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INTRODUCTION 

Malaysia beg ins to feel the threat of AIDS when a child who died on April 1987 

was ident i f ied as being infected by AIDS. Till May 1990, 14 cases have been 

ident i f ied and a few more are under observa t ion . Till now. 10 out of the 14 

c a s e s h a v e died. The first case to be identif ied on December 1985 was a drug 

addict which was followed by another case on November 1986 when AIDS w a s ' 

de tec ted on a man who just came back from the U.S. From then on, the 

Government has taken serious s teps towards AIDS by forming a special task 

force u n d e r the Ministry of Health to combat the d i sease . 

The Ministry of Health has taken severa l s t e p s in creat ing awareness and 

providing information on AIDS bes ides identi fying cases of AIDS and 

prevent ing it from spreading through blood trans fers and other measures . 

Special Equipments to detect AIDS were procured and blood samples were 

analyzed . There are now many government and private hospitals which have 

the facil i t ies to determine AIDS virus in the blood. In an effort to monitor the 

widespread of AIDS, a total of 24 blood t e s t ing c e n t r e s were e s t a b l i s h e d 

throughout the country . At the same time, information on AIDS arc 

disseminated through talks, seminars, pamphlets , newspapers , radio and 

televis ion. 

j 
i 

As an in tegra ted effort to combat AIDS, the roles of broadcast media are 

important. In this connection, radio and te levis ion are g iven the task to inform 
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and educate the public regarding AIDS. Declaration of 1988 as the year of 

Communication and Cooperation on AIDS and December 1, 1988 as the World 

AIDS Day by WHO, make it e v e n pertinent for the broadcast media to play 

more vigorous roles. 

ROLE AND DEVELOPMENT OF RADIO 

Radio was f irst set up in 1946. Today. Radio Malaysia which is Government-

owned has 24 rado stat ions which are strategically located in the various s ta t e 

capitals and towns. Its main role is to provide information and entertainment . 

Radio Malaysia broadcasts through six main networks n a a e l y 'Radio 1', which 

broadcast in national l a n g u a g e 'Bahasa Malaysia', 'Radio 3 ' for Capital City 

Broadacast and regional s ta t ions where the programmes aired are more 

localised and relevant to the region, 'Radio 4' broadcast in English. 'Radio 5' 

in Mandarin. 'Radio 6' in Tamil and 'Radio Music'. 

By the end of August 1994, a new private Radio network called 'Time Radio' 

will begin i ts transmission in two languages: English and Malay. Its main 

purpose Is to disseminate the latest happenings In the country and throughout 

the world and information on tourism in Malaysia. At the same time the T i ne 

Radio will g ive adv i ce and educate the road users on road safety and k e e p 

them enterta ined with music and songs . 

RADIO PROGRAMMING 

All the radio networks focus on entertainment, information and educat ion and 

news in l ine with the main roles of Radio. Besides that, there are also o ther 

category of programs being broadcasts such as youth, ch i ldren , women, drama, 

sports, agr icu l ture and re l igous . See Table 1. 

/ 
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TABLE I 
CATEGORY OF PROGRAMS AND NUMBER OF HOURS PER WEEK 

FOR 1993 

STATION 

CATEGORY FROG. 

RELIGIOUS 

YOUTH 

NEWS 

DRAMA 

ENTERTAINMENT 

CHILDREN 

AGRICULTURE 

INFORMATION 
AND EDUCATION 

SPORTS 

WOMEN 

ADVERTISEMENT 

TOTAL HOURS 
PER WEEK 

TOTAL HOURS 
PER YEAR 

Rl 

08:40 
(52%) 

01:00 
(0.6%) 

15.-05 
(9.0%) 

1:45 
(1.0%) 

83:50 
(49.9%) 

1.-00 
(0.6%) 

2KX) 
(12%) 

35:10 
(20.9%) 

3:10 
(1.9%) 

4:00 
(2.4%) 

1220 
(73%) 

168:00 
(100%) 

8736.-00 

R2 

— 

— 

11:05 
(8.8%) 

— 

114:55 
(91.7%) 

— 

— 

— 

— 

— 

— 

126:00 
(100%) 

6552:00 

R3 

2:00 
(1.6%) 

7:00 
(5.6%) 

13.-00 
(10.3%) 

— 

50:00 
(39.7%) 

- 7:00 
(5.5%) 

— 

33:40 
(26.7%) 

0:20 
(0.3%) 

