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Abstract

This paper examines the practical challenges of developing bilingual content for an
educational gallery, an area which remains largely unexplored in the field of translation
studies. The case study in question is the ENVision Gallery under the Ministry of
Environment and Water Resources (MEWR), a showcase of Singapore’s environmental

journey.

By incorporating bilingual content for the gallery, key messages on environmental awareness
could be conveyed to segments of Singapore’s community that might otherwise be left out. It
also presents a learning opportunity for bilingual visitors to improve their bilingualism, and
for mother tongue languages to gain more symbolic capital. Nevertheless, this paper
recognises the implications of creating bilingual content in multilingual society, as the choice
of which language to display can be a sensitive issue. Only by examining the practical
translation challenges that go into creating bilingual content for an exhibition, can

organisations better evaluate the costs and benefits of such a proposition for their audience.

Ultimately, this project on creating bilingual exhibitions is an exploratory step towards a
more accessible learning environment for a more diverse audience, in the context of

Singapore’s multilingual society.



Translation and Source Text Transcription

Zone No: Zone Name [Translation]

Text
Segment
No.

Graphic: Header

Source Text

| Translated Text

The translation for each zone is contained within a separate table, and organised in the format

shown above.

Zone 1: Introduction [/4H]

1.1 Graphic: Our Environmental Journey

Our Environmental Journey
e 1972: The Ministry of

environmental health

River clean-up

Ulu Pandan

Organisation

amenities

River Clean-up

Week

Environment (ENV) was formed
to tackle issues such as pollution
control, sewerage, drainage and

e 1977: Beginning of the Singapore

e 1979: Opening of Singapore’s 1%
waste-to-energy incineration plant

e 1982: Singapore was declared the
first malaria-free country in South-
East Asia by the World Health

e 1986: All street hawkers were

resettled into markets and food
centres with proper sanitary

e 1990: Launch of Clean & Green

e 1992: Launch of the Singapore

e 1987: Completion of the Singapore °

IR
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1987: ¥ mE s H
T )
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Green Plan 2012

1999: Opening of Semakau
Landfill

2001: Formation of PUB,
Singapore’s national water agency
2001: Launch of the National
Recycling Programme (NRP) to
provide recycling bags or bins to
each household

2002: Formation of the National
Environment Agency (NEA) to
implement Singapore’s
environmental policies

2003: Launch of the first NEWater
Factory at Bedok and the NEWater
Visitor Centre

2004: ENV was renamed to what
is known today to reflect the
Ministry’s significantly expanded
role in managing Singapore’s
water resources

2006: Launch of the first Active,
Beautiful, Clean (ABC) Waters
Programme at Kolam Ayer

2007: Rebranding of Clean &
Green Week into the nation-wide
campaign, Clean & Green
Singapore

2008: Launch of the Deep Tunnel
Sewerage System, and opening of
the Marina Barrage

2009: Launch of the Sustainable
Singapore Blueprint

2011: Building of new hawker
centres, with 10 more to be built
over the next decade

2012: Book Launch in
Commemoration of MEWR’s 40"
Anniversary

2001: AHFLE (PUB)
YT,

2001 : “A=[EHFMRHEAH R R
T, RNEFRE P RAEARES
G

2002: EZFEMEER (NEA)
BT, SR E A B BUR
2003: LT 7708 I 5 —
AR L) UGIEAT, HrAEK
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2004: “HEEH HAN
CHES T KYRIR . DA B
T2 ERR E KR A
EZIUN

2006: “iHEK. L. T
W7 KPERIR S — I E I
%, TR R

2007: “IEESSMCET P
RANEEIZE, BN “TE
H S EnEs)”
2008: VRBEIERHE RS )5
H, SRR ST
2009:  “IKELHTNYER R
2011: PRI R ARG
AN BN
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Zone 2: Air [F<]

2.1 Graphic: Zone Tagline
Fresh enough to inspire. B, KRR
How do we maintain our clear blue sky? | xR 2=, tnfaged?
2.2 Graphic: Air Quality
Air Quality it
e o ound s e e | ERT N, FERIOAE, T
: . e, WA, FATHBEE 8. H
minutes. But we often take the air we TR AT 3 A B AE 0y T 7 2
breathe for granted. Clean air is | 21 ii‘;j);b feft, PR
important to our health, and even more e ’? = Wiiﬁ&m E@{EE@E?\%E
so for wulnerable groups such as | %, JCHXTJLE. FAH MIFIRIER
children, the elderly and those with | 5% & & 52 it
respiratory diseases.
5 HAR RIS B S i A B, B g =
In Singapore, we enjoy good ambient air | 75 g #¢ i FREE 25 S R B o
quality that compares well with other
urban cities in developed countries. o RIS RS R
/=
What is ambient air? Ambient air is ﬁﬂl]ﬁ@ﬁ nu}lﬁmiﬂ\l_&"
outdoor air that we live in and breathe.
2.3 Graphic: Air Monitoring
Air Monitoring kW= AR
The National Environment Agency | {5 #4155 (NEA) T4 4 5[0
(NEA) keeps a constant watch OVer | 2 gf it s il s, %Mt ths L7 s
Singapore’s air quality through a g /5 B
network of air quality monitoring VR
stations that are spread out around the
S P BB W A T 24 /NHESE, T
WA B G K. Bl g 2
These stations, which are operated round Eﬁ%ﬁ% B WA R R R A
the clock, measure the levels of | & T{E.
pollutants in  ambient air. This
background information on air quality
helps NEA in its policing and regulatory
efforts.
2.4 Infographic: Where Are Our Air Monitoring Stations?

Where
Stations?

Are Our Air Monitoring

Ambient stations: Bedok; Bishan; Choa
Chu Kang; East Coast; Jurong West;

AR 2 ot M s B AE IR L 2

WEgulh. 0%, B, BER. Rifg
B MY, . A, B




Kranji; Newton; Pasir Ris; Sengkang;
West Coast; Yishun

Roadside stations: Clementi; Outram
Hi-tech analysers are fitted in most

monitoring stations to detect levels of
the main pollutants in ambient air.

Ly RERES PEHEA. SO
W (B5%) « &R, BRF
R B M0 ks #8222 1 R Rk 3 M

A, RGN 2 25 G AE A B S R
iR

2.5 Graphic: Know Your PSI
Know Your PSI TSI R
Singapore’s ambient air quality is | 37 id% () 3885 5 SR B2 LSS A S
reported using the Pollutant Standards Sk (PSD SRR, T H2S R B
Index (PSI), which provides information | ,. , » B A X - o
about daily air quality according to the | | ﬂ;jjﬁ mﬁi ?unlpiﬂl: b, w
five regions of Singapore — North, by AR, U il o
South, East, West and Central. o v N .

