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r-X by Prof. Sharif al Mujahid 

RURAL MEDIA IN PAKISTAN 

INTRODUCTION 

The first question that needs to be answered before delineating and 

discussing the "Development Trends in Rural Media in Asia" is: What is 

meant by the term, "Rural Media"? Does it mean those media which are owne 

managed and staffed by rural communities and cater to their felt cognitiv 

needs? Under this definition, the only media that could qualify would be 

the "traditional media", such as puppet shows, and bhands in India and 

Pakistan. (Bhands are basically entertaining groups that cut jokes and 

satirize social customs and current events in their songs and reenact 

folklore tales.) 

A more realistic definition would be to consider a "rural media" those 

mass media that are either based in rural areas or that serve rural-based 

communities. Unless it is defined in such broad terms, the construct 

would have no relevance to the situation in Pakistan, as in most Third 

World countries. 

This statement may be elucidated as follows: All the television statio 

in Pakistan, as in most other Third World countries, are not only urban 

based but also urban oriented in their programme formats, themes,presen

tation etc. Radio stations could however be located in small towns which 

have easy linkage with the surrounding villages and rural communities. 

This medium has also the added advantage of adapting itself to its locale 

and serving rural communities effectively. 

On the other hand, the large dailies and magazines are published from 

urban centres not only in Pakistan but also all over the world. Indeed, t 

concept of a community newspaper catering to local needs is yet to be 

translated into reality in most of the Asian countries. As in the case 

of Radio stations, small newspapers could be housed in small towns 

catering to the surrounding rural hinterland. But since the professional 

journalist usually has an urban background, a built in urban bias or 

orientation, these rural-based small newspapers also tend to pattern 

themselves after the metropolitan papers. 

In the United States and Canada, the trend in terms of population 

movement during the past twenty-five years has been two-fold. The 

affluent segments move out to the suburbs for environmental and other 

reasons while the poorer sections in the countryside to the cities for 
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jobs and other amenities of life which at their socio-economic level 

are non-existent in their particular areas. But in Pakistan and most 

of the Third World countries, the movement of population has been one

sided from the rural to the urban areas. The reasonably affluent 

segment in the Pakistani cities' ~~"! are disinclined to move 

out to the countryside because of a lack of modern facilities over 

there. Hence the concept of a small community newspaper is relevant in 

the United States, Canada and other developed countries, but no in 

Pakistan. 

Furthermore, a rural press can flourish only in communities with 

a high rate of literacy and a considerable measure of development; 

these prerequisites are sadly lacking in Pakistan. She is only 26% 

literate, 41.31 in urban and about 13.6% in rural areas. Per capita 

income is about $400 for the entire country; the rural areas may 

count for about one-fourth of this figure. Hence a rural press in the 

sense it is used in the advanced countries has little relevance to 

the objective realities obtaining in Pakistan. 

Cinema houses are, of course, located in all the regions, but film 

studios are urban-based and film personnel urban oriented. The themes 

may revolve around rural life and behaviour patterns, but conceptual

izes, script writers, production managers and other staff are hamstrun 

by an in-built urban bias in conceptualizing and presenting these 

patterns and the ethos underlying them. 

Thus the media, wherever located and however produced, managed 

and staffed, are bound to be affected by an in-built urban orientation. 

This limitation must need be kept in view while delineating and 

discussing the rural media in Pakistan as in other Third World 

countries. 

1. NEWSPAPERS 

In 1988 Pakistan had 128 dailies, 361 weeklies, 6 biweeklies, 128 

fortnightlies, 520 monthlies, and 4 bimonthlies. Of the dailies, 73 

are metropolitan and 55 non-metropolitan. The total daily circulation 

stood at 1,311,110 in 1986, and the combined circulation of the 

daily and periodical press at 2.4 million. 

For purposes of our present study all the dailies except one from 

the federal capital (Rawalpindi/Islamabad) and the four provincial 
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capitals (Karachi, Lahore, Peshawar and Quetta) are considered 

metropolitan dailies, the exception being a Sindhi daily, Hilal-i-

Pakistan, which is published from Karachi but whose readership is 

mainly based in the countryside outside Karachi. Also included among 

the metropolitan dailies are local editions of chain newspapers (such 

as Nawa-i-Waqt and Imroz, both principally issued from Lahore) which 

are published from towns other than the provincial capitals. 

