also puts out daily news commentaries in English,

Hindi, Urdn, Fashmiri and NEFA Assarese,

TR R 14/-
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To acquaint listeners with the proceedings of Parliament,
10-minute cormentaries both in English and Hindi are simultaneous ly
broadcast every day when Parliament is in Session., Some of the
regional units have also started broadcast of legislature review in
the language of the region concerned.

The News services has its own network of correspondents
throughout India and in YYest Asia and South East Asia, Besides, the
monitoring services located in Simla and Delhi monitor 139 transmissions

in 10 languages from 22 stations in the world,
EXTERMAL SERVICES:- -

External broadcasts are on the air for 46 hrs, round the clock.
There are regular services in 21 languages viz., English, Burmese, Thai,
Indonesian, S;phala, French, Cantonese, Kuo§$: Nepali, Tibetan, Hindi,
Gujarati, Swahili, Pusht;: Arabic, Persian, Tamil, Urdu, Dari and
Bengali. There is also a daily 10 minute news bulletin in Konkani.

A monthly programme journal in English 'India Calling' carries
details of programmes and is distributed free to overseas listen;rs.
Quarterly programme folders in ten languages, viz., Arabic, Burmese,
Chinese, Freach, Indonesian, Nepali, Persian, Pushto, Swahili and
Tibetan,are brought out, besides a prograrme exchange bulletin.
TELEVISION: -

An experimental Television Service of All India Radio was
inaugurated in Delhi on 15th September, 1959, The primary purpose of
this pilot project wa§ “experimentatidn. training and evaluation”;
experimentation with the new mediuT}training of the personnel for
running it and evaluation of the nev medium as a vehicle of communication.
The service was started as a part of a UNESCO project.

To begin with,T.V. sets were installed at 21 Commmnity Centres

of Adult Education and Social Yelfare Work. A Television club was

formed at 'each centre,

teea s 15/-



ATTENTION: The Singapore Copyright Act applies to the use of this document. Nanyang Technological University Library

- 15 -

Tn 1961, the T.V. Centre started a special service for
schools in collaboration with the local Directorate of Education,
This consisted of pzogramﬁes on selected subjects to supnlement the
reqular class room teaching, deay. mére than 4099 schools in the
capital receive these telecasts and over two lakh students benefit
by them.

A pilot project for popularising better agricultural practices
through the medium of T.V. was inaugnzated in Delhi on Jan, 26, 1967.
These Epecial programmes for agriculturists named "Krishi Darshan" are
telecast thrice a week. It has a large following in the rural areas
around D€lhi, enabling the growers to learn and adopt new methods
which are demonstrated and explained to them by 2 number of experts in
the field. There are 80 farm-tele-clubs. Out of these 60 are in
Delhi territory and other 20 in'the villages of U.P. and Haryana. The
programres have a receiving audience of 8000 of each day,

The General Service provides a variety of fare to the viewers,
including news and news reviews, light entertainment, folk music and
folk dances, discussion on topical subjects, interviews with visiting
experts and personalities, literary programmes, quiz pregramnes,
programmes for women and children and film dbverage of important events
at home and abroad besides feature films and documentaries,.

To start with the service was limited to 20 minutes twice a
week. But the present output comprises an evening transmission lasting
three and a half hours, an additional session on Sunday afternoons and
several day time periods for schools. Extra coverage is arranged on
occasions of national andbﬁigical importance.

With the expansion;%elecast time and facilities the TV audiences
in Delhi and the surrounding areas have been rapidly growing. Today
there are about 44,000 TV sets.

" The next two years will witness the coming up under the Fourth
Plan Schemes of TV stntjons at Srinagar, Bombay (with relaying facilities

to Poona), ladras, in South, Calcutta in East and Lucknow in North
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(with relaying facilities to Kanpur in Morth), and extension of the
Delhi centre to provide relay facilities to parts of Punjab and U.P.