TG GAR B IR 1X 1A V5 )

PSl is calculated from the concentrations | ¥ K15
of these five key pollutants:

2.6 Infographic: Sources of Key Pollutants

Sources of Key Pollutants

Carbon Monoxide: A by-product of
combustion in the engines of motor
vehicles

Ozone: Photochemical reactions
between NOx and VOCs can form
ground level ozone

Nitrogen Dioxide: Mainly from motor
vehicle exhaust, power stations and

industries
Sulphur Dioxide: Mainly from oil
refineries, power plants and

petrochemical plants

PM10: Mainly from exhaust fumes of
diesel vehicles, power plants, factories
and transboundary pollution

NEA also tracks PM2.5 which is
particulate  matter ~ with  diameter
measuring 2.5 microns or less. Health

B R

—ACRR: HLBN ARSI GE 1 R

m}
AN

RE: REAEMMMEREGILED
Pl 1o A PN % L T )

SEME: EZORBIRERA. K
R Tk

TR EESRAM . K
AL T

B PM10: FESRESGM %G, KH
J7 TS SRR R

[ X 85 e th e AR PM2.5. "5
HARN 2.5 WOREEE /N [RUR A 5 o
A B 2 i R AR 23 TS G A Bt s (R IS
R
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advisories are issued during times of
poor air quality.

2.7 Graphic: Interpreting the PSI
Interpreting the PSI TR I GeE R
PSI Value  Air Quality Descriptor Z SR BE KR
Upto50 : Good 50 LLF
51-100  : Moderate o p Zig
. 51-100: %
101-200 : Unhealthy ) Ak
201-300 : Very unhealthy 101-200: M2

Above 300 : Hazardous

Access today’s PSI and PM2.5 reading!
Updates are available three times a day
at 8am, 12noon and 4pm.

201-300: I A
300 UL F: fafe

AR PSIFT PM2.5 F5% - K
8 B, 12 BfFIRA 4 B EE R
.

2.8 Graphic: Haze
Haze W =
Singapore faces occasional | s i s 71 3t H 4 1 i 5 57 5 4 75

transboundary smoke haze pollution
which affects our air quality during
certain periods of the year.

To address this, Singapore has been
actively pursuing bilateral and regional
collaborations as well as engagements
with various stakeholders.

Our efforts include sharing satellite
pictures of hotspots as well as providing
technical expertise on fire detection,
prevention, monitoring and suppression.

g¢, SEEAE TR,

PR R L T A, e T AN W R BR HE 51 XL
LMK AR, 58A AR K E L
[T

It SAT B8 it B A6 70 S A A ) 2
R SRAEKRERN . TR AT
MR HAR LK.

2.9

Graphic:

Our Goal

Our Goal

Achieve more stringent air quality
targets pegged to the World Health
Organisation’s Air Quality Guidelines
for PM10, PM2.5, sulphur dioxide,
nitrogen dioxide, carbon monoxide, and
ozone.

Learn more about Singapore’s efforts to
keep our air clean!

&5

TSR s S E B AR R
HAPAEHANAESRTERE N
PM10. PM25. —&fbfi. &Mk
R — AR R 3 € 1K)

AT — 25 T RHTINETE (R 2
T TR th 55 1
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Zone 3: Land [¥1#]

3.1

Graphic: Zone Tagline

Clean enough to inhabit.
Where does our waste material go to?

A EE, M5
LSRR, Ak

3.2

Graphic: Managing Waste

Managing Waste

Waste (also known as rubbish, trash,
refuse, garbage or junk) is unwanted or
unusable materials. Without an efficient
waste collection and disposal system,
rubbish would accumulate near homes
and workplaces, and create breeding
grounds for pests.

But just having an advanced waste
management system is not enough. We
all need to take ownership of the
environment by practicing the 3Rs to
reduce, reuse and recycle. This two-
pronged strategy is therefore essential to
keep our Singapore clean and green.

PR E

Y (BFRONBLIRD SR8 AN 77 21 5L
AR R WREH AR
HUR R AL B R 58, Br R AR R
FEAEXM LA, IOy E RN E
Bt o

SIAE St MRV E B R G A 21
M. FATLATESE 3R HRMES ()

AL EAMEER), ASKERAT IR
PIAEL. X POBUE TE R A RO A A

TATIE —MEESA R K A .

3.3

Infographic: How Much Waste Do We Dispose Of

How Much Waste Do We Dispose Of

Each person in Singapore throws away
more than 300kg of organic waste per
year. This translates to more than 1.6
million tonnes by everyone!

What are the top three types of waste
that are disposed of in Singapore?

. Plastics (23%)

. Paper/Cardboard (20%)

. Food Waste (21%)

FATALBE 2 /D )

wEms, —ANGEFYSEFBEL
300 ATHIENEY . XERKEA
HLURY) S BRI 160 J30g !

TEHT NI A B AT =R AT 42
« ¥R (23%)

o 4R/4R (20%)

s BMIEY (21%)

3.4

Graphic: Incineration

Incineration

Singapore’s  solid waste  disposal
infrastructure consists of four waste-to
energy incineration plants located at
Tuas, Senoko, Tuas South and an

B B8 e

TN P [ 4 0 Mk B T B i R A
P F Rty El AR LR P AN R
P RE R AR | — N B R b I
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offshore landfill, Semakau Landfill.

Incineration is an effective solution for
disposing Singapore’s waste as it can
reduce the volume of waste by up to
90%. This results in lower waste
volumes being sent to our landfill.

As ash from incinerated waste
eventually has to go into our landfill and
we have only one landfill, incineration
alone cannot deal with the ever-
increasing amount of waste that we are
producing.

What can you do to alleviate this
situation?

Yy, SLHymbi i aEEE Y

I8 AL A BT BRI AT U TR 5
?,IﬁbTu%%%iﬁmm
90% , thKE /DL B b IHE Y
RIR &

F A BE B R AN RE AL B BRAT H 2
WVWEO%Q AL R B Ky e
ﬁﬁkhﬁﬁ@%,ﬁ&mﬂﬁ%
—/|\iji&i,ﬁ\i§ﬁi% o

i"“g

BEXTRXMIE 0L, IREEMEE A AR 2

HUIRWE ?