7:00 
(5.5%) 

06:00 
(4.8%) 

126:00 
(100%) 

6552:00 

I 
R4 RS 

5:15 
(42%) 

1:15 
(1.0%) 

11:35 
(92%) 

— 

68:40 
(54.5%) 

0:30 
(0.4%) 

« 

3:55 
(3.1%) 

220 
(1.8%) 

4:00 
(0.8%) 

3:30 
(2.8%) 

126:00 
(100%) 

6552:00 

1:45 
(1.4%) 

0:30 
(0.4%) 

1435 
(11.6%) 

0:30 
(0.4%) 

53:35 
(42.5%) 

1:50 
(1.5%) 

17:55 
(142%) 

2:55 
(2.3%) 

1025 
(8.3%) 

14:00 
(11-1%) 

126:00 
(100%) 

6552:00 

R6 

6:37 
(5.3%) 

5:30 
(4.4%) 

920 
(7.4%) 

1:15 
(1.0%) 

86:06 
(68.3%) 

0:45 
(0.6%) 

0:15 
(0.2%) 

1:40 
(1.3%) 

1:45 
(1.4%) 

3:30 
(2.8%) 

1:17 
(1.0%) 

126:00 
(100%) 

6552:00 

R7 

— 

1:00 
(7.1%) 

1:10 
(83%) 

020 
(2.4%) 

4:10 
(29.8%) 

— 

— 

6:40 
(47.6%) 

— 

0:40 
(418%) 

— 

14:00 
aoo%) 

723:00 
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ROLE AND DEVELOPMENT OF TELEVISION 

Television was introduced in 1963 and a second TV network was set up in 

1969. As a s ta te - run broadcasting media. RTM's main preoccupation has been 

with national development, given the multi racial and multi religious cha rac te r 

of the Malaysian society. The roles have changed over the years though, in 

line with o ther development. 

Today, TV1 the Premier Channel has been committed to promoting uni ty , 

securi ty , development, nation building, consolidating loyalty and national 

integrat ion. It is thus a channel of communication between the government and 

the people. 

Whereas TV2, the Golden Channel does not only inform and educate the public 

but also ac ts as motivator and enter ta iner . 

The launch of TV3 as a privatised channel in 1984 was a momentous decision 

by the government that broke the government monopoly in broadcast ing. And 

it was timely too. It came at a time when the public was hungry for more 

choices and more entertainment. Its objectives now is for people to tune in to 

the station 'like a radio' , all day and all night long. 

In 1988 the Government stations responded to the growth of the commercial 

station by taking on a commercially-orientate a t t i tude whilst never deviating 

from its supraord ina te goals of 'infotainment' (information and enter ta inment) . 

Armed with the philosophies and strategies of Malaysia incorporated. RTM 

privatised its commercial operations whilst retaining absolute control on 
i 

programming needs of the population. A 'MEMO' philosophy was observed, i.e 

/, — 
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Message first . Money second' maintaining the principle that the Government 

had bigger priorities towards the development of the people and the country 

than making money-

There is no cable or satellite TV yet in Malaysia. However, the broadcasting 

environment is changing nov. By next year. 1995. the re will be at least four 

additional TV channels where the Government has a l ready awarded the licence 

for a fourth channel, TV4 which will begin operat ing by ear ly 1995- And the 

Government has also called for proposals on the subscr ip t ion services called 

SNS (Satellite Network Service) which would c a r r y two news, one 

enter ta inment , one movie and one sports channel . 

PLATERS IN THE MALAYSIAN TELEVISION INDUSTRY 

The three existing television networks. TVl. TV2 and TV3 a re Interl iked with 

o ther stakeholderst regulators , policy makers, a d v e r t i s e r s , adver t is ing 

agensies , programme suppliers, producers and of c o u r s e viewers . And 

broadcast ing considerations in turn are linked to audience demands, 

programming contents, consumer in te res t s , adver t i s ing i n t e r e s t s , national 

i n t e re s t s , the network's image and the financial inves tment of the networks . 