The first to come up will be a television transmitting station
at Amritsar. In Morth this station will for the present telecast
prograrmes prepared specially for it at Delhi,

The new television stations in Bombay?n West and Srinacar in
North are also 6oning up very fast. The TV station in Bombay will
comprise the TV Studio and transmitter at Worli, and a relay transmitter
on Sinhagad will comprise the studios, a TV transmitter viewing centre,
within the range of this statioﬁ. The TV stations in Bombay and |
Srinagar are expected to be ready before the end of this year,

’ The TV station in YNadras in South is expected to be ready by
Dedember, 1973; and the TV station in Culcutta (with relay facilities
to the Durgapur-Asansol area) and Lucknow (ﬁith relay facilities to
Kanpur)‘by 1974, On the conclusion of the Fourth Plan schemes for
television development, the TV coverage in India is expected to reach
about 40 million of the country's population., Of this considerably
more than half will be rural population,

_ Alondyith the conventional network systen, A.I.R. has been
giving thoughf to the possibilities inherent in the new space
technology in its apnlication to television. The starting point in
India's acquaintance with this new technology will be the experiment
to be conducted over a period of one year begirning in the middle of
1974, to measure the effectiveness of a geostationery breadcasting
satellite in transmitting T.V. programmes of educative value. During
that periol, prograrmes nf mswmxtiwe will be fed to satellite from
earth stations to be‘retransmitted by the satellite for (i) relay by
T.V. stations for the benefit of their respective audiences, served by
the conventional receivers and (ii) for direct reception frem the
satellite over a certain number of specially designed receivers, with-
out the agen;y of earth-based TV transmitter.

The exneriment will emable A.T.R to assess the tcchnical

feasibility of the satellite breadeasting system and how it compares,
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in effectiveness and utility with conventional system. It will also
help identify the vigwing needs of various segments of the populagion.
and will afford a better evaluation of the education function of the
medi un, T &

FILI:-

The motion picture was pubhci’y shom to Indian audiences
in Boraba,f on July 7, 1996, that is within six months of its first
showing in Paris. The corner stone of the Indian film incustry was
1aid by Dada Saheb Phalke with his film Rajah Harischandra in 1912.
The first sound film Alam Ara was released by the Imperial Film
Company in 1931, Ever since the Indian Motion Picture Industry
has made spectacular progreséjand in volume of production is tbdgy
the largest in the world.

The progress over the years is irpressive. In contrast to
28 films_produced in the private sector in 1931, the number of
feature films in 1970 rose to 396 out of which 254 depicted social
themes. The largest number ras of films produced in Hindi (104)
followed by 76 in Tamil, 71 in Telugu, 43 in llalayalam, 38 in Kannada,
33 in Bengali, 19 in Marathi and the remaining in the other
languwages of the country. Millions of people see tiiese films in
7,140 cinema houses (4,553 perrmnent and 2,587 touring cinemas)
in India. Indian films are exported to nearly 90 countries in the
world. The min export demand is for Hindi and Tamil films. The

traditional markets for Indian films are the U.X.,,Iran, East
Africa, Mauritius, West Indies, Ceylén, Singapore, Malaysi??.
Thailand, Fiji, Indonesia, Persian Gulf, West Africa and West Asia,

FTLUS DIVISTON: -

The Films Division was set up by the Govt., of India as a
ress riedia unit of the !inistry of Information and Broadcasting,

for producing and distributing newsreels’documentarics and other
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films required by the Govt., of India to public information,
education and for Institutional and culﬁural purposes, It had

its modest beginning in 1948, 1In 1949-50, it produced 33 docu-
mentary films, 52 newsreels and 12 conmpilations. The number of
prints for theatrical and non-theatrical exhibition supplied was
5,408, The Division has expanded steadily over the years and it is
now geared to produce about 90 documentary films, 52 weekly
nessreels for the national and regional editions each and six g
special newsreels per year., The production is thus four films |
per week on an average. The annual supply of prints is over
50,000, The prints are supplied in English and 14 regional
languages, The films are screened in over 7,000 cinema houses and
also exhibited through mobile units and fixed projection points
throughout the country. On an average each week about 40 million '
people see the documeng?ies and newsreels, The Division receives

30 to 40 certificates, diplemas and awards in national and inter-
national film festivals wach year. The Division is one of the

largest short film producing opganizations in the world.