35 Infographic: What Happens After You Bin Your Trash?
What Happens After You Bin Your | 3 & bk & E A ANFRE 2
Trash?
: _ 1. B AGE s B A A3 2 A s b X i
1. Waste is collected all over Singapore 4
from residential and business areas
2. Waste that is not recycled will be sent 2. AN AR R BE AR
for incineration
3.AEBERE) T, R B PR W AE Wk
3. At the incineration plant, the waste is 1000 15 I I IR R R
burnt at temperatures that can reach up
to 1,000 & 4. K E B R e 7 AR TR
4. Heat from the combustion process is i
used to generate power
5. % kela, FIRWIK Iy MA AL
5. After incineration, the remaining ash | JRWIAFIAE SE B e i ST 1)
and non-incinerable waste are deposited
at Semakau Landfill
3.6 Graphic: Semakau Landfill

Semakau Landfill

Semakau Landfill is located 8 km south
of Singapore and is the world’s first
offshore landfill created entirely from
sea space.
Dubbed the

“Garbage of Eden”,

S b R

PEHTINS FE A A 8 A B —
JE N 3 ()i B . R e

FEIRE b2 (R R A
HAT Ol SRR Sy wehy 1 3R
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Semakau Landfill is also a showcase of
how natural habitats can co-exist with
waste. The thriving biodiversity haven is
currently home to more than 700 types
of plants and animals, including several
endangered species.

However, Singapore has only one
landfill. How can we make it last as long
as possible?

MR T BRAES SRV IER T
Be. ST HEMHA B 700 FiiE
YRy, SRR G

R, FATRAAT AR, M
AR g e ) ] R 7

3.7

Graphic: Reducing Waste

Reducing Waste

We can help to minimise the amount of
waste we generated by practicing the
3Rs — Reduce, Reuse and Recycle.
Minimising our waste will also help to
prolong the lifespan of our incineration
plants and landfill.

Did you know that product packaging
makes up about one-third of all
household waste in Singapore? More
than half of this consists of packaging
for food and drinks!

How can you reduce waste?

. Right-size your portions to
minimise food waste. Food waste
constitutes about 21% of waste disposed
of in Singapore.

. Avoid using the wuse of
disposable products. Ask for non-
disposable cutlery when eating out.

. Use rechargeable batteries. Such
batteries can be reused 500 to 1,000
times compared to non-rechargeable
batteries.

LY

R 3R (D> EAL. FHEAD A
D NFRAE IR o B KRR JE 3 i /D
PR AT B RERAEHE T AN 3
Y A I 75 i o

PRFDE 7 it B2 o5 T ISR A X g s
W =nz—mg? Hp—FUEE
TR AR !

AT s IR B
B EET, BREWIRY. &
PR 9% 20 LN B IR R 21%

BEGAEH] MR . SRR EER
A EFFI R
AT . 5AAHARS

WAHLE, XFpEE e DL 500 &
1000 &%

3.8

Graphic:

Our Goal

Our Goal

Achieve 65% overall waste recycling
rate by 2020 and 70% by 2030

JE 5%

F14 5 2020 FIEF] 65 % I EEYI IR
Z, & 2030 FikF 70%
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Zone 4: Water [7K 4]

4.1

Graphic: Zone Tagline

Pure enough to drink.

Will there be enough water for

IKJFEE, 2R
FEAKYE, TR ?

everyone?

4.2

Graphic:

Quotes

“Suppose we could capture every drop
of rain in Singapore, could we become
self-sufficient?” - Former PM Lee Kuan
Yew’s 1977 challenge to PUB”

“Those were exciting times, especially
when we discovered every drop of water
could be recycled.” — PUB Chairman
Tan Gee Paw on developing NEWater”

Conserve, Value, Enjoy

AR IRATT T CAFR B B 03 ) A —
W, RITGESESAERE?

BT R 2 AE 1977 A EH
R (PUB) 5 R HIHEER

“CHIATVE DA RE SRR R K R
A, RS NSRRI Z]. 7
o M JR) 3 R SAR R 3 T B A2 K
IR

Ry, 2, %2

4.3

Graphic: Wate

r Conservation

Water Conservation

Water is precious and we should use it
wisely.

Simple water saving habits can help you
reduce the amount of water you use.

For example, you can keep your shower
under 5 minutes. For each reduced
minute in the shower, you can save 9
litres (Six 1.5-litre bottles) of water.

You can also save 8 litres (about five
1.5-litre bottles) of water per minute if
you shorten the washing duration in the
kitchen sink. Saving water is easy. Do

LK

IKIEFSTHIBEIR,  FATI 1% B R M A
e

{5 B (18 >3 158 A 245 Bl A~ A R 7K

=]
H o

Blan, ST R E R AE 5 7Bl B
Fo WIS LIS 9 T
K (NAS 1.5 THIED .

FE 8] G5 e e D Ae— B nl 154 8
K (4154 L5 FHRD o 54K
FEASHIAE, T NIRRTy I8 !

your part to make a difference.

4.4

Graphic: Water Wally

“Hi! My name is Water Wally, a mascot
of PUB, the national water agency.
Every drop of water like me is precious.
Please cherish our water and use it
wisely! Check out my website to play
games and watch videos about how my

“Hgl WML TRIEIK, AAHHE
WRH S . BwAK, BER—

B, RUWtmBii. IE2ERAIN
KR, EHIEMA D AE RN

KRB R SO A VLA, 1 3

friends and | save water and keep the

I a5 20 K, PR RF KIS 15
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water catchment clean!”

!

4.5 Graphic: Managing Flash Floods
Managing Flash Floods 7 VAL +E it
We have an extensive drainage system | 3 {1 HE K R 4 B Z 1w, A%
comprising  8,000km of drains and | g 5g9 N B HE K B R S, R KA
canals that channel rainwater t0 OUr | .y oorse 1o 5o

[ MiE o
reservoirs or the sea. BRI E A
Our drains are usually able to cope with ﬁﬂ‘]%ﬂk‘ﬂ(ﬁﬁ ;%1 'EE%EEJF H ng
the rain that we receive. However, E@Eﬁl AR ﬁﬁ{%ﬁﬁﬁﬁj%%7ﬁ%
intense bouts of rainfall may sometimes | A W fE i HKIE A E, FHER
exceed the capacity that drains were | & IHEA/KILE .
designed for, resulting in flash floods.
PRIt A HFEN )RR T =K E

Hence, PUB adopts three key strategies | 4%, g3 TR EE AT 4L 245 HE /K
for flood management: providing . R HEK RGN
adequate drainage ahead Of NEW | \\\ 1 w5 <o 2r i sy o [0 o4 2
developments, continually reviewing AR B RESSR T DA -
and improving the performance of the | ., e . -
drainage system, as well as requiring VAN T RFAT B 735 e R /K 1 58
buildings to put in place flood protection I o
measures.
Learn more about our flood
management strategies.