The non-metropolitan dailies are those published outside the 

federal and the provincial capitals except for those mentioned above. 

These non-metropolitan dailies constitute the regional press in 

Pakistan; for the most part, these papers serve the rural communities. 

But they can by no means be termed "rural" papers. Nor do they do 

claim a monopoly of readership in the rural communities or rural 

based communities. In the absence of circulation figures for various 

newspapers, it is difficult to say how large is the circulation of 

the regional press in these communities. Nevertheless it may be safely 

stated that the circulation of metropolitan dailies in these 

communities is larger and more extensive than that of the regional 

press except in the Sindhi speaking areas of Sind. 

Region-wise, there are 20 metropolitan and 10 non-metropolitan 

dailies in Sind. Of the non-metropolitan or regional dailies, nine 

each are in Sindhi and Urdu and one in English. Hilal-i-Pakistan,for 

reasons given above, is included in the regional press. Punjab claims 

26 metropolitan and 33 non-metropolitan dailies. N.W.F.P. has 17 

metropolitan and two non-metropolitan dailies, one of them in Pushto 

from Peshawar, the provincial capital. Baluchistan has six metropolitan 

and one-non-metropolitan dailies (Table 1.1). Language-wise there are 

44 regional papers in Urdu, nine in Sindhi, and two in English 

(Table 1.2). 

The figures indicate that the regional press is either in Urdu or 

in Sindhi, except for the Pushto daily from Peshawar, which does not 

count for much. Some of these papers are published from sizeable cities; 

some of these cities which serve as divisional/district headquarters, 

are more urbanized than Peshawar and Quetta, but since their primary 

focus is on the district/division from which they are published, they 

have been termed as regional papers; they also in part fulfil the 

role of rural newspapers. Thus faisalabad (pop. 1,104,000) publishes 
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11 dailies, Multan (pop. 732,000) seven, Sahiwal (pop.150,954) two, 

Gujranwala (pop.658,000) two, Sargodha (pop.291 ,000) three, Hyderabad 

(pop.752,000) ten, Rahimyar Khan (pop.794,043) two, and Bahawalpur 

(pop.180,000) six. Most of these cities are important industrial, 

trading and agricultural centres, and a good many of these regional 

papers cater to specialized publics or special linguistic groups 

(such as Sindhi speaking). Except for some of those published from 

Hyderabad, Faisalabad, Multan and Sukkur, these papers represent 

small enterprises. 

All the regional papers are more or less economically viable but 

most of them are small enterprises. Contentwise, there is a great 

variance between one paper and another. But the Sindhi press is most 

developed; it includes some 55 periodicals besides the nine dailies. 

Some of the Sindhi papers like Ibrat, Hilal-i-Pakistan, Mehran and 

Aftab are flourshing concerns with modern modes of printing and 

production such as offset; others, chiefly for financial reasons, 

still follow the old methods. However, more and more papers are 

going in for the new technologies, and it is only a matter of years 

before modernization of almost the entire press takes place. 

On the professional/Management dimension, there is a good deal to 

be desired in the regional press as a whole except for some notable 

Sindhi papers such as Hilal-i-Pakistan, Ibrat, Aftab and Mehran 

which are quite high on-this dimensions. 

Literacy in Pakistan is low; it stood at 26% in 1981. Thus three-

fourths of the population is excluded ab_ initio from reading 

newspapers. Literacy in cities is 41.3% and only a little over 

13% in rural areas. Thus, newspaper readers in Urban areas count for 

73% and those in rural areas 34%. Regular readers count for 20% on 

an all Pakistan basis, 47% for urban and 9% for rural areas. The 

figures for occasional readers are: Pakistan 28%, urban 26% and 

rural 29%. 

A nation-wise survey of male adults aged 21 in 1987 indicated that 

regular readers counted for 18.5% in urban and 9.6% in rural area; 

the figures for occasional readers were 7.4% for urban and 15.1% 

for rural areas. It also indicated that regular readers count for 

9.6% in villages, 11.5% in cities, and 6.5% in towns; the figures 

for occasional readers were: villages 15.1%, cities 4.5%, and towns 

3.2%. These figures indicate that newspapers readers in rural 
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areas is about one-half of those in the urban areas for regular 

readers, but twice for occasional readers (Table 1.3). In terms of 

magazines readership the rural areas were two-thirds of those in 

the urban areas (6.91 to 9.1%. The figures for magazine readership 

for cities, towns and villages were 5.9%, 3.6% and 6.8% respectively. 