Dufing the period from April, 1 to Dec, 31, 1971 the films
Division produced 68 films (119 reels), purchased 10 films (15 reels)
and accepted 4 films (7 reels) as donation. The production of - .
nesrsreels continued according to the schedule of one reel a week
in 15 languages of the country.

Every cinem is required under the terms of its licence to
exhibit with each performance not more than 2000 ft of approved films.
This provides a steady outlet for Films Division films. Arrangements
exist whereby the documentaries and newsreels are exhibited also
on the Television Centre at lMew Delhi, Prints of the films can be
obtained on loan by Government, semi-Government and other social
Thstitutions. Films are also loaned to individuals for non-commercial
shows. 1In addition, 77 Indian missions abroad are on the regular

mailing list for the supnly of documentaries and newsreels.
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CHUTLDREN'S FILM SOCIETY:~

The Children's Film Society was set up in iay 1955 to
undertake, aid, sponsor, promote and coordinate proeduction,
distribution and exhibition of films suited for children and
adolescents. |

Since its inception, the Society has prndﬁced 70 films,
out of which 12 have won national or international awards and
recpgnition%. The films are exhibited on the commercial and non-
cormercial contracts. The chiety also exports its films to

foreign countries,

FIEID FUBLICITY:-

Field publicity is a new dimension to the communication
in India. The concept and technique of field publicity involves
direct confrontation with the people through nultiple media 1like
exhibitions, film shows, song and drarma programmes, printed posters,
folders and pamphlets, gramophones and tape-recorder and word of
mouth comrunication through meetings, discussions, seminars and
symposia, Its multi-point publicity approach confers a flexibility
and manceuverability which other media do not possess. The mass
contact is-mintained by the regional and Field publicity Units of
the Directorate of Field Publicity of the Government of India and
field unitsof the State Departments of Information and Public
Relations,

Field publicity functions as a two-way comrunication
system between the Government and masses., 'hile it explains to
the people plans and policics of the Government, it feeds back to
the Government the Teactions of the masses. This feedback helps
the Governrent to design the policies and programmes in a more
acceptable and effective way. In 1966, a full-fledged Public
Relations Service was started to irprove the fecdback services.

Under this programme$, the reactions of the neople to Goverrment
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policies and programme, their felt needs and qrievances, the
situations as they develop in different parts of the country, arc
comrunicated to the Government. The District Public Relatioﬁs
Officer in the State also communicates the public reaction to the
Government.

During 1970, field publicity prograrres organised by the
mobile units of the Directorate of Field Publicity covered more
than 42 million people. The Units visited 27,822 places, organised
60,052 public meetings and group discussions and arranged film
shows, The song and drama programmes numbered 8,233. A still
more direct contact is maintained by the State Govts, through
their district Public Relatiof Offices. Some units have been
specially set up to work along the border areas of the border people
with the people of the rest of the country and to generate among
them the desire to particibate in the prograrmes for development
in their arcas, 30 of the 166 units of the Diréctorate are
exclusively devoted to publicity on Family Pilanning.

SONG ArD DRARA : -

Dﬁring 1970 the division organised 14,906 performances of
various tybes such as ballet,drama, poetic symposia, folk recital,

puppet shows, composite programmes etc.

TRADTTIC!AL MEDIA:a

The traditional media of entertainment, popular in
different regions, namely drama, dance drama, ballet, folk songs
and dances, opera, poetic symposium, concert, etc., are being
employed because of their immediate appeal to the people. These
media are effective for they are woven into the cultural and social
patterns of the people and can spread developmental message in
areas where the more modern and sophisticated media of communication

have not developed sufficiently. Recent studies 2nd seminars have
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proved that_the holq of the traditional media of entertainment on
the masses is still so strong that they continue to play a very
effective role in bringing about social and economic change.