4.6 Infographic: How Do We Know When It Floods
How Do We Know When It Floods el F R K ke 28 2
1. Water level sensors provide data on | 1 K fij f& S AG 55 R /K8 R8T
water levels in the drains and canals. KT A
2. C_:CTVs at s_el_ected locations to 0 Sk s ML PR RO s B
monitor road conditions NE N book .
3. Flash flood alerts will be sent out by | >4 E"II-J; Fa‘c‘:e 00K TV\,’,'tter
PUB via Facebook, Twitter and iPhone | |Phon9: RIFFESY “MyWaters” ]
app “MyWaters” AR KSR

4.7 Graphic: Our Goal
Our Goal 584
2020 2020 4

40% of water demand met by NEWater
25% of water demand met by
desalinated water

147L daily per capita consumption

WA K AT KRR SR 2Z 40%
KR IK AT 2 KR TR SR Z 25%
ANEHH P& 1471
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820 ha of reservoirs and 90km of
waterways to be used for recreation

2060

55% of water demand met by NEWater
25% of water demand met by
desalinated water

820 AL E /KA 90 /A B /K8 B Nk
PR 14 it

2060
AR KT A KPR FS R 2 55%
KR A K AT A2 KR 75 R 2 25%
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Zone 5: Energy [AEi]

5.1

Graphic: Zone Tagline

Smart enough to sustain.
How do we get more from using less?

RIFFEER R, SERRE
L E L P T E A

5.2

Infographic: C

limate Change

Climate Change

The weather is always changing. At
times, it is warmer or colder than usual.
There can also be more rain or more dry
periods. However, when there is a
significant change in weather patterns
over the long term, it is likely that
climate change has occurred.

1. Over the last 100 years, there has been
a build-up of greenhouse gases,
especially carbon dioxide (CO;), which
trap heat within the atmosphere.

2. The buildup of these gases leads to the
“enhanced  greenhouse effect” by
disrupting the Earth’s natural ability to
regulate its temperature.

3. This gives rise to a warmer planet on
the whole, and changes the climate.

4. Scientists have identified human
activities as the cause for this extra build-
up of greenhouse gases.

5. In Singapore, the main greenhouse gas
emission emitted is CO,. This gas is
released when fossil fuels such as oil and

gas are burnt to meet our energy needs.

A

KA. AR, BEHFFIR
[ B E VA o NI BA R, I 1T 28 A
THE. AR, R BLE
RAALRE, SRAACR T fE g K L
I

1 £ %R 100 4, CaMR JiR=
SRS RERE AR (CO) B
IR PRI

2. JXEERARR R R = N ) 1
5, BRI HBER R TR IR B AR BE

3. RXAEEENHERAR IR, DA 1A

4. ERFEFBIT, FOP R R =
e B NGB P S 2

5. AR A W N RO T =
AR AR IR AR AR
e LA A2 FATTI BEVR 75 KIS, BEOX
P

5.3

Infographic: How Will Climate Change Affect Us?

How Will Climate Change Affect Us?

Globally, people are experiencing
scorching summers, melting glaciers and
stronger storms. In Singapore, the
possible effects of climate change could
be flooding, coastal land loss, water
shortage, more vector-borne diseases,

ARARAL QT SN AT ?

SRR NATIEZ IR R UK
RACAN SE ORI B, . FEBT I, U
AR e RK, T B8O R
K UKL L AR RO AN A
VI R IE R .
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and loss of biodiversity.

The more we learn about how climate
change will affect people and the
environment, the more we see why
people must take action to reduce the
greenhouse gas emissions that cause
climate change.

What steps can we take to prepare for the
changes we know are coming?

KT AR ARA IS NRANIAEG [ 520,
PATE BB T, RIERATE
TR R = TR HE U B2

FATIZ AR L 5 i, DX 22 W] FUA
IR B o 25 e ?

54 Infographic: Key CO, Contributors

Key CO, Contributors -47)k: 54%
- B 19%

- Industry: 54% SHS 16%

- Transport: 19% o Qo

- Buildings: 16% gijﬁziﬁ

- Consumers: 9% B

- Others: 2% ; . .
HE V5 TH A6 2 B N 35 B HE RO 3 R

Energy consumption is one of the main | < - HBEEZBATH # £ A A 5k

sources of carbon in Singapore. We need | 11 —#84r, #l WK HH . &% &

energy for our day-to-day living. Our | 5. T AR\ IE B EE 52 T 5

household appliances, transport systems, | kil (.

industrial and commercial activities all

run on electricity and fuel. DRI, AT T 2 (A FE I
iy 3 s £ T E e H

However, we need to ensure that this /ﬁjﬁé&ﬁ—ﬁﬁ}aﬁﬁ;\ A7 i 0 =

precious resource is used wisely and its | F Pk

negative by-products such as carbon

dioxide are well managed.

5.5 Graphic: Energy Efficiency

Energy Efficiency

A key strategy to mitigate climate change
in Singapore is to improve energy
efficiency — which means achieving more
with less energy.

Adopting smart energy choices at home
or at work could mean lower energy use,
lower emissions and a  better
environment for everyone, because our
individual choices add up to make a
collective difference!

What do you know about energy
efficiency?

FEHINI, G ARAR A — A O
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5.6

Graphic: Energy Efficient Appliances

Energy Efficient Appliances

When buying a new appliance for your
home or work, choose those that are
more energy efficient to lower your
energy use. Look out for the energy label
when you buy appliances. The more ticks
on the label, the more energy efficient it
is.

Energy efficient models generally have
lower life-cycle costs. This means
consumers would spend less on energy
bills when using more energy efficient
appliances.

To calculate the life cycle costs of
different appliances, you can use the Life
Cycle Cost Calculator

To help track energy consumption in
your home, you can download the NEA
Energy Audit.
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5.7

Graphic: Our Goal

Our Goal

To reduce our energy intensity (energy
consumed per dollar GDP) by 35% from
2005 levels by 2030

To reduce our carbon emissions by 16%
below business-as-usual (BAU) levels*
in 2020 if there is a legally binding
global agreement to mitigate climate
change

Singapore has embarked on policies and
measures to reduce our carbon emissions
by 7%, to 11% below BAU levels in
2020.

*The BAU level refers to a baseline
projection without policy intervention.

Want to know more about climate
change? Visit this QR Code!
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Zone 6: Public Health [ 3L T 4E]

6.1

Graphic: Zone Tagline

Making it safe for all.
How can we safeguard our collective
health?

P RE, ANFH
T pREF AL AR

6.2

Graphic: Public Health

Public Health

Public Health involves a range of issues
related to our living environment — food
hygiene; toilet cleanliness; dengue;
littering; and smoking. Everyone plays a
part in improving our quality of life by
sustaining a quality living environment.
Together as a nation, we are committed
to continue sustaining our beautiful
surroundings and not taking things for
granted.
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6.3

Graphic: You Don’t Have To Be A Smoker To Suffer

You Don’t Have To Be A Smoker To
Suffer

Smoking is prohibited in the majority of

indoor locations in Singapore, including:
e Air-conditioned shopping malls

and offices

Bus interchanges and shelters

Hawker centres and foodshops

Swimming pools

Sports stadiums

Cinemas

The Smoking (Prohibition in Certain
Places) Act aims to provide a clean, safe
and healthy environment for the public
and to safeguard them from the harmful
health effects of second-hand smoke.

