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SUMMARY 

The following summary provides a substantive view of the six-day discussions. 

The accent however is on the main themes of the papers presented and the trend of dis

cussions. For obvious reasons, it is not possible to include the provocative statements, 

insights and thought-waves which enlivened the seminar. 

1. To clarify the meaning of development, terms such as change, progress, moder

nisation, urbanisation, growth, evolution, etc., were discussed. These terms are often 

used interchangeably to signify growth despite the obvious differences in their conno

tations. Development, however, is a process of movement from a stage of dissatisfaction 

to satisfaction. It carries with it all the pluses but no minuses. Furthermore, develop

ment no longer stands for economic growth alone, instead it encompasses the growth and 

progress of economic, social, politicl, cultural, educational and other aspects. 

a. Development and communication can, and sometimes do operate inde

pendently of each other. However, for all practical purposes, they are very 

closely related to each other. Although it is difficult to pinpoint which 

is the cause and which is the effect, it has been established by empirical 

studies that there is a positive association between development and com

munication. 

b. Development communication is born out of practical situations within the 

developing countries. It is not a graft from advanced countries. It is an 

innovation of the developing countries, springing from practical necessity. 

The origin of development communication can be traced back to agricul

tural extension as a concept and approach to changing the behaviour 

complex of the farmers which, in the course of time, passed through the 

entire gamut of rural extension, extension education, agricultural com

munication, rural communication and now entails development communi

cation. 

c. Development communication is purposeful -- designed to bring forth 

awareness, to influence attitudes and effect change in the lives of people. 

Mass media could be organised at a planned level, either individually or in 

collaboration with each other to communicate for development, to sup

port on-going policies and programmes of national development. 

d. Development communication as a specialised field has not yet emerged as 

a branch of the science of communication, but it is in the process of 

emerging and some educational institutions in Asia are now thinking of 

running full-fledged programmes on development communication. 
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e. Notwithstanding the fact that development communication is one of the 

most important components of communication and can accelerate the 

pace of development, the concept is still evolving. Efforts have to be made 

to standardise the concept -- although the nature of the subject is such that 

it may elude satisfactory definition. 

2. A profession like communication depends very much on the symbiotic relation

ship between theory and practice. Indeed it is hard to think of one without the other, so 

closely are the two intermeshed. 

a. To be able to derive the full benefits of research and study, media practi

tioners ought to be sufficiently exposed to the various theories which will 

serve as pointers. 

b. Likewise, scholars of communication have to delve into the practice of 

communication in formulating theories and models of communication. 

c. It is, therefore, important for communication practitioners and scholars 

to be in regular touch with one another. This could be achieved through 

more informal contacts and more importantly, through formal contacts 

like seminars, conferences, training programmes, workshops, etc. 

3. The relationship between communication and change is a complex one. In the 

context of development communication, one is not concerned with any type of change, 

but with desirable change. Desirable change embodies changes both in material and non-

material aspects in a pre-determined direction. 

a. Adoption of innovations and new ideas provides a sound basis for apprai

sing change. Adoption is a process comprising the following stages: aware

ness, interest, trial, evaluation and finally adoption. 

b. Media practitioners would do well to remember that no single communi

cation medium is equally effective at all stages in the adoption process. 

For instance, a person may become aware of and be interested in family 

planning programme from mass media like radio and TV, but may bank 

heavily on interpersonal communication at the trial, evaluation and final 

adoption of the innovation(s) in question. 

c. It implies that we have to be conscious of our strengths as well as of our 

limitations. This will help us to realise the importance of interdependence 

among the various communication media in achieving the goals of desir

able change and development 

4. Inasmuch as media practitioners engage themselves in the process of changing 

the socio-economic and psychological behaviour of a people, and even as they contri

bute to the phenomenon of change, they become change agents themselves. 
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The concept of change agency, it was seen, came from the rural and agricul

tural extension workers. There was a lively debate as to whether media practitioners 

could take on the role of change agents in addition to their functions of being purveyors 

of inforation and educators. It was felt that in the context of the developing countries, it 

was imperative that mass media should involve themselves in the overall national efforts 

towards development and, therefore, it was out of sheer necessity that mass media 

practitioners should take on the role of change agents. 

5. The discussion on the socio-economic and political bases of communication 

highlighted the need for a broader outlook because no two countries share similar social, 

economic, cultural and political characteristics. This is evidenced from the development 

of different communication strategies and infrastructures in various countries. 

While economics and politics feature prominently in the nation-building pro

cess and therefore, exert much influence in the development of media organisation, 

other factors also matter. Thus it is desirable to take a critical look at "The Four 

Theories of the Press" to assess the relevance and applicability in Asian countries. 

6. It was felt that mass media organisations should monitor the contents that go 

into newspapers and broadcasts and carry out a systematic analysis. This would enable 

media organisations to achieve their specific goals. 

7. While development is being carried out at different levels, communication 

planning however is often absent in most countries. It was felt that communication 

planning should form an integral part of any planning process. In addition, media organi

sations should coordinate their activities. The idea of setting up Central Communica

tion Coordination Councils to dovetail communication strategies was also discussed at 

some length. 

8. Participants also analysed the problems confronting development in their own 

countries from a journalist's viewpoint and listed what they thought were development 

priorities. These priorities included development of agriculture, industries, development 

of the rural sector, educational reforms, national integration, social justice and problems 

of youth. They also considered the need for policy-makers to consult the mass media 

practitioners in the process of decision-making. 

9. The panel discussion on 'development as seen by policy-makers, practitioners 

and the public' examined development from the viewpoint of economists, administrators, 

media practitioners and scholars. It was felt that in development planning, there is now 

a shift from viewing development simply from the angle of gross national product or 

overall economic growth. Development planners are now mapping out strategies so that 

the economic development benefits are redistributed among the people. 
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