Because of the exclusion of females and those below 21 years, the 

figures cannot be considered representative of the entire population. 

However, these figures indicate the following: Newspaper 

readership is low both in urban and rural areas. Because of the 

higher incidence of illiteracy and lower per capita income, newspaper 

readership in rural area is much lower. By the same token, public 

access to newspapers and magazines are limited. However the distribu

tion of the regional press varies from region to region. It is quite 

strong and effective in the Sindhi speaking areas; Sindhi press 

claimed a circulation of 49,369. By the same token, public participa

tion in the Sindhi regional press is much higher than the Urdu 

regional press. Community based papers are still a far cry in 

Pakistan. 

2. RADIO PAKISTAN 

As in most Third World countries, Radio and Television in Pakistan 

are state owned. Their location, budgets, nature of equipment, 

programme fare, and the proportion of public participation in them 

are determined by government policies, formulated from time to time. 

Both these media are corporate bodies called Pakistan Broadcasting 

Corporation and Pakistan Television, with their own board of 

directors or management structures; but they work under the Ministry 

of Informationjand Broadcasting whose Secretary is the Chairman or the 

appointing authority. 

There are sixteen radio broadcasting stations. Of these, five 

located in the federal capital (Rawalpindi/Islamabad) and the 

provincial capitals (Karachi, Lahore, Peshawar and Quetta) may be 

considered urban-oriented, while the rest regional or "rural-oriented." 

This categorization is, however, arbitrary; this may be seen from the 

nature and format of programmes broacast from the "urban and "regional" 

stations, and the comparative measure of urbanization of areas 

housing some of these stations. First, the "urban" stations (such as 
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those at Rawalpindi/Islamabad, Lahore, Peshawar and Quetta) feature 

farm broadcasts and programmes specially designed for rural areas 

and population. Second, most of the regional stations broadcast not 

only national programmes originating from Rawalpindi/Islamabad, but 

also those originating from stations located in the provincial 

capitals. Thus a good many programmes are broadcast simultaneously 

from Karachi and Hyderabad, Lahore, Faisalabad, and Multan, Peshawar 

and Dera Ismail Khan, Quetta and Khuzdar. Third some of the regional 

stations (such as those at Faisalabad, Hyderabad and Multan) are 

located in areas that are more urbanised than those housing some 

of the "urban" stations (such as Peshawar and Quetta). However, the 

regional stations serve the rural communities more extensively; hence 

they are treated here as rural-oriented. 

Since Radio Pakistan is state owned, there is little differentia

tion between the principal and regional stations in terms of the 

economic viability dimension. However, there is some in terms of 

the professional/management dimension. Radio Pakistan's employees 

are civil/government servants whose services are transferable from 

one place to another. In principle, anyone could be posted to any of 

the stations, but the differentiation in the staff requirements of 

the principal and regional stations as well as convention and the need 

for a pragmatic approach in placement lead to assigning the more 

professional among the staff in the five principal, or urban oriented, 

stations. Transfers from one station to another are much more common 

at the lower and middle cadre levels; but as they climb the ladder in 

terms of their service and professional expertise, the radio staff 

try to get themselves assigned to the mainstream stations. 

Public access to radio listening is 1001 in terms of short wave 

broadcasts and 921 in terms of medium wave broadcasts. News bulletins 

are broadcast daily 11 times in the national hook-up in Urdu and 

English, and 25 times in the regional languages and dialects; this 

means that the rural population gets an adquate news fare in their 

own languages, besides those in Urdu and English. 

Figures on the number of sets in the rural areas which would provide 

an index to the measure of public access to this medium, is not 

available, but the distribution of regular and occasional listeners 
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in the urban and rural areas is. A 1987 survey showed that 6.51 of 

a national sample of male adults aged 21 listening to radio regularly 

belonged to rural areas; 11.11 listen occasionally while 19.5% do not 

(see Table 2.2). Regular or occasional listeners are twice or more 

in rural areas than in urban areas (12.51 to 6.2% and 20.4% to 9.5%). 