Here’s what you can do. Remind
smokers to smoke only in designated
areas. Being exposed to second-hand
smoke will affect your health as well.
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6.4

Exhibit: Hawker Food Cart

1. Nonya Kueh: Store food in |

1 WAERE: KAV AEEHN
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tightly covered containers to
prevent pest contamination.

2. Tau Huay: Germs multiply
quickly within the Temperature
Danger Zone of between 5T and
60<C.

3. Chicken briyani: Keep food in
refrigerator after 2 hours. Solid
foods should give off steam when

reheated.
4. Chicken wing: Remember to
wash  your  hands  before

consuming or handling food.

5. Satay: Use separate utensils for
cooked and uncooked food to
avoid cross-contamination.

6. Prawn Noodles: Reheat food only
once and check that liquid foods
simmer thoroughly.
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6.5 Graphic: Dengue
Dengue R IIE
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mosquito is the vector that transmits | .
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infected person, it can pick up the virus | A\, T SERET AR, S
and pass it to the next person. FI T — A2 EL,

6.6 Exhibit: Toilet Diorama

1. Old public toilet: We’ve come a long
way since the last night soil bucket in
1987.

2. Old home toilet: An average person
spends 3 years of their lives in a toilet.

3. Modern public toilet: Will you spare a
thought for our toilet cleaners?

4. Modern home toilet: Clean toilets are
the hallmark of a gracious society.
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6.7

Graphic: Public Cleanliness

Public Cleanliness

Cleanliness is important to Singapore.
We want our surroundings to be litter-
free and well-kept and we all want to live
in clean neighbourhoods that we can
proudly call home.

However, litter still afflicts our
environment. At its best, litter s
unsightly. At its worst, litter can provide
hospitable habitats for the breeding of
mosquitoes and food sources for vermin,
as well as pollute and choke our
waterways.

While Singapore has a thorough public
cleaning regime, we cannot rely solely
on cleaners to keep our country clean.
Everyone has a part to play to keep our
surroundings clean.
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Zone 7: Leaf-A-Pledge [£:2) N7E]

7.1

Graphic: Zone Tagline

Will you help us grow the Promise Tree?

—ER IR BT ARt 2

7.2

Graphic: Facebook Pledges

[ support ...
- Clean Air
- Peaceful Environment
- Recycling
- Reducing Waste
- Properly Throwing Waste Away
- Using Water Wisely
- Keeping Our Waters Clean
- Using Electricity Wisely
- Clean Energy
- Proper Food Hygiene
- Eliminating Mosquito Breeding
Grounds
- Responsible Smoking Behaviour
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- RWIERR
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7.3

Graphic: Choose a Badge, Live the Pledge

Choose a Badge, Live the Pledge

Now that you have a better
understanding of the issues and
challenges we faced in working towards
environmental sustainability, would you
help?

If you are to commit yourself to one eco-
friendly habit for the good of our
environment, what would it be?

Write out your pledge on the leaf and
help us grow the Promise Tree, one leaf
at a time. Let our collective efforts bring
about  positive changes for the
environment that we live in!
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7.4

Graphics:

Goodbye

We’re so glad you came!
Remember your pledge!

JERAM, SLNE !
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1. Introduction

1.1 Context and Purpose of Study

This paper aims to shed light on the translation of exhibition content, an area which remains
largely unexplored in the field of translation studies. In the context of Singapore’s
multilingual society, the study of creating bilingual exhibitions is a step towards creating a

more accessible learning environment for a more diverse audience.

The case study in question is the ENVision Gallery under the Ministry of Environment and
Water Resources (MEWR). It is a “one-stop showcase of Singapore’s environmental story”,
where the visitor undergoes a “multi-sensory experience through five different zones
covering key environmental topics — air, land, water, energy, and public health” (MEWR,
2017). Through a combination of text, infographics, physical exhibits and multimedia
displays, the visitor becomes more informed about the environmental issues at hand. At the
end of the gallery, there is a call to action for the visitor to commit to an environmental-

friendly habit, with the hope of getting participants to be more involved.

The translation presented in this paper is focused on text content and exhibit labels in print
within the ENVision gallery. To ensure that each zone is equally weighted in terms of words
translated, certain source text (ST) segments are not included in the translation e.g. print
content for Energy Zone is text-heavy with the highest word count among all zones and thus,
two text segments are omitted from translation. Video animations are also not included in the
translation. While multimedia exhibits constitute an important component of the visitor
experience, the translation of such audio-visual materials involves another domain of

translation studies that is beyond the scope of this paper.

1.2 Defining the Target Audience

The gallery content is targeted at school children, with the aim of fostering environmental
awareness among school children. However, the topic of environmental awareness is one that
does not distinguish between the young and the old. By incorporating bilingual content for
the gallery, key messages on environmental awareness could be conveyed to segments of

Singapore’s community that might otherwise be left out.
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Nord’s (1997) functionalist approach states that it is essential to consider the target audience
and context as the core points while developing on the translation. The source text (ST) must
serve as a guide in developing the eventual translation, but the translated text (TT) need not
necessarily reflect the ST’s ‘identical image’. With this in mind, | define the primary target
audience as the older generations of Chinese Singaporeans who are not literate in the source

language, and would best understand the content in the target language.

The secondary audience for the bilingual content is targeted at school children whose mother
tongue is Chinese. As will be elaborated in the next section, having bilingual content within
the exhibition presents a learning opportunity for bilingual visitors to improve their

bilingualism.

2. Significance of Bilingual Exhibitions

2.1 Benefits of Bilingual Exhibitions

While research-based literature on the subject of translating exhibitions proves to be rather
limited, there have been some recent studies that examine the visitor experience of bilingual
exhibitions. For example, the Bilingual Exhibits Research Initiative (BERI) conducted a
series of interviews and visitor research of Spanish-speaking groups in English-Spanish
bilingual exhibitions in the U.S. and noted that bilingual exhibits “carry symbolic content
conveying who belongs in our learning institutions”. (Renner, et al., 2015: 79). Also, the
visitor experience in bilingual museums was “much more complex than might be thought”,
with a need for further research on code switching and group dynamics in museums.
(Yalowitz, et al., 2015: 4).