Therefore, the players play a very important roles in determining the 

broadcast ing media environment and programming. 

i 
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TELEVISION PROGRAMMING 

The p r o g r a m s over RTM's two n e t w o r k s and TV3 a r e rece ived t h r o u g h o u t the 

whole c o u n t r y and each TV c h a n n e l is now on a i r at t he a v e r a g e of 18 h o u r s 

a d a y . TVl ca r r i e s most of the locally p r o d u c e d p rog rams and news in t h e 

n a t i o n a l l a n g u a g e 'Bahasa Malaysia' t o g e t h e r with a n u m b e r of impor ted and 

s y n d i c a t e d films with subt i t les or d u b b e d in Malay. TV2 s c r e e n s fewer loca l ly -

p r o d u c e d p rog rams but more fore ign movies and e n t e r t a i n m e n t p r o g r a m s . TV2 

a l so t e l e c a s t s local programs and news in t h e o t h e r officially r ecogn ized 

Malays ian l anguages such as E n g l i s h . Mandarin and Tamil which is done 

spec i f i c a l l y for t h e benefit of t h e n o n - i n d i g e n o u s communi t ies . TV3 c a r r i e s 

bo th t h e local and in ternat ional ly s y n d i c a t e d p rog rams in Malay and E n g l i s h . 

T h e t h r e e n e t w o r k s allocate a c o n s i d e r a b l e p e r c e n t a g e of a i r t ime to informat ion 

a n d e d u c a t i o n a l programs bes ides d r a m a / movies and e n t e r t a i n m e n t . See 

Tab le 2. 
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TABLEH 
CATEGORY OF PROGRAMS AND 

TOTAL NUMBER OF HOURS IN A YEAR 
FOR 1993 

STATION 

CATEGORY OF PROGRAM 

RELIGIOUS 

DRAMA 

ENTERTAINMENT 

CHILDREN 

SPORTS 

INFORMATION & EDUCATION 

ADVERTISEMENTS 

TOTAL NO. OF HOURS IN A YEAR 

TVl 

439:20*49" 
(10.1%) 

1252:32'06" 
(25.9%) 

452:18'30" 
(9.4%) 

566:09*24" 
(11.7%) 

316:20*29" 
(65%) 

1475:18*28' 
(305%) 

282:58^08" 
(5.8%) 

4834:57*54-
(100%) 

TV2 

64:03*43" 
(1.5%) 

1554:34*2S" 
(36.6%) 

682:08*37" 
(16.0%) 

314:41'05" 
(7.4%) 

20:35'13" 
(0.5%) 

1202:30*20" 
(283%) 

410:41*05" 
(9.7%) 

4249:15*12" 
(100%) 

TV3 

~7 
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CAMPAIGNS ON AIDS 

Radio and Television have undertake several responsibilities towards the 

public : 

a) To create awareness 

b) To inform 

c) To educate 

d) To persuade/change a t t i tude 

e) To change behaviour 

Target Audience: 

AIDS prevent ion is such a vide topic that can be addressed at many groups 

in society. The main target groups are married men, married women, unmarried 

men, unmarried women, homosexuals, medical prac t i t ioners , teenagers and even 

chi ldren. 

Main Message: 

AIDS is a fatal and incurable disease which is passed on mainly by sexual 

in te rcourse . In tercourse is safe if both pa r tne r s a re free of infection and if 

rhey only have sex with each other. If in doubt , sexual intercourse can be 

made safer by using condoms. 

Objective! 

To raise public awareness on how to stop AIDS by changing some social habits 

that help spread the virus. 

* 

Durat ion/Length of Campaign: 

AIDS campaign have been implemented since January , 1992. See Table 3 and 

Tabic 4 for 1993 and 1994 Campaigns. 
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TABLE III 
AIDS CAMPAIGN OVER RADIO & TELEVISION IN 1993 

STATION 
MONTH 

JANUARY 

FEBRUARY 

MARCH 

APRIL 

MAY 

JUNE 

JULY 

AUGUST 

SEPTEMBER 

OKTOBER 

NOVEMBER 

DECEMBER 

TOTAL NUMBER 
OF CAMPAIGN 

R l 

67 

78 

119 

142 

86 

90 

93 

93 

120 

87 

62 

65 

1102 

R4 

30 

28 

31 

30 

31 

30 

31 

60 

30 

31 

30 

31 

362 

R5 

192 

140 

133 

120 

124 

121 

125 

109 

109 

110 

30 

31 

1344 

R6 

12 

12 

12 

12 

12 

12 

12 

12 

12 

12 

12 

12 

144 

TV1 

11 

2 

1 

10 

3 

1 

4 

4 

4 

5 

8 

10 

63 

TV2 

12 

18 

8 

12 

5 

11 

9 

3 

6 

6 

4 

14 

108 

TV3 

.. 

. 