Listeners in villages total 12.5% of the sample as against 2.9% in 

towns and 3.4% in cities (see Table 2.1). These figures'indicate 

that (i) the rural population has access to radio; and that (ii) 

radio listening is more widespread in rural than in urban areas. This 

is also indirectly confirmed by a check-list of the products 

generating a sizeable proportion of Radio Pakistan advertising revenue. 

Fertilisers, pesticides and tractors, items which have almost no 

use in urban areas, accounted for 34.5% of the total radio advertising 

revenue in 1985-86. 

Public participation in the media may be measured in terms of the 

programmes catering to the felt needs of the audience,,and their 

relevance to their lives, occupations, and problems. Let us then have 

a look at the programme themes and formats. 

Most of the programmes has relevance to the rural audience but 7% 

of Radio Pakistan's programmes are specifically rural (see Table 2.3). 

Among them, the most important is farm broadcasts which are beamed 

from all the stations except Karachi. This programme is produced with 

the active help and close cooperation of the Ministry and departments 

of agriculture, Pakistan Agriculture Bank and other organisations 

providing facilities to farmers. With it are also associated the 

agriculture extension worker, the mobile credit officers, the 

vetenarian, the stock breeder, social scientists, polutry and fish 

farming advisers and.representatives of agencies providing seeds, 

fertilisers and agricultural machinaries. It is broadcast in local 

dailects and is generally presented by a stock character well versed 

in the local idiom. It aims at (i) providing the latest information 

on seeds, livestock, fertilisers, etc; at (ii) creating an awareness 

of the new technologies, and in (iii) bringing about a change in the 

attitude and behaviour patterns of those engaged in farming. 

One of the programmes in the national hook-up which focuses atten

tion on rural life and its improvement is Misali Gaon ("Model 

village"). Its focus is on specific development taking place in 
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selected villages, and it is designed to create a desire for socio

economic and cultural improvement of the existing rural life patterns. 

Likewise, literacy and mass education programmes (Lamec) are 

designed to emphasis the importance of and urgency for eradicating 

illiteracy. These programmes which are participatory in nature 

are coordinated with on-going work in the field; they utilise 

conventional formats (talks, interviews, etc.), folk forms, and drama 

format to involve the rural (and urban) houswwives in them. A good 

proportion of radio dramas are based on village life and ethos; they 

are designed to combatting social evils and creating among the 
e 

listners a -zest for a most meaningful life, both material and cultural. 

Woman's programmes broadcast 30 minutes daily from all the nine major 

stations include those specifically addressed to uneducated rural 

housewives; a considerable number of them are given in regional 

languages. 

All this indicates that public participation in the media at the 

rural level is considerable but not in a measure comparable to, say, 

the Philippines or India. 

3. TELEVISION 

Pakistan Television (PTV) consists of five production centres, one 

each at the federal capital and the provincial capitals, and 21 

re-broadcasting centres. It is a single channel operation, and it 

provides 56 hours transmission weekly. It covers 34% area and 821 

population. It gives a broad mix of information, education, and 

entertainment. One-third of its programmes are indigenous and about 

1790 imported. The national news bureau at Islamabad is supported by 

four news centres at Lahore, Peshawar, Quetta and Karachi. The 

national news bureau telecasts news in Urdu, English and Arabic while 

the four news centres also produce news bulletins in regional 

languages. The regional news bureaux at Multan, Faisalabad, Hyderabad 

Sukkur, Muzaffarabad and Abbotabad help cover the far flung areas. 

PTV has an estimated audience of 100 million viewers. 

Ptv. is for the most part urban oriented. Some 70°a of the population 

lives in rural areas but only 35°& of the villages have access to 

electricity. Hence public access to television in the rural areas is 

rather limited. In ^une 1986 there were only 1,436,610 licensed Tv 
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sets in the country; about one-tenth of them is estimated to be 

located in the rural areas. The non-availability of electricity and 

the limited number of sets in the rural areas are primarily 

responsible for the divergence in the proportion of television viewing 

in urban and rural areas (see Table 3.2). 

