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EVALUATION OF MEDIA CONTENTS - SOME HINTS 

Media practitioners are often caught in the web of intense activity that seldom 
affords them the time or opportunity to take a hard, critical look at their own profession. 
Often, they go by well-thought out guidelines, assumptions and rule of thumb. A news
paper editor, for example, could be so involved in day-to-day activiteis that he might 
never get down to seriously analysing what exactly he is providing the public. Of course, 
he could give an answer in very broad terms: that he informs the public of what happens 
inside a country and outside it; that he highlights various problems in a community; 
that he provides an indepth understanding of some burning issues of the day; that he 
entertains the audience. 

In the context of development communication where one channels mass media 
towards mobilising the people for development and nation-building, such broad answers 
may be unsatisfactory because they do not present a clear picture of what are in fact the 
contents of a newspaper or a broadcast medium. 

To be able to gear the mass media to development, media practitioners need to 
know the precise nature and functions of their own channels so that they are in a position 
to correct the imbalances in the flow of information - if they exist There are various 
ways of ascertaining the nature of media's content more scientifically. Evaluation is one 
of the important ones. 

Evaluation refers to an appraisal or assessment of efforts put in by individuals, 
institutions, organisations and/or of programmes launched. But in either case, it is 
always assessed against some well defined objectives or goals. Furthermore, it can be 
done either at the end of the programme or during the implementation stage of the pro
gramme. For example, if a family planning campaign is launched to cover at least 25% 
of the couples, say aged 15/20 to 45/50, in one year, then evaluation can be done either 
at the end of one year or after six months of the launching of the campaign. The latter, 
which is midway evaluation helps to find out the speed and direction of movement, 
besides identifying some of the bottlenecks. Based on this evaluation, efforts could be 
made to remove the bottlenecks so that the set target of 25% couples could be achieved 
as initially stipulated. 

Likewise, it is important for the media practitioners to ascertain not only their 
own effectiveness but that of the communication effort itself. One of the simplest and 
perhaps most effective ways of finding them out is through an evaluation of the contents 
that go into the print media, radio or TV programmes. This can be done in a very simple 
way and one need not be fully conversant with the techniques of sophisticated research 
and statistics. A simple common sense approach is all that is needed. And in fact, it 
would be ideal if the media practitioners could themselves content-analyse their media 
because of two advantages. First, they are not being told by others what went wrong 
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with their content and approach and second, they will themselves find out the do's 

and don't's of what and how of their contents and programmes. If for example, we want 

to find out in a systematic way the percentage of developmental contents going into a 

national newspaper, the following stages can be adopted. 

a. delineating the parameters of development and developmental needs. 

b. classification of the contents into various categories like economic, social, 

political, cultural, educational, developmental, sports, entertainment, 

advertisements, etc. 

c. deciding upon the number of days for which the contents of a newspaper 

should be analysed. It may be for one day or a few days or one month 

and if a media organisation has adequate resources, evaluation may form 

part of the on-going activity on a permanent basis. In any case, this 

decision has to be taken by the evaluator himself. 

d. measuring the contents in column inches or column centimeters as the case 

may be. 

e. working out the percentages. 

f. writing a brief report indicating the sources of the news, the relative dis

tribution of different categories of news with reasons thereof, if possible, 

and conclusions. 

By so doing, we will be able to have a direct, first hand, reliable and valid 

information about the percentages of developmental news going into the newspapers 

everyday. 

The enclosed table contains information about the percentage distribution of 

news appearing in the New Straits Times (Malaysia) from March 1 to March 7, 1975. 

The table was done by one of the participants at an Amic Refresher Course as an indivi

dual assignment (See Table next page). 
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TABLE 

Percentage distribution of news appearing in the New 

Straits Times (Malaysia) from March 1 to March 7, 1975, 

according to source and content 

Source and content Percentage 

LOCAL 

Political 

Economic 

Social and community 

Crime, accidents, 

Sports 

Miscellaneous 

ASIA 

Political 

Economic 

etc. 

Social and community 

Crime, accidents, 

Sports 

Miscellaneous 

OUTSIDE ASIA 

Political 

Economic 

etc. 

Social and community 

Crime, accidents, 

Sports 

Miscellaneous 

etc. 

63.01 (21,551.5col/cms) 

6.9 

18.7 

31.6 

9.6 

25.0 

8.2 

15.54 (5,315.5col/cms) 

17.9 

39.9 

12.8 

11.7 

11.7 

6.9 

21.45 (7,337col/cms) 

23.3 

34.4 

14.9 

6.9 

8.2 

12.3 

TOTAL 100.0 (34,204col/cms) 
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