While their research results may not be completely transferable in the context of Singapore’s
linguistic communities, the following findings may be of consideration as possible benefits of

bilingual exhibitions in general (Yalowitz, et al., 2013):

i) For groups that speak both languages, the provision of bilingual exhibition text “enables
rich forms of language-based interactions”. Bilingual visitors practice code switching
frequently, especially when they came across a word or phrase in one language that was more

easily understood in the other language.

i) Some Spanish dominant adults said that they tried reading the English text first, and cross-

referenced it with the Spanish text to check their understanding. They felt it was important for
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their children to learn or maintain Spanish, and thought having Spanish text allowed them to

do so.

iii) The availability of Spanish text in such settings allowed for Spanish-dominant adults to

facilitate the visit with their children and made them feel more welcome.

These findings indicate that providing bilingual content can help improve mother language
mastery among visitors, as the translation becomes a learning point in itself. While the
positive outcomes of BERI’s research might not directly translate in Singapore’s context and
our visitors here, | would suggest that such findings merit further research on visitor

engagement with multilingual exhibitions in Singapore’s context.

Another study that examines the benefits of linguistic inclusion in exhibitions is Shelley’s
(2015: 20) work on Belgium’s museums; she noted that the multilingual content that have
been developed for linguistically different audiences is aligned with how contemporary
museums increasingly seek to form personalised connections with their audience and develop
appropriate strategies accordingly. As such, in applying this to the ENVision gallery, the
message to act in the best interests of our environment, can be further strengthened by
communicating in the preferred language of the target audience i.e. older generations of
Singaporeans who might not be proficient in the source language are able to access such

content and be more engaged in environmental awareness efforts.

2.2 Considerations in a Multilingual Society

The notion of what language to use in multi-lingual societies such as Singapore can be a
sensitive topic. Owing to its racial make-up, Singapore is a multilingual society with four
official languages: Malay as the national language; Mandarin and Tamil as the languages of
the other ethnic groups; and English as the de facto lingua franca (Lee, 2010, p. 65).

As Lee (2010: 65) explains, within the field of translation studies, translation in multilingual
societies prove to be the most complex theoretical challenge, because “language, and by
extension translation, is always an ideologically loaded concept” in such societies, where

“linguistic communities struggle for existence, identity and power”.
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The question then arises: should an exhibition be translated at all? Would the display of
bilingual content for a particular exhibition be construed as an act of exclusion of other

ethno-linguistic groups?

Nevertheless, this study of creating bilingual content should be viewed as an exploratory step
towards translating from English into mother tongue languages, with the bigger goal of
creating multilingual content for the diverse make-up of Singapore’s linguistic landscape. In
fact, Singapore’s “bilingual approach attempts to construct a well-balanced relation between
the official languages in Singapore by stressing the importance of mother tongue languages
by way of translating into them, while not compromising the position of English as the

overarching channel of inter-linguistic communication” (Lee, 2010, p. 83).

It should also be noted that government reports and communication materials are produced in
English, but when such materials are selected for translation, they would be translated into all
the other official languages e.g. MEWR website contains a selection of educational materials
on dengue control, climate change and other environmental issues that can be found in four
different language versions. * As such, this study on English-Chinese translation of exhibition
content should be viewed as only one piece of the puzzle; further research on translation of

English into Malay and Tamil would be necessary to make multilingual exhibitions a reality.

Another motivation for translating out of English into ethnic languages is to attempt to
reverse the asymmetric power relation between English as the dominating language and
mother tongue languages as the dominated. “The linguistic environmental trends in
contemporary Singapore point to a gradual overpowering of English over the mother tongue
languages. While the English-speaking ‘cosmopolitans’ are perceived as ‘the elites at the
centre of power and influence’, the ‘heartlanders’ speaking the mother tongue languages are
relegated to the periphery of nation-building and economic development” (Lee, 2010, p. 65).
In view of the declining usage of mother tongue languages among younger generations of
Singaporeans, | propose the development of bilingual and multilingual exhibitions as one
way of remedying the situation by “enhancing the visibility of the mother tongue languages

and increasing their symbolic capital.” (Lee, 2010, p. 85)

! http://www.nea.gov.sg/training-knowledge/educational-materials-and-exhibits/posters-exhibits
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3. Theoretical Framework

3.1 Characteristics of Exhibition Translation

In view of the scarcity of literature on exhibition translation, the translation of advertising
could provide some guidelines on possible strategies that could be applied or adapted for this
sub-field. Munday notes that in advertising language, there is a “linguistic deviation from the
norm [that] often becomes part of the message”, and other advertising techniques include
loan words, neologisms and puns with the effect of capturing the reader’s attention (2004:
203). Persuasive effect “must remain a central concern for translators of adverts” (Munday,
2004: 206). Such features are also present in the content of the ENVision gallery, which
suggests that there could be commonalities between advertising copy and exhibition content

in general.

3.2 Translation Strategies

Using Newmark’s distinction between semantic and communicative translation, two text
types can be discerned from the content of the ENVision gallery: i) informative texts that
focus on educating the visitor on environmental issues, and ii) expressive text written with
the intention to persuade or motivate the visitor into doing more for the environment. He
noted that “informative texts are translated more closely than vocative texts,” whereas
translation of vocative texts “involves translation in the problem of the second person” and
that the equivalent effect of translation is essential to gauge the effectiveness of writing on
the reader. (Newmark, 1988: 48, 50)

In differentiating between semantic translation and communicative translation, Newmark
mentioned that semantic translation places more emphasis on the SL, tends to over-translate
and yet is more likely to be economical and concise, while communicative translation focuses
more on the readership, tends to under-translate, and is written in a more natural style that
befits the readership (Newmark, 1988: 47). Depending on the text type of the ST, the
methods adopted to achieve the equivalence effect of translation would vary between

semantic or communicative; over-translating or under-translating.

Chesterman (1997) presents a classification of translation strategies that is roughly
categorised as i) syntactic strategies which involve form manipulation, transposition, and

sentence structure, ii) semantic strategies such as synonymy, emphasis change, and
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paraphrase, as well as iii) pragmatic strategies which related to selection of information,
cultural filtering, and so on. Before determining which strategies to adopt for a particular text,

the unit of translation has to be defined first.

3.3 Unit of translation
Deciding on the appropriate unit of translation for exhibition content is another consideration

that would affect the level of equivalence achieved with the TT.

Newmark (1988: 64) classified paragraphs and text segments as a higher unit of translation,
while sentences, clauses and words are regarded as lower unit of translation. Healso noted
that in vocative texts, the unit of translation is likely to be small, since nuances of meanings

are more likely to be captured in words rather than sentences. (Newmark, 1988: 50)

Chesterman (1997: 12) discussed the idea that the choice of unit of translation would
influence whether the translation would be free or literal, saying that in opting for a small unit
of translation, the TT tends to be produced in a more literal form, whereas in applying a
larger unit of translation, the TT would be more inclined towards the target audience as well

as the communicative function of the translation.