A 1987 survey of male adults aged 21 showed that about one-third 

viewers in the sample belonged to rural areas. Regular viewers 

counted for 8.6% in villages as against 10.6% in cities and 6.7% in 

towns. The villages however had an edye in terms of occasional viewers: 

they comprised 17.8% of the sample; the figures for cities and towns 

were 7.3% and 4.4% respectively (see Table 3.3). (Because the sample 

does not include females and those aged below 21,, the figures may not 

be quite representative of the whole population, nor can they be 

extrapolated to it.) Another indication of PTv's limited reach in 

the rural areas is provided by the low proportion of advertising 

revenue generated by purely agricultural products. As against 34.5% 

of radio advertising revenue generated by agricultural products, such 

products count for only 4.92of the total Tv advertising revenue. 

The Television programmes are also urban oriented for the most 

part (See Table 3.1). However, some of its regular programmes are of 

special relevance to the rural folk; these include the educational 

programmes covering adult educational and college/school programmes, 

and short documentaries depicting life in the rural areas. A 

considerable number of television serials and dramas, which are 

extremely popular not only in Pakistan but also in neighbouring India, 

revolve around rural life and behaviour patterns and ethos. 

Thus public access to and participation in television in the rural 

areas is rather limited. 

4. CINEMA 

There are 813 cinema houses in Pakistan, with a total seating capacity 

of 528,000 persons; this works out to 5.3 cinema seats per thousand 

persons. Sixteen cities and towns, with at least five cinema houses, 

count for 260. Figures for those in the rural areas are not available, 

but a safe estimate would be about 400. They are not actually located 
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in villages, but in small towns with easy acce-s to the neighbouring 

rural areas. 

The distribution of cinema goers indicates that the rural areas 

have an edge over the urban areas both in terms of regular cinema 

goers (5.1% to 4.31) and occasional cinema goers (6.7% to 4.2%). A 

survey of a nationwide sample of male adults aged 21 in 1987 also 

indicated that of the 9.4% regular viewers, 5% belonged to villages; 

the figures for cities and towns were 2.5% and 1.9% respectively. 

Almost two-thirds of the occasional viewers were village-based; they 

comprised 6.8% of the respondents as against 2.4% and 1.9% for city -

dwellers and town dwellers respectively. (Table 4.1% ).Because of the 

exclusion of females and those below 21 years, the figures are not 

representative of the entire population. However, the comparative 

dimension between urban and rural areas indicated by the sample 

seems valid. It also indicates that the rural population has consider

able access to cinema. 

However, the presence of two debilitating factors restrict their 

access to the medium and/ or fail to arouse their interest. First, 

since only 35% of the villages (where about 70% of Pakistan's total 

population lives) has access to electricity, the dwellers in two-

thirds of the villages cannot possibly have access to cinema houses 

unless they visit the town nearby. Second, film studios are urban 

based and its themes are for the most part urban oriented. Films 

are, of course, shot on location and a good many of the themes 

revolve around rural life and behaviour patterns and folklore; they 

also focus attention on some of their problems. Even so, most of the 

film them^es have little relevance to the ruralities, their day-to

day life and problems. Injthe countryside where there are otherwise 

few avenues of entertainment, the village folksare constrained to go 

to cinema houses either for entertainment or for some sort of 

vicarious experience. But since the themes usually fail to answer 

their felt cognitive needs, they fail to arouse their interest, and 

their attendance at cinema houses does not provide an index to the 

measure of their participation. 

For the reasons enumerated above, public access to and participation 

in the cinema medium in rural Pakistan are rather limited. 
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The other three dimensions viz., (a) economic viability, (b) 

professionalism of the rural media/management (c) adoption of new 

technology are, of course, relevant to the Pakistan cinema as a 

whole, but not to the "rural" cinema specifically. 
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1.1 METROPOLITAN & NON-METROPOLITAN DAILIES. REGIONWISE 

PAKISTAN 

REGION 

SIND 

PUNJAB 

N.W.F.P. 

BALUCKISTAH 

Total 

128 

U2C 

59d 

19 
7 

Metropolitan 
Dailies (M) 

73a 

23a 

26-1 

18 
6 

Non-Metropoli
tan Dailies(NM) 

55b 

19b 

33 
3e 

1 

1.2 METROPOLITAN AND NON METROPOLITAN DAILIES, REGIONWISE & 
LANGUAGEWISE 

PAKISTAN 

REGION 

SIND 

PUNJAB 

N.W.F.P. 