The song and @rann Division of the Union Ministry of Information
and Broadcasting,some of the State Directorate of Public Relations
anq non-official organisations are making an effective and
imaginative use of the traditional live entertainment media., The
sorg and drama Division has made several experiments in utilising
traditional forrs of entertainment for the communication of ideas,
Thé Sangeet Natak A;éﬂem;.set up by the Union Govt. ;n 1953 for the
promotion of traditional arts in India, has carried out exhapstive
surveys of folk forms of entertainment and has Folle;ted valuable
literature relating to these forms. The AE;dem; has also organised
seminars and round-tables on folk arts and has given a new life to
traditional forms of entertainment. The Bhartiya Lok Kala Mandal
of Udaipur in Rajasthan has done commendable expériments in ‘
popularising the folk theatre., Several State Governments have
experimented in the use of traditional forms for the propagation
of ideas of change and development or for plan publicity with
varying suc%fss. The Indian Institute of !ass Comnunication has _

established separate department to experiment with it and s tudy
A . e Y .
the role of folk forms of entertainment #a vehicle of ideas after o*gl

change and development,

ADVERTISING

—_— e - e e e = — o — —

India had attained a high standard of sophistication in
the production of consumer goods much before the Industrial
Revolution ushered in the era of quality production in European
countries. Selling of wares through the art of display was quite

cormon. Vendors had also developed the art of selling wares by &he
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routine devices in oral comnunication. But the modern advertising
can be traced to 1905 when the Fit Tndian agency, B, Dattaram and
Conmpany started functioning in Bombay., Between 1907 and 1919, two
more Indian agencies came into being. However, advertising in

those early days could not assert itself as a business; it was the
advertiser who played the decisive role in the creatjon of adver-
tisements leaving little initiative to the agency. MNewspaper rates
varied according to the bargaining power of the individual advertiser
or agent. Publishers too were averse to setting apart a portion of
their advertisement takings as commission to the agent and very
nften encouraged the client to deal directly with them. Another

big handicap to the industry was that there was not much to advertise
except some imported consumer durables, medicines and magic remedies.

The First World War brought with it conditions favourable
to the growth of indigenous industries. Imports from Curope declined
and home markets were made available to Indian industries., For
strategic and comnercial reasons, the ruling interest found it
expedient to encourage Indian industries and even to protect them
against foreign competition. Indian industries, however, were
largely owned by British interests.

Another inportant factor contributing to the growth and
indigenous industries was the grawth of national consciousness of
the Indian people and the impact of Swadeshi Movement on its
buying habits. In;pite of these factors, not ouch of industrial
development took place in this country and the economy rermined still
agrarian in character. Adyertisements in Indian newspapers during
that period reflected intense nationalistic appeal and promoted
the cause of independence.

The end of the First World VWar saw increased imports of
goods, The wider mrkets they opened out in the country encouraged

the establishnent of the offices of some of the leading foreign i
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advertising agencies like Bomaé (S.H. Ddnson India Limited) and
J. Walter Thompson and Company, The advertisers began to realise
the importance of organised campaigning for their products and
2llocate more funds for advertisemeﬁt.

The period 1930-39 in the history of Indian advertisement
cguld be termed as one of consolidation. More foreign and Indian
advertising agencies came intolthe fiéld and their services expanded
in keeping with the growth of industry.

Second World Var further aggravated the shortages of
essential consumer goods and there was a set-back in the advertising
business. Nevertheless, the.uar proved a blessing to the press
in mny ways. Newspaper.buying public expanded remarkably o-.;:ing
. to the wide interest in war developments. Government's war-tine
publicity expanded in a big way and brought in substantial amounts
to the newspapers. To handle the Government's war publicity,
leading agencies volunteered to place their services in a collective
pool, What was known as the Creative Publicity Unit, was organised
by the foreign agencies. Two Indian agencies, the Press Syndicate
and the National Advertising Service, were also associated'with.the
unit in view of the sﬁ}g;ure they had obtained in the publicity
field, )

By the time the war ended the political as well as
econoric situation in India had changed. The struggle for freedom
found its fulfilment in the transfer of power in 1947. India's
economy had also emerged from the war, strengthened in many respects
by the qrowth of numerous light industries although the food problem
remained as a rmjor element of weakness in the economy. With the
advent of 2 National Government, the country rarched towards
industrialisation and self-sufficiency in the matter of food and
other consumer goods.