Considering that this case study involves translation of advertising-like language as
mentioned in 3.1, and two different text types as brought up in 3.2, my translation approach
focuses on text segment as the unit of translation, as this allows for a more adaptive and less
literal form of translation, with the readership in mind. When it comes to vocative text, there
is also the flexibility of breaking down from a larger unit of translation into a smaller unit of

translation, in order to be focused on the nuances to be conveyed

Another factor in favour of using text segment as a unit of translation is that the gallery
content in print is organised and presented visually in text segments, each with its own header.
This leads to the next point on typography and how the layout of information affects

translation factors such as word count.

3.3 Typography

Texts are shaped by the space they operate. The importance of the visual is another point
brought up by Munday on translating advertisements, but he also noted the lack of attention
in this aspect from the field of translation studies (2004: 211). Similarly, Torresi (2007: 39)
observed that the “visual-oriented semiotic approach” has “seldom been applied to translation

studies”, and suggests that graphic components can serve as useful references for translators,

30



rather than accepting the visual components passively. Schopp (2002) was even more specific
in pointing out that the “reproduction of the target text layout” is visually helpful in

formulating a print-ready translation.

In crafting the zone taglines and the headers of each text segment, attention has been given to
the text layout and spatial considerations. For the taglines and text segment headers, the word
count of the translation is approximate to that of the source, so that if the texts are placed
parallel besides one another, one text would not overwhelm the other in terms of visual
presentation. To apply this level of attention to the text segment itself would require the
typographic awareness and design skills of a design professional, and thus, is regrettably not

covered in this case study.

4. Exhibition Translation Challenges

4.1 Zone Taglines

Zone names and taglines in general, give the visitor an expectation of the overall messaging
of the gallery and what to expect from each zone. As such, the exhibition zone taglines are
examined collectively as a unit of translation. This is in exception to the rest of the content,
because as mentioned earlier, the unit of translation would be the text segment. From the
syntax of the ST, it is derived that the zone taglines were formulated in relation to one
another. The tagline of each zone, with the exception of the final zone, follows a syntactic
pattern: first, an aspirational statement that outlines an ideal outcome related to the topic e.g.
the statement “Clean enough to inhabit” is in direct relation to the topic of “Land”. The
statement is then followed up with a question that is posed in the first-person narrative to the
audience. As such, the translation of the taglines is also done collectively at the “zone” level,

to ensure that a consistent line of messaging is expressed in the TT.

The common thread running through these questions is the reference to a collective “we”.
The tagline for the final zone is phrased not as a statement, but in the form of a question, or

an appeal to the visitor to grow the “Promise Tree”.

Zone Tagline

Zone ST TT

Air Fresh enough to inspire. it R, Rk

How do we maintain our clear blue | w55 5=, ffagidae?
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sky?

Land Clean enough to inhabit. B EHE, B
Where does our waste material go t0? | 54 ey, fapsb 32

Water Pure enough to drink. KB, 22O
Will there be enough water for | ox mokys, fnfa{s?
everyone?

Energy Smart enough to sustain. FIRREER I, SERAE
How do we get more from using less? | yfaf %/, KA 2

Public Making it safe for all. WRIEAE, ANF

Health How can we safeguard our collective | 4 fiy {545 /0 4 T AE 2
health?

Leaf-A- Will you help us grow the Promise — SRR ARl 2

Pledge Tree?

Table 1 Zone Taglines and Translation

The translation adheres to the structure of the ST by making a statement first, and then

following it up with a question. In adhering to a particular syntactic structure within the TT,

the translation makes it more obvious to the visitor that the taglines are formulated with a

consistent messaging in mind. Another pattern is that the leading statement of each tagline is

segmented into two phrases and demarcated by a comma break in the middle. This is where a

manipulation in form differentiates the TT from the ST. The intended effect is for the two

phrases to be catchy and read like slogans, with a certain rhythm when verbalised. Also, the

Chinese language favour four-character expressions, which are considered to be more

condensed in meaning, and communicate more with fewer words used. Another difference is

the absence of personal pronouns in the TT, which allows for brevity in the expressions used.
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4.2 Specific Terminology
The terminology in the gallery content can be classified into two categories i) environmental

terminology ii) government-related references.
i) Environmental terminology

To verify the accuracy of translation for environmental or scientific terms such as PM10 (see
segment 2.5), cross-referencing has been made to Singapore’s mainstream media such as
Lianhe Zaobao. Another key point of reference is the Chinese translation of “Clean, Green
and Blue: Singapore’s Journey towards Environmental and Water Sustainability”, a
publication listed on MEWR website (Grab Our Research, 2017). Proper nouns such as the
Chinese name of then-PUB Chairman Tan Gee Paw is referenced from this source (Tan et al,
2013: 222). Owing to the lack of a definitive official corpus on environmental terms used in
Singapore, mainstream media references as well as MEWR-related publications offer the next

credible alternative.

The concept of 3R, as covered in Zone 3: Land, is a well-established topic under
environmental conservation, and a simple search on the internet will bring up different
versions of translations. For example, the Chinese version of Wikipedia lists the translation of
the three Rs (reduce, reuse, recycle) as four-character expressions (J/> & . R HA . 75
R FE). 2 These terms may be semantically similar to the two-character terms used in my
translation (see segment 3.2), but for the purpose of educating our target audience, the
translation is standardised according to actual terms being used in government reports and
mainstream media. Similarly for terms such as Pollutant Standards Index (PSI) where there is
more than one accepted version, the term used in my translation would be consistent with the
one that is being used in Singapore. This would ensure that the gallery visitor, especially for
those who are picking up these terms in Chinese for the first time, to be more familiar and

acquainted with the technical terms used in our local context.
i) Government-related references

A significant portion of the gallery content is on educating the visitor about the government’s
environmental efforts over the years. As such, there are many references within the gallery on
past government campaigns and efforts on environmental conservation. In verifying the

official terms used, the first point of reference is the online resource provided by Ministry of

2 https://zh.wikipedia.org/wiki/%E7%92%B0%E4%BF%9D3R
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Communications and Information (MCI) at https://www.gov.sg/resources/translation. An

extensive list of translation for government-related terms such as “Clean & Green Singapore”,
“Sustainable Singapore Blueprint” and “Water Wally” is provided in the database. Proper
nouns such as “Semakau Landfill” and “Deep Tunnel Sewerage System” can also be found in

the database.

For terms that cannot be found in the MCI database, mainstream media such as Lianhe
Zaobao serves as the next best authority on the appropriate translation to be used. When all
research options to find an official translation are exhausted, only then would a corresponding
translation for terms such as “Singapore Green Plan 2012” and ‘“National Recycling

Programme” (both found in segment 1.1) be created.