BALUCHISTAN 

Total 

f 
125 

39 

59 
201 

7 

Urdu 
M NM 

55 

14 

22 

15 
5 

44 

9 
33 
1 
1 

En 

E 
13 

6 
4 

2 
1 

# • 

ish 
NM 

2 

1 
-

1 
— 

Sindhi 
M NM 

9 

9 
-

— — 

— — 

a) Excluding one Sindhi d a i l y whose readership i s p r imar i ly 
outside Karachi . 

b) Including the above Sindhi d a i l y . 
c) Including three Gujra t i pape r s . 
d) Including f ive d a i l i e s frort Islamabad/Rawalpindi 
e) Including one da i ly i n Pushto published from Peshawar. 
f) Excluding three d a i l i e s in Gujrat i published from Karachi 
g) The Pushto da i ly from Peshawar i s included in the t o t a l 

nurrber of regional pape r s . 

M - Metropolitan; NM = Non-Metropolitan 
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.3 NEWSPAPER READERSHIP 1987 

0.8%" 

6.5% 

1.896 
2.7% 

8.4% 
2.2% 

0.2% 

0.5% 

Regular Occasional Non No 
Readers Readers Readers Response 

NATIONWIDE 28.1% 22.5% 44.2% 5.2% 

REGION 

Rural 9.5% 15.1% 36.7% 3.9% 

Urban 18.5% 7.4% 7.5% 1.3% 

PUNJAB 

Rural 7.9% 11.5% 18.6% 2.7% 

Urban 10.1% 4.0% 4.4% 0.6% 

SIND 

Rural 

Urban 

NWFP 

Rural 0.8% 1.8% 6.6% 0.7% 

Urban 1.4% 0.7% 0.4% 0.0% 

BALUCHISTAN 

Rural 

Urban 

Cities 

Towns 

Villages 

Based on the r e s p o n s e s of a nat ionv/ide survey of male a d u l t s 

aged 21 and above conducted^ the Bus ines s Research Bureau ( ? v t ) 

L td . i n A p r i l 1987. 

0.0% 

0.6% 

11.5% 

6.8% 

9.6% 

0.0% 
0.0% 

4.5% 

3.2% 

15.1% 

3.2% 
0.4% 

3.5% 

4.0% 

36.7% 

0.4% 
0.1% 

0.6% 

0.6% 

3.9% 
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2.1 DISTRIBUTION OF RADIO LISTENERS 1987 

COUNTRYWIDE 

REGION 
Rural 
Urban 

PUNJAB 
Rural 
Urban 

SIND 
Rural 
Urban 

NWFP 
Rural 

Urban 

BALUCHISTAN 
Rural 
Urban 

Cities 

Towns 

Villages 

?_? RADIO 

Regular Listene] 

Regular 
Listeners 
18.7% 

12.5% 
6.2% 

8.0% 
3.0% 

2.4% 
2.4% 

1.5% 
0.4% 

0.6% 
0.4% 

3.4% 

2.9% 

12.5% 

Occasional 
Listeners 

29.9% 

20.4% 

9.5% 

12.8% 

4.9% 

3.7% 
3.9% 

3.1% 
0.6% 

0.6% 

0.3% 

5.8% 

3.7% 

20.4% 

LISTENERS: FREQUENCY, 1987 

CS 

Occasional Listene 

Non Listeners 
No re sponse 
Total 

rs 

Rural 

6.5% 
11.1% 

19.5% 

1.1% 
38.2% 

Non 
Listeners 
51.4% 

37.0% 
14.4% 

20.6% 

8.7% 

6.7% 
4.1% 

6.7% 
1.0% 

• 

3.1% 
0.5% 

7.8% 

6.3% 

37.1% 

Urban 
11.6% 

19.6% 

27.7% 
2.9% 

61.8% 

Based on the responses of a nationwide survey of male adults 

aged 21 and above conducted by the Business Research Bureau 

(Pvt.) Ltd. in April 1987. 
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2.3 PROPORTION OF RADIO PROGRAMMES TOPICWISE1 