The rapid growth of economy due to enormous development

expenditure incurred by the State during the three Five Year Plans

neriod has given a boost to the industrial and agricultural activities.
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This in turn has contributed to increased availability of goods
and also the ingreased ability to buy, which gave a shot in the
arm to the advertising industry in India, i
The growth of advertising in t his country has been, as
mentioned earlier, at par with the growth of basic capital goods :
and production of essential industrial materials. Green Revolution '
has resulted in increased standard of living of large sections of
rural families. Consumer goods industries also has pregressed
in rapid strides during the last two decades - the expenditure on |
advertising teday (1971) stands at Bs. 65 crores as against .
Rs, 6 crores in 1951. E
With the growth of advertising expenditure and the number
of agencies, nodern techniques and methods of advertising have
been increasingly employed in press and out-door publicity. The f
last efte decade saw the establishment of{E:;gcst nrmber of agencies
and also the "Indianisation" of some of the foreign agencies.
There are more than two hundred leading agencies functioning in this
country today. The following are the agencies who topped the list
10 v ldaown
in terms of turn-over, each accounting for over %5, 380-Jakhs per annunm:
1, Clarion - McCann Advertising Services Limited.
2; Ilindustan Thompson Associates Limited.
3. Advertising and Sales Promotion Corpany Linited.
4. L.P.E. Miyars Linited.
5. Grant Advertising International Inc.
6., Lintas Linited,
7. Ikss Cormunication 2and Marketing Pvt, Ltd.
8. 1.5. Benson India Limited,
The aboﬁe*mentioned eight advertisiag agencies count for 52 per cent
of the total advertising business in Tndia.
Bonbay has the largest number of advertising agencies

followed by Calcutta, Delhi and Madras,
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Different media like newspaper, cinema, radin, transit
and other out-door publicity are being used to reach the diverse
population of this country rajority of which live in rural areas.
Hith such barriers asfiliiteracy and limited media that go to the
rural rasses, the problem of reaching the corrmon consumer is almost
formidable, Of late, because of the realisation that large sections
of.the.consumers are left untouched by rmass media, advertisers
have been trying to employ traditional media like puppetry, folk {
entertainments, village fairs and festivals etec. . !
MEWSPAPERS

Newspaper advertising continues to be the largest single
advertising channel in this coﬁntry with 66% of the outlay going
to this medium, Advertising is the min stay of the large as well
as small newspapers. Sone of the large newspapers devote as nuch
as 55-60 per cent of space for advertising while the medium
neuspapers set apart an average of about 30 to 40 per cent. The
small newspapers have been getting'more encouragement during the
last few yéars because of the policy of the Government to give more
advertisements to the language newspapers. The recent ten-page
schedule of newspapers introduced by the Government has not been
taken lightly by the newspapers and advertising agencies as,
accofding to them, this has cut down the advertising flow,

With more than 7,000 cinema theatres and an annual
attondance of about 2,000 million, cinema is an iﬁfluential mediun
of advertising in this ﬁountry. This mediun has a wider reach

moe i

arong the rural population though that too is wewy restricted than
nafspaﬁer as 9 per cent of the theatres are located in towns with
less than one lakh population. Only 2 per cent of the total
advertising expenditurc goes to cinema at present, Cosmetics,
ready—ade fabrics and government campaigns make large use of film

advertisinag.
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RAD IO

Cormercial broadcasting began in India only in 1967
through the Bombay Station of A1l India Radio. The service caught
up so fast that not only the target of income was exceeded in
shorter period but the station found it difficult to cope with the
demnd for time for advertisers. The commercial service ha&e been
extended to other centres like Calecutta, Delhi, Yadras, Trichy ete,
The average :annta} income of AIR from cormereial programmes is
about Rs,29 million (1970-71)., ‘lore stations will carry commercials
ir course of time, Although 80 per cent of the population is
covered by the radio net-vork today, there are only about ég_million
licensed radio sets in the country which means that this medium
can become a better advertising force as more people possess
radio sets.

Hoardings, posters, neon-signs, kiosks etc. are sone of
the otherlnedia available to advertisers in India, Presently,
they are confined to big cities and towns and popularised by
such out-door advertising firms like Selvel, Saveilles etc.

