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AUDIENCE RESEARCH IN SINGAPORE 

Audience Research has only been recently undertaken by Singapore 
Broadcasting Corporation. Just before it became a statutory board in 1979, 
a survey was commissioned in 1978 to study the attitudes and habits of 
listeners and viewers in Singapore. A private research company, Survey 
Research Singapore (SRS) was assigned to do the task. Since then, no major 
audience surveys have been conducted. 

At present, SBC subscribes to the TV Ratings Supplement Report of the 
Media Index produced by SRS. This is a six^weekly report to monitor the 
viewership of SBC's television programmes. The report gives an average 
viewership of the six weeks. Advertising agencies also subscribe to this 
report. The data is based on a 3-day recall technique using a sample of 
100 persons per week (i.e. total sample for each report is 600 persons). 
An interviewer would visit the household and interview the selected 
respondent. The respondent would be asked to indicate what programmes he 
had watched three days ago. 

From 1986 this year, SRS is offerring an improved TV Ratings report. 
The report covers a period of 4 weeks instead of 6 weeks. 

Besides subscribing to the TV Ratings report, SBC had commissioned SRS 
to conduct telephone surveys on specific television programmes. 

An audience research unit will be set up in SBC to conduct regular 
surveys of television and radio programmes. The objective of setting up 
this unit is to be less dependent on outside survey information. Telephone 
and interview surveys will be conducted. The station hopes to implement 
the diary method of TV audience measurement, and subsequently upgrade it 
to the meter system in the future. 
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