There are three exceptions where terms with no official translation are also not translated but
incorporated instead into the TT itself. For the iPhone app, “MyWaters” (segment 4.6), Life
Cycle Cost Calculator (segment 5.6) and NEA Energy Audit (segment 5.6), the decision to
not translate and leave the ST term as it is, stems from the fact any visitor who wishes to find
the app or program might be misled by the unofficial translation provided. Nevertheless, from
the rest of the TT itself, the visitor would be able to understand the function of the app or

program.

The Active, Beautiful, Clean Waters (ABC Waters) Programme is a “strategic initiative to
improve the quality of water and life by harnessing the full potential of our waterbodies”. 3
The official translation for the programme is “¥&i#K, ZEMN, FF/KIETTKR]”, a literal word-
for-word translation of the ST. As with all translation terms where the official version is

available, my translation would use the official terms provided.

For the purpose of discussion however, | would like to suggest an alternative translation that
deviates from the literal approach, but encompasses a deeper meaning of what ABC Waters
entails:  “FM, 5, 4ii%” . This translation conveys the need for the public to
treasure water as a precious resource, while retaining the notion of pristine, clean waters in
the original term. The three terms are also what one would associate with water as a natural
resource. The term’s acronym “ABC” is preserved in the new translation by being reflected

in the hanyu pinyin of the three terms: ai xi, bao gui, chun jing.

% A detailed explanation of the ABC Waters Programme is available at: https://www.pub.gov.sg/abcwaters/about
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4.3 Neologisms

“Leaf-a-Pledge” is the title of the final zone in the gallery. It also refers to the call to action
in this zone, where the visitor is given a “leaf” (a green paper piece that resembles a leaf) to
write his or her environmental pledge, after which he or she would place the “leaf” onto the

Promise Tree — an exhibit in the shape of a tree that holds up all these “leaf” pledges.

Figure 1 Leaf-a-Pledge on the Promise Tree

Like the original term, the translation would have to be understood in context of the gallery.
As Sayadi (2011) pointed out, translators “have to find out the meaning of very new
neologisms mainly based on the context ... in which the neologism is used”. The ST term
“Leaf-A-Pledge” is a compound of three words, with the word “leaf” as a pun on the
homophonic verb “leave.” Similarly, the translation “%t%)” can be understood to be a
shortened version of the made-up expression “ZgftE%)” | which is elaborated in segment
7.3. The term “ZgZ)” is also a homophone of “ZgiH” [green leaf], which describes in

Chinese the “leaf” pledge that the visitor writes on.

113

The zone title is translated as “%£tZ) 7€ ” . This is in part inspired by the expression “—
FNE” , denoting that a promise, once given, must be kept. The cultural reference in

Chinese has been somewhat adapted to enhance the meaning of the translation.
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4.4 Rewriting
In certain instances, where the informative text might not be clear in explaining a particular
environmental issue, or sequence of events, translation offers the possibility of re-writing to

make the text clearer to the visitor in the target language.

Take for example, an extract from segment 3.4 as shown below.

Incineration B A g

Singapore’s ... I S

As ash from incinerated waste eventually has to
go into our landfill and we have only one landfill,
incineration alone cannot deal with the ever-
increasing amount of waste that we are g, AT M AR

producing.

Table 2 Segment 3.4

The convoluted ST sentence can actually be re-written to form two, even three, sentences. By
re-arranging the points and adjusting the sentence structure in the TT, the visitor is able to
grasp the main point right away, that “incineration alone cannot deal ... we are producing”. In

this case, a communicative approach was taken to re-write the text.

At times, the logic between two connecting paragraphs may come into question, and the
translator would have to decide whether to follow blindly, or deviate from the ST and make

the correct logical connection.

In segment 5.4 as shown below, the word “however” in the last paragraph does not seem to
be making any connection between our dependence on energy and the need to manage this
resource wisely. The translation “[A/ 1 can be understood to mean “As such”, as befits the

sentence.

Key CO, Contributors -4k 54%
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- Industry: 54%

Energy consumption is one of the main sources
of carbon in Singapore. We need energy for our
day-to-day living. Our household appliances,
and commercial

transport systems, industrial

activities all run on electricity and fuel.

However, we need to ensure that this precious
resource is used wisely and its negative by-
products such as carbon dioxide are well

managed.

RE R T FEAS BT NS B HE ) EEERIFZ — o BE
AR RATH H AT AR Bk &2y, Bl
M. BRARG . TIFIREL S 72
FL I FIREHE o

R, AT E X E 5 B, JF
R G B A T 7 o SRR

Table 3 Segment 5.4

In the next two examples, re-writing is necessary to convey the nuances of meaning

encapsulated in the words, and this is where focusing on the sentence as a unit of translation

is useful as a translation strategy.

In segment 5.5, the translation for the expression “because our individual choices add up to

make a collective difference!” expands on the idea of having everyone to benefit from this

collective difference, by adding in the phrase “ibt K F I,

Energy Efficiency

Adopting smart energy choices at home or at
work could mean lower energy use, lower
emissions and a better environment for everyone,
because our individual choices add up to make a

collective differencel!

What do you know about energy efficiency?

FES B AT e B8 REREVR . il T DABEAR REVS
i P AN AR HEC . BATIAE 3R DR AR HE A B A BT
Wk, AR, RS !

PR BRI SR S 2 /b ?

Table 4 Segment 5.5
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For segment 6.7 below, the translation for the expression of “At its best” and “At its worst”,
did not follow the elegant syntactic structure of the ST, but focuses on explaining the

meanings in the ST, at the risk of over-translating.

Public Cleanliness NIE R K

However, litter still afflicts our environment. At R, FLTE BB AT B TR ATTRE 2 [ — AN T B
its best, litter is unsightly. At its worst, litter can G B, LR R R, (I
WAFLL T, AT BN 3 R AR AT B )R
U5, g GLATRH ZE AT 7K E .

provide hospitable habitats for the breeding of
mosquitoes and food sources for vermin, as well

as pollute and choke our waterways.

Table 5 Segment 6.7

5. Conclusion

This paper explores the issue of what translation strategies could be used for the translation of
exhibition writing. Only by understanding the considerations that go into creating bilingual
content for an exhibition, can organisations better evaluate the costs and benefits of such a

proposition for their audience.

As an exploratory step towards developing multilingual exhibitions in Singapore, it is my
hope that continuing research in this aspect paves the way for a more sophisticated approach
for the translation for creative content. The motivation for this paper stems from a desire to
see greater social inclusion through the provision of bilingual content, and for mother tongue

languages to gain more symbolic capital in our multilingual society.
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