Transit advertising also is becoming very popular in
metropolitan cities, !lost of the private and State-owmed buses
accept advertisements.

TREDITICMAL MEDIX

Due to the limitations in the reach of the mass media
especially in semi-urban and rural areas, advertisers are resorting
to traditional media of comrmunication such as puppetry and other
forns of folk entertainments tdé reach their message to the rural
consumers. 'lith the growth of disposable incone among the farmers
as a result of_aqricultural developnent, manufacturers of consuner

qonds and various kinds of services are trying to reach the rurzl
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pOpulatioﬁ. Government caﬁpaigns such asy family planning, small
savings, life insurance, fertilizers etc,, and banking services

are concentrating more and more on the rural audience, Festivals,
fairs and trade exhibitions are also being enployed for cormunicating
with rural masses,

PRCOFESSTOMV\L ORGANISATICHS

Indian and Eastern Newspapers Society)started in 1939,
promotes the common interest of member newspapers and maintains the
advertising agency practice in the country., It has prescribed the
minimum qualification of ability, experience and resources required
for an advertising agency to be accredited by the society and be
eligible for a uniform rate of cormission from the member newspapers.

Rdvertising Agencies Association of India,formed in
1§45. is the representative organisation of the agency profession.
Today, the association controls over 90 per cent of the total
advertising business in the country and ensures the standard of
the profession.

fudit Bureau of Circnlations'formed'in 1948, brought
Indian newépapers in line with advanced industrial countries. The
Bureau has rationalised newspaper circul&tion and supplies
reliable circulation figures and other details about all the
members of the ADRC,

COMUNICATION TRAINTHNG

There vas no training in Mass Corrmwunication either on an
acadenic or technique plane till 1965 when the Indian Institute of
Mass Cormunication mas set up in New Delhi, There were (and still
are), however, schools of Journalism in some Indian Universities
and also departmental training Institutions, such as All India
Radio Staff Training School or Filn & Television Institute, Poona.
But these training facilities concerned themselves with only one

rnedium of their specialisation.
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The Indian Tnstitute of Fass Cormunication is the only
centre in the country which is equinped for organising training in
all media of mass cormunication. The Institute's training prograrre
had been attracting the attention of neighbouring countries in the
region from its early days and to-day there is a regular post-
graduate level teaching for personnel seconded to the Institute
from Asian and African countries under the Colombo Plan and special
Commonwealth African Assistance Plan. A regular diplema is awardded
at the end of the academic year for trainees. So far the Institute
has trained 38 trﬁinees from 16 countries in Africa and Asia,

There are at present seven faculties - Developmental
Cormunication, Visual Cormunication, Print-Yedium, Radio and Tele-
vision, Comrmnication Research, Advertising & Carpaign and Traditional
nedia,

The Institute is ful'y equipped for practical instruction in
the vse of different media of cormunication. It Ims its own printing
press, a tele-printer, dark-room, sound studio, closed circuit T.V.
unit, film auditorium with projection facilities and typing section.

The Institute organizes regqular as well as specialized
courses in-specific medium or on specinl problem through various mass
media aid.

Znother organization called the Press Tnstitute of India
organizes periodical refresher courses for working fournalists in
the craft of journalism. The courses are norr2l'y workshop and

serminar oriented.

COM'TRICATION RESEARCH

In Tndia, like other Asian countries, there I2s been a
late awnkening to the supnort cormunication can give to the

developmental activities. This realization came in early sixties.
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Undoubtedly, departments nf'Pfyphologyi’SEGiology and_ﬁhthfopology
of various Indian‘Uﬁiversities had beeé doing researches having

a bearing on communication but these researches have been sporadic
and sought to construct theories, methodology, tools of measurement
and interpretation of human commnication. Investigations under
the banner of 'Cormunication Research' were started with the
realization that communication could play a very significant role
in the fields of Xgriculture development and family planning. To
understand the comrmnication procéss at different layers of society
it became necessary to make studies of communication process, To
make strategies for effective communication, tb formulate communi=
cation policies and to plan media and budget it became necessary

to have media and communication process studies.