1. Entertainment 45% 
2. Religious 16% 

3. News 11% 

4. Talks, general informational 10% 

5. Rural 7% 

6. Sports 3% 
7. Armed Forces 2% 
8. Science & Technology 1% 

9. Women 1 % 

10. Youth 1% 

11. Students 1% 

12. Children 1% 
1/ Source: Pakistan Advertising Scene 1988 (Karachi: 

Orient Advertisers(Pvt.) Ltd., 1988), p 

3.1 PROPORTION OF TV PROGRAMMES TOPIC.71SE1 

1. Sports Programmes 15.6% 

2. News 13.3% 

3 . R e l i g i o u s Programmes 11.6% 

4 . Fore ign Fi lms 11.4$ 

5 . P l a y s 9.0% 

6. Current Affairs Programmes 8.4% 

7. Commercial Time Slots 7.3% 

8. Music Programmes 4.4% 

9. Regional Programmes 4.1% 

10. Educational Programmes 4,0% 

11. Children's Programmes 3.2% 

12. General Programmes 2.8% 

13. Miscellaneous 2.0% 

14. Special Programmes Related to ,, 7~/ 
Anniversaries and Festivals *'/0 

15. Shows 1.2% 

1/ Source: Pakistan Advertising Scene 1988 (Karachi: 
Orient Advertisers(Pvt.) Ltd., 1988), p.38. 
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3.2 WATCHING TELEVISION: FREQUENCY 

FREQUENCY 

Almost daily 

3 to 5 days a week 
1 to 2 days a week 
Less often 
NON VIEWERS 
No response 

Rural 
Areas 

3.1% 
3.1% 
3.1% 
2.4% 

25.7% 
0.8% 

Urban 
Areas 

23.5% 

9.3% 
8.7% 

3.1% 
15.5% 
1.7% 

3.3 TV VIEWERSHIP 

Regular Occasional 
Viewers Viewers 

Non No 
Viewers Response 

COUNTRYWIDE 

REGION 

Rural 

Urban 

PUNJAB 
Rural 
Urban 

SIND 
Rural 
Urban 

NWFP 
Rural 

Urban 

BALUCHISTAN' 

Rural 
Urban 

Cities 

Towns 
Villages 

25.9% 

8.5% 
17.4% 

5.4% 

8.8% 

1.8% 

6.7% 

1.2% 

1.5% 

0.0% 

0.5% 

10.6% 

6.7% 
3.6% 

29.4% 

17.9% 
11.5% 

12.7% 
5.9% 

3.0% 
4.4% 

2.3% 
0.3% 

0.0% 

0.3% 

7.3% 
4.3% 
17.8% 

41.7% 

35.9% 
5.8% 

19.6% 
3.7% 

6.7% 
1.3% 

6.3% 
0.4% 

3.3% 

0.4% 

2.5% 
3.3% 

35.9% 

3.0% 

1.9% 

1.1% 

1.4% 

0.7% 

0.3% 

0.3% 

0.2% 

0.0% 

C.0% 

0 .1% 

0.6% 
0.5% 
1.9% 

Based on the responses of a nationwide survey of male adults aged 21 

and above conducted by the Business Research Bureau (Pvt.) Ltd., in 

April 1987. 
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4.1 DISTRIBUTION OF CINE GOERS 1987 

Regular Occas ional Non No 
Viewers Viewers Viewers Response 

COUNTRYWIDE 9.4% 10.9% 71.9% 7.8% 

REGION 

Rura l 

Urban 

sir© 

Rural 

Urban 

BALUCHISTAN 

Rural 

Urban 

NWFP 

Rura l 

Urban 

PUNJAB 

Rura l 

Urban 

C i t i e s 

Towns 

V i l l a g e s 

5.1% 

4 . 3 

0.3% 

1.5% 

0,0% 

0 ,1% 

1.1% 

0.3% 

3.5% 

2.2% 

2.5% 

1.9% 

5.0% 

6.7% 

4.2% 

1.6% 

1.2% 

0.0% 

0.0% 

1.1% 

0.3% 

4 .1% 

2.7% 

2.4% 

1.8% 

6.8% 

52.5% 

19.4% 

10.2% 

6.4% 

4.3% 

0.7% 

8.6% 

1.4% 

30.1% 

10.7% 

10.7% 

8.6% 

52.4% 

5.3% 

2.5% 

0.8% 

1.1% 

0.2% 

0.3% 

0.6% 

0.1% 

3.4% 

1.1% 

1.4% 

1.2% 

5.3% 

Based on the r e s p o n s e s of a na t ionwide survey of male a d u l t s aged 21 

and above conducted by t h e B u s i n e s s Research Bureau ( P v t . ) L t d . i n 

Apr i l 1987. 
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