_ 

_ 

_̂ 

__ 

__ 

_ 
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TABLE IV 
AIDS CAMPAIGN OVER RADIO & TELEVISION IN 1994 

STATION 
MONTH 

JANUARY 

FEBRUARY 

MARCH 

APRIL 

MAY 

JUNE 

JULY 

AUGUST 

SEPTEMBER 

OKTOBER 

NOVEMBER 

DECEMBER 

TOTAL NUMBER 
OF CAMPAIGN 

R l 

82 

73 

86 

88 

91 

R4 

62 

56 

31 

30 

124 

R5 

12 

12 

8 

8 

6 

-

R6 

8 

8 

8 

8 

8 

TVI 

12 

5 

3 

7 

7 

TV2 

14 

5 

8 

4 

4 

TV3 

-

1 
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Radio AIDS Campaign 

Target Audience : General 
Adult 
Youth 

Time i Morning 
Evening 
Night 

Frequency : 1-3 times a day 

Television AIDS Campaign 

Target Audience : General 
Adult 

Time : Prime Time (7.00pra-ll-00pm) 

Frequency : 1-2 times a week. 

Hov effectives a r c the campaigns? 

Evaluation can play an important part if it is a legitimate measurement of the 

people in the target audience that the campaigns intend to impact. Evaluation 

carried out immediately after a message is communicated has some value but 

the most valuable evaluation is done over time. However due to lack of 

adequate money for evaluation. RTM has not been able to do that. Therefore, 

the effectiveness of our campaigns are open to quest ion. 

Campaigns a re good primarily for creating ava reness r a the r than changing 

attitudes and behaviour. And experience with children and television shows 

that the media intrinsically are a very powerful influence on people's a t t i tudes 

but typically not on their behaviour/because changing behaviour requires that 

people give up something that is giving them pleasure and subs t i tu te for it 

another behaviour that gives less pleasure or no pleasure . 
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P r o g r a a s on AIDS 

Bes ides C a m p a i g n on AID'S, a n u m b e r of p r o g r a m s on AIDS a r e 

weekly o r when s u c h p rog rams a r e ava i l ab l e . 

Weekly M a g a z i n e s : 

a) 'Se la raa t Pag i Malaysia' (Good Morning Malaysia) .. . TV1 

b) 'Maja lah 3 ' (Magazine) .. . TV3 

c) ' N o n a ' (Women's P rogram) . . . TV3 

d) ' S e k a p u r S i r e n ' (Morning Show) . . . TV3 

D o c u m e n t a r y ! 

a) ' T a l k i n g About AIDS' .. . TV3 

b) ' B o r n in Afr ica ' . . . TV3 

c) 'AIDS - t h e Global Explosion ' . . . TV3 

d) 'AIDS - What will we teach o u r c h i l d r e n ' . . . TV3 

e) 'AIDS Al ive ' . . . TV2 

f) ' B r e a k t h r o u g h ' . . . TV2 

Drama * Movies 

a) 'An e a r l y f r o s t ' 

b) 'L i fe Goes On ' 

c) 'K i sah B e n a r ' 

d) ' S e m p a d a n Kas ih ' 

e) ' K e r a n a Kau ' 

f) ' P a s r a h ' 

g) 'T i t i y a n g r a p u h ' 

h) ' A n t a r a I n s a f dan S e d a r ' 

... TV3 

... TV3 

... TV3 

... TV3 

... TV3 

... TV1 

... TVl 

.. . TVl 

. \ ~\ 
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CONCLUSION 

Both radio and television play vital and numerous roles in the development of 

our c o u n t r y . And the Government has realised that the problem of acquired 

immune deficiency syndrome is not jus t medical but also a development 

conce rn . As broadcast media, we fully suppor t the government ' s efforts by 

emphasizing on our social responsibi l i t ies in the programming. However each 

medium of communication has its own s t r e n g t h s and weaknesses . It would be 

too much to expect media like radio and television to br ing about last ing and 

e n d u r i n g change in the complex behaviour of the people t h r o u g h t ransmit t ing 

information. 

Radio and television can have a wide physical reach though their mental reach 

is limited because of the obvious inadequacies of the medium to provide 

sufficient feedback to the various messages passed on to the people. What is 

more important and relevant now is to recognise the importance of evolving 

and developing an appropriate media mix for successful campaigns/ information. 

Combinations of communication sources a r e invariably more effective than any 

single source of communication in changing a t t i tudes and behaviour of the 

people. 

! 
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