Studies in regard to role of communication in various fields
are conducted by respective organizations., For example in the field
of Agriculture Extension, the Extension Departments of various
Agriculture Universities and notably Indian Agriculture Research
Institnte at New Delhi have done extensive work. In the field of
role of coﬁnunication in Family Planning, about half a dozen orga-
nisations ;re engaged in communication._asxéaa-ﬁ%search. The -
Indian Institute of Public Opinion is d:;;gb cormendable work in
the field of public opiniog: while the Indian Institute of Manage-
ment is engaged in focus§ing the role of communication in the field
of mnagement.

The Indian Institute of Mass Comrmnication which was
established in August 1965 as a centre for advanced study in
mass comrmunication with responsibilities for training, research
anl development of the mass communication media in the country has
geared its research activities to the primary requirement of
develoning societies. The Institute through its cormunication
researches also seeks to provide empirical support to the teaching

progranes and feedbacik to specialiged {nformation agencies,
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The Institute has so far conducted the following studies:-

1. COILUNICATION & FANILY PIANNTNG: -

Report on an intensive family planning promotion carmaign
in South Delhi area. " i

2. LITERACY & FASS IEDIA: .

A survey of progress tosvards literacy in Indian and other
developing countries, with special reference to the rass
nedia of communication,

3. ROLE OF DAILY NIEWSPAPERS DURTNG EIECTICIS :w |

A content analysis report of the coverage of election news
in sixteen Indian dailies.

4, AGRO-INFORMATION FLOW AT THE VILIAGE [EVEL:.

Report of a survey of communication sources in the adoption |
process of high-yielding varieties of crops.

5.  NEWS CDNTENTS IN NATIONAL NEUSPAPERS & ALL INDIAY ‘:
RADIO BULIETINE™= = & '.
5

& study of assess the content and nature of news coverage ?
and approach to news by A.I.R. and National Newspapers. !

6, CMTTAR PROJECT: = ’ |

An all World project of UNITAR for dissemination of news
about United Mations and its agencies in three specified |
observation periods through nemspapers, radio and television, i

f STUDY OF AUDIENCE REACTICN TO DOCUIENTARY FIL!S:-

A study of the reaction of rural audience to five documentary
films produced by Film divisions in three language areas -
Hindi, Tardl & Bengali, ™

8. A STUDY CF VISUAI. PERCEPTION: -

K study in visual perception on the basis of visuals in
ten posters was undertaken to understand the ranner in which
illiterate and literate a2udiences perceive the visuals,

9. ROLE CF COM'UNICATION IN ELECTICM:-

A study of the role of twe communication in the )
Parliznentary elections held in March 1971, was undertaken
in a rural comrunity in Heryana, The study aimed at
investigating the chanrels and inflow of communication in
a typical village during election.

10. PERCEPTION CF INDO-PAKISTAN !AR AT TEE VILIAGE LEVEL:-

The study aims at finding the level of awareness and
perception anong villagers in !andothi (laryana) of the
causes of Indo-Pakistan ‘lar (1971) and their responsibility
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as they perceived during the Jar. The stud§ also seeks
to investigate "the sources of information about the war.

Additionmally organizations and Pniversities and internal
research units of the various departments of the Hinistry of
Infermation and Broadéasting are also engaged in cormunication
research. The Listner Research Unit of the All India Radio and
the Research Unit of the Directorate of Advertising and.Visual
Hyblicity are a couple of internal research units of the Hinistry
;f'Information and Broadcasting.

Certain acamedic disciplines have also contributed
towards the communication research in India..'Studies in the
field of learning and motivation conducted b;ja;partment{of
Péychology of certain Indian Universities are of great importance
to developmental communication research in India. The field of
Sbciology specially rural Sbciology has provided 'feedback' about
rural audiencss to the connunication researchers, This will aid
the researche;iin his conceptualization of fremework and in
developing underlying assumptions. The disciplines of education,
anthropology and kbticulture extension have 2lso taught the
cormuni cation researchers not only a scientific aﬁproach but also

provided the methodology for the problem of studying rass comruni-

cation effects,




